Now,  the  strength  and  efficiency  of  all  six  Tribune  newspapers  have  reached  a  new 
level  of  convenience,  through  the  Tribune  Newspaper  Network. 

Advertisers  who  have  come  to  depend  on  any  or  all  of  these  newspapers  can  order 
them  through  one  office,  with  one  phone  call.  In  addition,  new  custom  packages  can 
be  developed  with  the  advertisers  needs  in  mind. 

A  Tribune  Newspaper  Network  buy  lets  you  reach  a  total  daily  circulation  of  1.3  million 
and  total  Sunday  circulation  of  2  million  —  or  targeted  audiences  within  our  six  markets. 
And  Tribune  Newspaper  Network  opens  the  door  to  Tribunes  other  media  resources. 

To  learn  how  you  can  put  the  power  of  Tribune  Newspaper  Network  to  work  for  you, 
call  our  New  York  office  at  212/682-3033. 
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Wisely,  Ryder  wouldn’t  own 
its  own  newspaper. 

Maybe  you  shoiridn’t  own 
your  own  trucks. 

probably  do  a  much  better  job  handling  your  transportation  than  we  would  publishing  a 
newspaper.  But  if  you  own  your  own  vehicles,  you’re  responsible  for  a  lot  more  than  just  meeting 
tight  deadlines. 

Because  after  you  invest  in  trucks,  you  have  to  pay  to  keep  them  up  and  running.  Also,  you 
have  to  deal  with  the  time-consuming  paperwork  that  comes  with  licensing,  permitting  and 
DOT  compliance. 

Add  changing  EPA  regulations,  new  technologies  and  a  more  demanding  customer  to  the  list, 
and  vehicle  ownership  becomes  more  of  a  challenge  than  you  need. 

But  there  is  a  sensible  alternative. 


With  a  Ryder  Full  Service  Lease,  you  get  customized  trucks  and  spare  or  loaner  vehicles  if 
necessary.  A  preventive  maintenance  program  and  a  competitively  priced,  comprehensive  fuel 
program.  And  complete  administrative  and  safety  services.  All  so  you  can  concentrate  on  your 
newspaper  and  customers,  instead  of  your  transportation. 

To  learn  how  a  Full  Service  Lease  can  improve  your  bottom  line,  call  1-800 -RYDER-OK, 
ext.  192,  for  a  free  brochure  and  “Lease  Versus  Own  Analysis.”  And  get  the  scoop  on  newspaper 
transportation. 


©1993  Ryder  Truck  Rental,  Inc.  A  Ryder  System  Co.  Ryder  is  an  equal  opportunity  employer. 
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JULY 

1  7>20  —  Newspaper  Association  of  America  Marketing  Confer¬ 
ence,  Hilton  Hotel,  San  Francisco 

22- 24  —  Alabama  Press  Association  Convention,  Perdido  Beach 
Resort,  Orange  Beach 

27- 31  — Unity  ’94  Convention  of  the  Asian  American  Journalists 
Association,  National  Association  of  Black  Journalists,  National  As¬ 
sociation  of  Hispanic  Journalists  and  Native  American  Journalists  As¬ 
sociation,  World  Congress  Center,  Atlanta 

28- 3 1  —  North  Carolina  Press  Association  Convention,  Sheraton 
Hotel,  Atlantic  Beach 

AUGUST 

1  -3  —  Newspaper  Association  of  America  Executive  Committee 
Meeting,  Cantigny  Estates,  Wheaton,  111. 

1 0- 13  —  Association  for  Education  in  Journalism  and  Mass  Com¬ 
munication  Convention,  Hyatt  Regency  Hotel,  Atlanta 
1  1-14  —  Mid-Atlantic  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives  Convention,  Airport  Marriott  Hotel,  Roanoke,  Va. 

SIPTIMBIR 

8  —  International  Literacy  Day 

1  1-13  —  International  Newspaper  Marketing  Association  Eastern 
Regional  Convention,  Regency  Hotel,  Portland,  Maine 
1  1-14  —  California  Newspaper  Advertising  Executives  Association 
Regional  Sales  Conference,  Hotel  Nikko,  San  Francisco 
1  4- 14  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Holiday  Inn,  Johnstown,  Pa. 

1 4-  17  —  Society  of  Professional  Journalists  Convention,  Stouffer 
Hotel,  Nashville 

15- 18  —  New  England  Newspaper  Operations  Association  Con¬ 
vention,  Sheraton  Tara  Hotel,  Nashua,  N.H. 

1  7-20  —  Suburban  Newspapers  of  America  Convention,  Hotel  del 
Coronado,  San  Diego 

21-24  —  National  Conference  of  Editorial  Writers  Convention, 
Pointe  Hilton  Resort  at  Tapatio  Cliffs,  Phoenix 

23- 25  —  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

28-10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Walt  Disney  World,  Orlando 

OCTOBER 

O- 15  —  National  Newspaper  Week 

0-1  3  —  Advertising  Media  Credit  Executives  Convention,  Inter¬ 
continental  Hotel,  Los  Angeles 

0-12  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 

1  2- 15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 
15  —  International  Newspaper  Carrier  Day 

24- 26  —  Inland  Press  Association  Convention,  Inter-Continental 
Hotel,  Chicago 

NOVEMBER 

2-4  —  Audit  Bureau  of  Circulations  Conference,  Fairmont  Hotel, 
Chicago 

24-25  —  International  Federation  of  Newspaper  Publishers 
(FlEJJ/lnternational  Newspaper  Marketing  Association  Readership 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

7/12/94 

7/5/94 

7/13/93 

A.H.  BeloCorp.  (NY) 

44.75 

45.375 

48.50 

American  Publishing 

13.75 

13.75 

Capital  Cities/ABC  Inc.  (NY)  ** 

74.75 

72.875 

50.20 

Central  Newspapers  Inc.  (NY) 

27.375 

28.25 

26.125 

Dow  Jones  &.  Co.  Inc.  (NY) 

30.00 

31.00 

28.50 

Enquirer/Star  Group  (NY) 

17.375 

17.50 

16.00 

Gannett  Co.  Inc.  (NY) 

48.625 

49.625 

50.75 

Harte-Hanks  Comm.  (NY)  # 

19.375 

19.875 

Knight-Ridder  Inc.  (NY) 

51.75 

51.125 

53.75 

Lee  Enterprises  Inc.  (NY) 

33.00 

32.375 

29.00 

McCIatchy  Newspapers  Inc.  (NY) 

24.875 

23.875 

20.375 

Media  General  Inc.  (AM) 

27.50 

26.875 

20.00 

Multimedia  Inc.  (NDQ)  * 

29.50 

29.25 

36.00 

New  York  Times  (Do.  (AM) 

23.75 

24.125 

24.375 

Park  Communications  Inc.  (NDQ)  23.00 

23.375 

18.00 

Pulitzer  Publishing  Co.  (NY) 

35.50 

36.00 

29.125 

E.W.  Scripps  Co.  (NY) 

29.375 

29.25 

25.625 

Times  Mirror  (Do.  (NY) 

29.25 

30.00 

30.25 

Tribune  Co.  (NY) 

54.00 

53.00 

49.50 

Washington  Post  Co.  (NY) 

233.25 

235.50 

227.25 

♦  3  for  1  stock  split 

*•  10  for  1  stock  split  a/o  Record  Date  6/3/94 

#  Initial  Public  Offering  - 1 1/3/93  at  $16.50 

Initial  Public  Offering  •  11/5/93  at  $13 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

7/12/94 

7/5/94 

7/13/93 

Hollinger  Inc.  (a) 

13.125 

13.75 

13.875 

(^uebecor  Inc.  Class  A  (a) 

17.625 

17.125 

19.25 

Reuters  (c) 

43.3125 

41.875 

31.44 

Southam  Inc.  (a) 

17.50 

17.00 

17.50 

Thomson  (Dorp,  (a) 

13.75 

15.375 

16.125 

Toronto  Sun  Publishing  (Dorp,  (a) 

14.00 

14.25 

12.75 

TorStar  (Dorp,  (a) 

23.50 

22.50 

22.25 

Pearson  Ltd.  (b) 

5.89 

5.80 

4.78 

News  (Dorp.  Ltd.  (c) 

48.75 

48.875 

43.25 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 
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About  Awards 

NPMA  Corcoran  Award.  David  Peden,  materials  man¬ 

ager  of  the  San  Diego  Union-Tribune  Publishing  Co.,  has 
received  the  Thomas  A.  Corcoran  Award  from  the  Newspa¬ 

per  Purchasing  Management  Association. 

Peden  is  a  board  member  of  the  association  and  edits  its 
newsletter. 

The  award,  the  NPMA’s  highest  honor,  is  named  for  the 

organization’s  founder  and  first  president.  It  recognizes  ser¬ 

vice  to  the  NPMA  and  the  purchasing  profession. 

The  Corcoran  Award  was  presented  at  the  NPMA’s  re¬ 
cent  convention  in  Minneapolis. 
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Publishers  on  Parade 
“On  Parade.  On  Wisconsin.” 

“Sunday  magazines  are  favorites  among  readers  of  The  Milwaukee  Journal. 
So,  by  providing  PARADE  and  our  local  magazine,  WISCONSIN,  we  give  readers 
even  more  to  look  forward  to  each  Sunday. 

“This  year,  WISCONSIN  is  celebrating  a  decade  of  success.  We’re  bringing 
in  a  bold  new  look  for  ’94  and  filling  each  page  with  fresh  ideas.  WISCONSIN 


Anicru'a 


consistently  ranks  among  the  most  popular  parts  of  the 
Sunday  paper.  And  state-wide  advertisers  have  made  it 
a  profitable  section.  PARADE’S  national  perspective  is  a 
perfect  complement  to  WISCONSIN’S  local  approach. 

“PARADE  is  fun  and  entertaining — but  it’s  more  than 
that.  It  tackles  subjects  that  are  important  to  our  readers 
such  as  education  and  literacy,  health  care  and  social 
issues.  By  distributing  PARADE  and  WISCONSIN,  we’re 
better  able  to  achieve  our  readership  goals.” 


Featured  in  over  350  newspapers 
every  Sunday. 


JAMES  CURRO#  ’ 
PHESlOEHT 

JOURNAiySENTINa  INC. 
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'WHO, WHAT,  WHERF AMD  'SOI  STUCK  70  THIS 
WHEN  -THAT  WAS  THE  FORMULA  AMD  FINAaY 

traditional  way  pinned  down  my 
OF  Domq  THFJOt-'‘  tlA  TIME  SUBJECT-’ 


COVERINQ  THE  NEWS 
TODAY  SURF  ISN’t 
WHAT  IT  USED 
TO  BE-" 


9  Keeping 
Their  Heads 
Above  Water 

Georgia  newspapers  reported  dramatic 
flood  stories  despite  vacation-reduced 
news  staffs,  submerged  roads,  spotty 
utility  services  and  threats  to  family 
and  property. 


'Guess  what-for 

m  BUCKS  HESOLP 
HIS  STORY  TD  THF 
TABLOIO^  -/  " 


YOUP  SURE  THINK  THE  "  TORfiFT  IT-  THE 
PUWJC  WOUU?  5EF  TABLOID  SOLD  OUT  IN 
THROUGH  THIS  AS  NO  TIME  AT  THF 
PHONEY  JOURNALISM-'*  CHECK-OUT  COUNTERS' 


1  1  Documents 
On  Display 

A  California  daily  wins  a  lawsuit  forc¬ 
ing  a  city  to  release  documents  alleging 
wrongdoing  by  its  police  chief.  The  pa¬ 
per  then  displays  the  documents  and 
invites  residents  to  examine  them. 


12  Fax,  CD-ROM, 

On-line  Services 
And  Newspapers 

Three  media  executives  discuss  the 
role  of  newspapers  as  they  begin  their 

ride  on  the  information  superhighway,  .as  c  j-  /kt  c 

&  7  byndicates/lNews  aervices 


j>euf  femft4r 


36  News  Tech 


S2  Classified 


16  Legal  —  The  U.S.  Supreme  Court 
says  cable  operators  have  the  same 
rights  and  protections  as  other  media;  ^  About  Awards 
Free  speech  and  advertising  groups  say 
the  City  of  Baltimore’s  ban  on  billboard  ^  Calendar 
alcohol  ads  is  unconstitutional;  A  Mis¬ 
souri  city  ordinance  banning  select  signs 
in  windows  of  private  homes  is  ruled 
unconstitutional  ^  Editorial 


Page  9  Reporting  despite  adversity 


2  Stock  Tables 


22  Newspeople  in  the  News 


7  Letters  to  the  Editor 


23  Obituaries 


7  Newspaperdom 


26  Advertising/Promotion —  20  The  Leading  Edge 

Newspaper  classified  advertising  man' 

agers  agree  that  they  must  change  the  60  Shop  Talk  at  Thirty 
way  they  offer  their  services  or  else  their  Newspapers  looking  to  get  on  the  infor- 
base  will  be  eroded;  A  U.S.  Bankrupt'  mation  superhighway  can  learn  a  great 
cy  Court  judge  accepts  a  reorganization  deal  not  only  from  publications  already 
plan  for  U.S.  Suburban  Press  Inc .  and  available  in  electronic  form,  but  from 
its  subsidiary,  National  Suburban  Mar-  two  less  likely  mass  media  —  talk  radio 
ketinglnc.  and  videotext. 


Page  14  Writes  majority  opinion 
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There's  a  reason  why  so  many 
newspapers  are  using  MicroVoice  for 
their  Voice  Personals.  It's  called 
leadership.  In  an  industry  that  has 
become  intensely  competitive, 
MicroVoice  has  become  more 
dominant. 

Our  leadership  comes  from  a 
commitment  to  providing  our  clients 
with  the  best  service  and  the  greatest 
revenue  from  any  service  bureau  in  the 
business.  Our  reward  has  come  in 
the  form  of  the  confidence  that 


newspapers  have  in  choosing  us  as 
their  vendor. 

We  are  the  only  service  bureau  in  the 
industry  with  the  resources,  expertise, 
infrastructure  and  market  leadership 
to  ensure  that  your  Voice  Personals 
generates  the  highest  possible  profits. 

If  your  paper  is  considering  adding 
Voice  Personals  or  looking  at  a  new 
vendor  for  personals,  call  us  at 

l-800^5S0003. 


IT  Pays  To  Go  With  The  Leader. 


WcrMce 

APPLICATIONS.  INC. 


THE  PUBLISHERS'  PARTNER  FOR  AUDIOTEXT  SERVICES 
MicnVoice  Applications,  Inc.,  950  International  Centre,  900  2nd  Ave.  So.,  Minneapolis,  MN  55402 
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James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Brown,  President 
Ferdinand  C.  Teubner,  Publisher 
D.  Colin  Phillips,  General  Manager 
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®The  Fourth  Estate 


Be  specific 


Looking  ahead 


Charter  Member, 
Audit  Bureau 
V  of  Circulations 

Audit  Bureau  Member, 

of  Cifcuiattoos  Newspaper  Association 
Memt»er  ,  a 
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THE  WORDS  PRESS  and  media  are  being  tossed  about  loosely  in  the  simmer¬ 
ing  debate  about  coverage  of  the  O.J.  Simpson  case  —  sometimes  by  people  in 
communications  who  should  know  better. 

There  have  been  instances  of  checkbook  journalism  practiced  by  supermarket 
tabloids  and  there  probably  have  been  cases  of  newspapers  and  television  over¬ 
doing  the  coverage  (although  that  is  a  subjective  judgement),  but  it  is  a  bad  rap 
to  accuse  the  press/media  en  toto  of  bad  journalism. 

The  story  from  the  beginning  has  had  all  the  elements  demanding  extensive 
news  coverage:  a  central  figure  who  has  been  well-known  to  the  public  for  many 
years  through  his  football  exploits;  an  attempted  movie  career  as  well  as  promi¬ 
nence  through  TV  commercials;  a  touch  of  Hollywood;  and  a  developing  sce¬ 
nario  of  love,  hatred  and  an  abused  wife. 

The  story  has  been  covered  thoroughly  as  was  warranted.  If  there  are  critics 
who  believe  some  elements  of  the  press/media  have  overdone  it  or  erred  they 
should  be  specific  in  pointing  the  finger.  But  they  should  not  smear  all  of  the 
press/media  because  of  the  sins  of  a  few. 

A  level  playing  field 

PASSAGE  OF  TWO  historic  telecommunications  bills  by  the  U.S.  House  of  Rep¬ 
resentatives  is  good  news  for  the  newspaper  industry.  H.R.  3626,  the  Antitrust 
Reform  and  Communications  Act  of  1994,  and  H.R.  3636,  the  National  Com¬ 
munications  Competition  and  Information  Infrastructure  Act  of  1994,  were 
adopted  by  votes  of  423  to  5  and  423  to  4.  A  similar  bill,  S.  1822,  is  expected  to 
be  reported  to  the  Senate  floor  by  the  Commerce  Committee  soon. 

These  are  historic  bills  because  they  bring  order  out  of  what  might  have  been 
chaos  in  electronic  publishing.  AT&T  was  broken  up  in  1982  by  a  court  decree 
which  imposed  restrictions  on  the  resulting  Baby  Bells.  These  restrictions  were 
lifted  by  recent  court  decisions,  thereby  creating  a  threat  to  print  publishing.  The 
pending  legislation  will  restore  limits  on  what  the  Bells  can  do  in  electronic  pub¬ 
lishing.  They  are  historic  because  they  were  written  by  both  parties  —  news¬ 
papers  and  Baby  Bells  —  through  consultation  and  conference.  They  received 
the  support  of  the  Clinton  administration. 

The  bipartisan  support  in  the  House  —  which  we  hope  will  be  duplicated  in 
the  Senate  —  shows  that  competition  in  electronic  publishing  businesses  will  be 
on  a  level  playing  field.  It  wasn’t  going  to  be  that  way  until  now. 


“IF  THE  SUPERHIGHWAYS  end  up  growing  rapidly,  we  will  be  there  to  cap¬ 
italize  on  whatever  opportunities  develop.  If  the  highways  get  bogged  down,  we 
will  have  covered  our  bets  for  a  relatively  modest  cost,  and  we’ll  still  be  able  to 
provide  a  newspaper  while  others  wait  for  the  highway  to  develop.” 

So  said  Eugene  Falk,  executive  vice  president  and  general  manager  of  the  Los 
Angeles  Times ,  describing  his  newspaper’s  various  telecommunications  develop¬ 
ments  at  the  recent  Nexpo  ’94  conference. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist, 
established  March  22,  1884;  Newspaperdom, 

March  1892;  The  Fourth  Estate,  March  1,  1894; 
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Letters  to  the  Editor 

Advice  to  newspapers: 
Drop  your  cover  price 


“EDITORS  WEATHER  DEEP  therapy 
remarkably  well”  was  the  headline  over 
Tom  Winship’s  piece  (E&P,  May  7,  p. 
3)  in  an  issue  covering  the  soul  search¬ 
ing  talks  that  were  presented  at  the  re¬ 
cent  American  Society  of  Newspaper 
Editors  and  Newspaper  Association  of 
America  conventions. 

The  free  fall  in  weekday  newspaper 
readership  to  62%  of  adults  last  year 
from  78%  in  1970  was  the  major  topic 
at  both  meetings  with  editors  accept¬ 
ing  major  responsibility  for  the  circula¬ 
tion  malaise. 

Despite  the  increasing  use  of  full 
color,  more  intensive  local  news  cover¬ 
age,  reformatting  and  brightening  the 
papers,  the  key  age  group,  the  22-  to 
44-year-olds,  the  most  beloved  of  ad¬ 
vertisers,  continues  to  pass  up  the  daily 
paper  in  growing  numbers. 


>Iewspaperdom« 

50  YIARS  AGO  .  .  .  James  B. 
Reston,  in  an  article  in  the  New 
York  Times  which  was  reprinted  in 
E&P,  revealed  the  American  terms 
for  surrender  for  Germany  contains 
a  clause  demanding  that  the  Ger¬ 
mans  abandon  all  control  over 
communications  outside  their  own 
frontiers  and  give  the  German  peo¬ 
ple  the  right  to  listen  freely  to  for¬ 
eign  broadcasts.  The  terms  also  call 
for  complete  control  by  the  Allies 
over  all  German  communications 
within  that  country. 

This  American  draft  is  now  be¬ 
fore  the  European  Advisory  Com¬ 
mission  in  London.  This  language 
was  also  written  into  the  terms  of 
surrender  for  Italy  and  were  accept¬ 
ed  by  the  Badoglio  and  Bonomi 
governments. 

From  Editor  &  Publisher 
July  15,1944 


Advertisers  who  see  newspapers 
reaching  fewer  and  fewer  of  their  best 
prospects,  while  at  the  same  time  rais¬ 
ing  their  rates  annually,  are  under¬ 
standably  turning  to  alternate  media. 

Worst  of  all,  only  1  in  4  newspaper 
executives  polled  in  the  survey  you  re¬ 
port  by  the  Foundation  for  American 
Communications,  think  things  will  im¬ 
prove  in  the  next  10  years. 

Perhaps  the  time  has  come  to  dare 
to  look  at  one  long  forbidden  factor  in 
the  readership  decline  —  the  cost  of 
the  paper  itself. 

A  mass  medium,  newspapers  have 
long  appealed  to  every  adult  in  every 
income  bracket.  In  recent  years,  how¬ 
ever,  newspapers  have  had  to  vie  with 
a  host  of  suppliers  of  local  and  national 
news,  weather  reports,  shopping  and 
entertainment  information,  including 
classified  advertising  that  can  be  ob¬ 
tained  for  free  via  TV,  radio,  free  com¬ 
munity  newspapers,  shoppers,  etc. 

The  18-44  age  group  has  been  par¬ 
ticularly  vulnerable,  faced  with  provid¬ 
ing  for  growing  families  in  the  face  of 
ever  rising  costs  for  everything  from 
housing  to  transportation  to  college 
tuition  planning  and  yes,  even  the 
price  of  cigarettes. 

In  the  face  of  these  factors,  it  isn’t  to 
difficult  to  understand  why  the  bottom 
16%  on  the  income  ladder  has  had  to 
pass  up  their  daily  newspaper  in  the 
last  decade  especially  since  they  have 
access  to  much  of  what  the  newspaper 
offers  at  no  cost. 

The  35^  to  50^  per  day  they  save  has 
become  meaningful  and  not  easily  off¬ 
set  by  the  newspapers  adding  more  lo¬ 
cal  news  and  full  color. 

Can  newspapers  afford  to  drop  the 
price  of  their  papers  to  woo  this  16% 
which  shows  signs  of  continuing  to 
grow?  If  it  works  and  circulation  grows, 
advertisers  would  feel  rate  increases 
were  justified  and  the  future  of  the 
newspaper  business  would  be  indeed 
brighter. 

Daniel  Lionel 
Syosset,  N.Y. 


HeM  like  to  clarify 

I  WOULD  LIKE  to  clarify  some  infor¬ 
mation  that  appeared  in  your  May  21 
issue  (p.  27)  about  Times  Mirror  Co. 
newspapers’  plans  after  leaving  News¬ 
papers  First. 

There  are  no  plans  to  merge  Times 
Mirror’s  Los  Angeles  and  New  York  ad¬ 
vertising  selling  teams.  The  Los  Angeles 
Times  and  Newsday  operate  separate 
offices  and  have  their  own  staffs,  and 
that  will  continue. 

Since  the  announcement  that  we  are 
leaving  Newspapers  First,  a  Times  Mir¬ 
ror  newspaper  team  has  been  meeting 
to  discuss  our  national  advertising  sales 
goals.  We  have  talked  about  how  our 
newspapers  can  work  together  when  it 
makes  sense  to  do  so,  and  how  our  exit 
from  Newspapers  First  may  change  our 
national  advertising  efforts. 

The  team  is  headed  by  Steven  Isen- 
berg,  Newsday's  deputy  publisher,  and 
me.  Discussions  are  exploratory  at  this 
point,  and  no  specific  plans  have  been 
finalized.  V/e  expect  to  have  a  recom¬ 
mendation  by  the  end  of  the  summer. 

EuQene  Falk 

Falk  is  executive  vice  president  and  gen' 
eral  manager  at  the  Los  Angeles  Times. 


Blame  outside  forces 

I  CHUCKLED  AT  the  headline, 
“Newspaper  circulations  plummet:  Bad 
weather,  earthquakes,  flooding  blamed 
as  daily  and  Sunday  circulations  of  most 
big  papers  decline  during  six-month  pe¬ 
riod”  (E&P,  May  14,  p.  9). 

It  reminded  me  of  the  “enemy  is  out 
there”  syndrome  described  by  Peter 
Senge  in  the  book  The  Fifth  Discipline. 
When  things  go  wrong,  it  is  always 
more  comfortable  to  blame  something 
outside  of  ourselves. 

I  am  sure  there  were  frantic  activities 
at  most  of  these  newspapers  to  boost 
the  numbers  as  the  six-month  ABC  pe¬ 
riod  came  to  an  end.  I  am  equally  sure 
that  a  lot  of  circulation  of  no  value  to 
the  advertiser  customer  was  added  to 
sagging  circulation  figures.  I  wonder 
what  the  final  results  would  have 
looked  like  without  these  frenetic  and 
ineffectual  efforts? 

Tom  Heuerman 

Heuerman  is  an  organizational  consul' 
tant  and  former  circulation  manager  at 
the  Minneapolis  Star  Tribune 
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“We  have  doubled  our  advertising 
business  in  the  past  year,  arui  /  feel 
that  is  related  to  the  quality  of 
CoverSTORY.  The  entertainment 
coverage  is  something  that  is  appeal¬ 
ing  to  both  readers  and  advertisers. " 


Ed  Moss,  Publisher,  The  Evening  Sun, 
Hanover,  Pennsylvania. 


CoverSTORY  is  the  fastest  growing  entertainment  package  in  H 
the  industry.  The  dynamic  design  and  fresh,  origirud  reporting  ” 
bring  new  excitement  to  any  paper.  For  more  information: 

Send  to:  CoverSTORY 

3150  Des  Plaines  Ave.,  Suite  21 
Des  Plaines,  lUinois  60018. 

Fax  708-299-9509.  Or  call  Paul  Camp,  Publisher,  I -800-21 STORY. 
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The  Best  Performer  in  the  Entertainment  Business. 


Every  Saturday  since  1884 
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Keeping 

Their  Heads 
Above  Water 

Georgia  newspapers  report  dramatic  flood  stories  despite 
vacation^reduced  news  staffs,  submerged  roads,  spotty 
utility  services  and  threats  to  family  and  property 


by  Qeorge  Qameau 

THE  SKIES  OPENED  up  over  south¬ 
west  Georgia  and  dumped  over  21 
inches  of  rain  in  24  hours,  enough  to 
burst  dams,  wash  out  bridges,  sweep 
cars  off  roads  and  raise  the  dead  —  as 
in  floating  caskets. 

At  least  28  people  died  in  a  week  of 
flooding  that  has  submerged  down¬ 
towns,  forced  the  evacuation  of  over 
30,000  homes  and  left  hundreds  of 
thousands  of  people  without  drinking 
water. 

Near  Americus,  a  woman  screaming 
for  help  from  the  roof  of  a  car  sank  be¬ 
neath  muddy  floodwaters  with  a  three- 
year-old  boy  in  her  arms  as  the  car 
washed  down  an  embankment  —  and 
bystanders  stood  by  helplessly. 

Turbulent  floodwaters  lifted  more 
than  100  coffins  afloat  from  two  Al¬ 
bany  cemeteries  and  spilled  corpses 
from  several  of  them. 

The  area’s  newspapers,  meanwhile, 
reported  these  and  other  dramatic  sto¬ 
ries  —  despite  vacation-reduced  news 
staffs,  flooded  roads,  spotty  utility  ser¬ 
vices  and  threats  to  family  and  proper¬ 
ty- 

In  some  instances,  with  cable  TV 
service  shut  down  and  local  radio  sta¬ 
tions  silenced,  small-town  dailies  were 
the  only  source  of  news  during  the  first 
days  of  flash  flooding. 

In  a  region  where  floods  are  rare,  it 
was  the  worst  flooding  ever  in  some  ar¬ 
eas,  and  the  worst  in  60  years  in  oth¬ 
ers. 


President  Clinton  declared  43  coun¬ 
ties  a  federal  disaster  area  after  150 
state  and  national  highways  were 
closed. 

The  remnants  of  Tropical  Storm  Al¬ 
berto,  trapped  for  days  over  the  area, 
unleashed  torrential  rains  July  5-7, 
overflowing  ponds  and  lakes,  inundat¬ 
ing  lowlands  and  swelling  rivers  into 
vast,  deadly  washes. 

In  Albany,  the  Flint  River  rose 
steadily  before  cresting  at  45  feet,  more 


than  double  the  20-foot  flood  level,  as 
it  gained  momentum  rampaging  south¬ 
ward. 

Dramatic  stories  hit  newspapers 
close  to  home.  A  production  staffer  at 
the  7,400-circulation  Americus  Times- 
Recorder  was  driving  with  her  husband 
and  daughter  when  floodwaters  over¬ 
turned  their  car  and  trapped  them  un¬ 
der  water,  where  they  nearly  drowned 
but  for  a  quick  rescue  by  her  husband, 
who  escaped  out  a  window  and  freed 
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his  family. 

As  best  as  could  be  determined,  no 
dailies  failed  to  print,  tbeir  buildings 
on  high  ground,  though  in  some  cases 
water  rose  to  within  a  block. 

Thousands  of  newspapers  went  un¬ 
delivered  in  the  early  days  because 
flooding  isolated  rural  areas.  Business¬ 
es  cancelled  advertising  because  stores 
and  car  dealers  had  shut  down. 

For  the  area’s  small  rural  dailies,  the 
floods  were  mostly  a  story  of  long 
hours,  resourcefulness  and  teamwork. 
They  mostly  got  the  job  done,  some¬ 
times  enlisting  airplanes  and  heli¬ 
copters  for  aerial  photos,  and  even  de¬ 
livering  papers. 

Publishers  wrote  stories.  Ad  staffers 
took  pictures  and  stuffed  plastic  bags. 
Journalists  worked  12  to  20  hours  a  day. 

It  was  an  immense  test  that  brought 
out  the  best  in  the  industry.  In  an  out¬ 
pouring  of  solidarity,  newspapers 
around  the  state  rallied  to  offer  assis¬ 
tance  to  flood-bound  colleagues. 


Papers  that  did  get  out  had  little  ad¬ 
vertising. 

“We  can’t  sell  advertising  because 
businesses  are  closed,”  Henning  said. 

Such  adversity  “makes  the  newspaper 
business  interesting,”  Henning  said. 
“Unfortunately  we  lost  13  people  con¬ 
firmed  dead,  and  we  expect  it  to  go  to 
20.  It’s  an  exciting  time  but  its  also  a  sad 
time.” 

Asked  about  financial  damage,  Hen¬ 
ning  said,  “I  haven’t  thought  about  it.” 

Albany  divided 

The  Flint  River  normally  divides  Al¬ 
bany  in  two,  but  floods  boosted  the 
split.  With  the  bridge  shut,  the  normal 
one-minute  drive  to  the  other  side  of 
town  became  a  three-hour  journey  via  a 
bridge  50  miles  away. 

The  Albany  Herald,,  located  a  block 
and  a  half  from  the  river,  managed  to 
stay  dry,  according  to  publisher  Christ¬ 
ian  Schilt. 

To  get  to  readers  across  the  river,  it 


As  best  as  could  be  determined^  no  dailies  failed  to 
print)  their  buildings  on  high  ground)  though  in 
some  cases  water  rose  to  within  a  block. 


though  no  dailies  were  so  waterlogged 
that  they  had  to  rely  on  the  kindness 
of  strangers. 

Swamped  in  Americus 

“We’re  working  a  lot  of  hours  doing 
everything  we  can  to  inform  the  pub¬ 
lic,”  said  Daryl  Henning,  publisher  of 
the  3,400-circulation  Americus  Times- 
Recorder.  “People  are  pulling  together 
doing  everything  thing  we  can.” 

For  the  fist  day  and  a  half,  cable  TV 
and  radio  service  were  out,  leaving  the 
TimeS'Recorder  the  only  means  of  mass 
communications,  he  said. 

Henning  upped  the  print  run  about 
500  a  day,  and  though  workers  could 
reach  fewer  than  half  the  newsracks  in 
the  town,  demand  was  so  strong  that  15 
newsracks  sold  more  papers  than  all  38 
normally  do,  he  said. 

Despite  the  use  of  boats  to  deliver  pa¬ 
pers,  the  paper  failed  to  reach  about 
2,500  subscribers  for  a  couple  of  days 
because  dozens  of  bridges  and  roads 
were  closed. 

When  they  could  reach  the  airport, 
photographers  flew  in  helicopters  and 
planes  to  capture  images  of  the  flood¬ 
ing. 


eventually  harnessed  a  small  helicopter, 
which  needed  20  trips  to  haul  5,000  pa¬ 
pers  to  the  other  side. 

The  Herald  initially  lost  access  to 
some  rural  customers  but  hoped  to  ser¬ 
vice  all  but  a  few  thousand  of  its  37,000 
print  run  in  23  counties.  Whatever  pa¬ 
pers  could  not  be  delivered  on  time 
were  sent  later  in  “vacation”  packages. 

Cut  off  from  drinking  water,  with 
some  reporters  isolated  on  the  east  side 
of  town,  the  Herald  called  up  stringers, 
part-timers  and  staffers  from  its  agricul¬ 
tural  paper  to  cover  the  floods. 

“This  is  going  to  wash  out  our  over¬ 
time  budget,”  said  Schilt,  whose  news 
staff  of  35  was  already  short  by  dint  of 
vacations. 

About  20,000  people  evacuated  their 
homes  around  Albany.  Before  the  river 
crested,  the  Herald  —  amid  phone 
problems,  sporadic  electrical  service 
and  with  no  alternate  power  source  — 
was  readying  laptop  computers  and  co¬ 
ordinating  plans  to  fly  computer  disks 
and  staffers  to  the  Columbus  Ledger' 
Enquirer  to  make  up  and  print  the  Her¬ 
ald,  if  necessary. 

Schilt  complimented  the  Ledger-En¬ 
quirer  for  volunteering  its  help. 


He  said  businesses  cancelled  about 
20%  of  advertising,  especially  car  deal¬ 
ers  but  also  malls,  as  the  city  ground 
nearly  to  a  halt. 

“We’re  still  intact  and  putting  out  a 
paper,”  he  said.  “It’s  just  hours  and  staff 
for  a  major  event.” 

Asked  about  a  potential  advertising 
boom,  from  home  repair  supplies  and 
services  after  the  flood,  Schilt  said: 
“We’ll  need  it,  because  we  haven’t  done 
well  this  week.” 

Working  publisher? 

Darren  Drevik,  publisher  and  gener¬ 
al  manager  of  the  5,800-circulation 
Cordele  Dispatch,  was  drafted  into  jour¬ 
nalism:  shooting  pictures  from  a  heli¬ 
copter  and  writing  stories. 

He  nearly  doubled  the  news  hole, 
adding  between  four  and  eight  pages  to 
the  Dispatch’s  normal  12. 

With  “hardly  any”  advertising,  he 
justified  the  expense  saying,  “Around 
here,  there’s  hardly  any  other  way  to  get 
information.  So  we  gotta  do  what  we 
gotta  do.” 

Drevik  filled  out  the  ranks  of  a  three- 
person  news  staff,  one  person  short  by 
virtue  of  a  vacationer. 

“You  know  you’re  tight  staffed  when 
you’ve  got  the  publisher  up  in  a  heli¬ 
copter  taking  pictures  and  writing  sto¬ 
ries,”  he  said.  “Its  amazing  what  you  can 
do  if  you  just  give  up  on  things  like 
sleep.” 

He  said  his  editor  put  in  20-hour 
days  and  worked  virtually  around  the 
clock. 

Drevik  printed  450  extra  copies  and 
gave  them  free  to  area  Macon  Telegraph 
subscribers,  who  were  briefly  cut  off 
from  their  regular  paper. 

Otis  Raybon  Jr.,  publisher  of  the 
Griffin  Daily  News,  a  12,00-circulation 
Thomson  paper  40  miles  south  of  At¬ 
lanta,  said  the  biggest  problem  was 
reaching  rural  subscribers,  1,500  to 
2,000  of  whom  were  cut  off  for  a  time 
by  51  closed  roads  in  Spalding  County. 
In  some  instances,  police  turned  back 
carriers,  but  most  customers  got  the  pa¬ 
per  within  a  day  or  two. 

Advertising  was  not  significantly  af¬ 
fected,  he  said. 

The  Atlanta  Journal  and  Constitution 
and  other  area  papers  called  to  offer  as¬ 
sistance,  but  the  Daily  News  never  had 
to  take  its  disaster  plans  off  the  shelf. 

“1  thought  that  was  very  kind  and 
generous  and  shows  the  newspaper  in¬ 
dustry  pulling  together,”  Raybon  said. 
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Documents 
On  Display 

California  daily  wins  suit  forcing  city  to  release  documents 
alleging  wrongdoing  by  police  chief;  displays  them  at  newspaper 
office;  invites  city  residents  to  come  and  examine  them 


by  M.L.  Stein 

WHEN  A  SOUTHERN  California 
daily  won  a  court  suit  forcing  the  city 
to  release  hundreds  of  documents  al¬ 
leging  wrongdoing  by  the  police  chief, 
it  did  more  than  publish  stories  about 
the  revelations. 

The  Imperial  Valley  Press  in  El  Cen¬ 
tro  put  the  reports  on  display  at  the 
newspaper  and  invited  townspeople  to 
stop  by  and  examine  them. 

Editor  and  publisher  J.R.  Fitch  be¬ 
lieved  the  public  was  entitled  to  see 
the  documents  in  view  of  the  initial  re¬ 
fusal  by  the  city  to  disclose  them. 

“The  citizens  of  El  Centro  were  be¬ 
ing  told  by  the  city  that  what  was  hap¬ 
pening  was  none  of  their  business,”  he 
recalled.  “To  that  we  said  hogwash.” 

The  papers  turned  over  to  the  Press 
under  an  order  by  Superior  Court 
Judge  William  Lehnhardt  showed  that 
Police  Chief  Ralph  Cordorva  was 
placed  on  leave  for  on  allegations  of 
“incompetence  .  .  .  notoriously  dis¬ 
graceful  conduct  .  .  .  misuse  of  public 
funds  .  .  .  exceeding  lawful  peace  offi¬ 
cer  power,  and  attempted  or  actual 
theft  of  city  property,”  the  Press  report¬ 
ed. 

Cordova  said  he  resigned  following 
the  release  of  the  documents. 

According  to  Press  reporter  Gary 
Redfern,  the  city  previously  had  served 
Cordova  with  notice  of  “intent  to  ter¬ 
minate”  his  employment. 

Redfern,  the  lead  reporter  on  the 
story,  told  E&P  Cordova’s  own  officers 
and  a  private  detective  found  evidence 
alleging  that  the  chief  had  taken  items 
seized  by  the  department,  fixed  parking 
and  traffic  tickets,  interfered  in  a  crim¬ 
inal  case  by  attempting  to  prevent 
prosecution,  had  personal  film  devel¬ 
oped  by  the  city  and  pocketed  money 
from  charity  functions  he  had  orga¬ 
nized.  Cordova,  according  to  Redfern, 


told  the  Press  he  was  glad  it  had  won 
the  suit  because  the  documents  would 
establish  his  innocence. 

The  Press  filed  the  suit  after  the  city 
denied  written  requests  for  administra¬ 
tive  reports  under  the  California  Pub¬ 
lic  Records  Act.  The  city  attorney’s  of¬ 
fice  argued  that  unveiling  the  records 
would  invade  the  privacy  of  Cordova 
and  others  named  in  the  investigation. 

But  Judge  Lehnhardt  disagreed,  say¬ 
ing,  “There  is  no  exemption.” 

Susan  Giller,  managing  editor  of  the 
Schurz-owned  Press,  told  the  Califor- 


A  DUTCH  SPORTSWRITER  delayed 
the  Dutch  soccer  team’s  flight  to  a 
World  Cup  match  in  Dallas  when  he 
told  a  flight  attendant  he  had  a  bomb 
in  his  bag. 

Lex  Muller,  54,  a  writer  for  the  Rot¬ 
terdam  newspaper  Algemeen  Dagblad, 
was  taken  into  custody  by  police  at  Or¬ 
lando  International  Airport  in  Florida. 

“The  airport  police  talked  to  him, 
the  FBI  had  to  be  alerted  and  they 
talked  to  him,”  Orlando  Police  Sgt. 
Mike  Holloway  said  in  a  telephone  in¬ 
terview. 

The  chartered  Boeing  727,  with  163 
passengers,  was  towed  to  a  remote  area 
of  the  airport  and  checked  by  bomb¬ 
sniffing  dogs.  No  bomb  was  found  in 
the  plane  or  the  luggage. 

“The  FBI  concluded  there  was  no 
real  criminal  intent  in  what  he  did.  It 
was  just  a  poor  choice  of  words,”  Hol¬ 
loway  said. 

The  Federal  Bureau  of  Investigation 


nia  Newspaper  Publishers  Association: 
“This  is  a  victory,  not  for  the  newspa¬ 
per,  but  for  the  people  of  our  commu¬ 
nity,  whose  access  to  public  records  is 
grounded  in  state  law.” 

Redfern  said  that  among  the  first 
citizens  to  accept  the  paper’s  invitation 
to  view  the  documents  were  members 
of  the  police  department. 

The  reporter  said  the  investigation 
of  Cordova  was  triggered  by  an  anony¬ 
mous  tip  to  the  city  manager,  which 
was  found  to  have  come  from  a  police 
officer. 


declined  to  file  federal  charges,  Hol¬ 
loway  said. 

“Our  people  did  not  feel  comfortable 
in  arresting  him,”  the  police  spokesman 
said. 

“Probably  there  was  no  intent  to  de¬ 
lay  the  flight.  So  we  filed  the  paper¬ 
work  with  state  prosecutors  to  see  if 
they  wanted  to  prosecute.  Or  to  drop 
it,  which  is  probably  what  will  happen.” 

Muller  was  released  from  custody  af¬ 
ter  the  interviews  with  police,  Hol¬ 
loway  said. 

Switching  to  AM 

THE  AFTERNOON  BURLINGTON 
(N.C.)  TimeS'News  said  it  will  switch  to 
the  morning  cycle  seven  days  a  week 
beginning  July  25,  the  start  of  its  108th 
year  in  business.  The  Freedom  Commu¬ 
nications  paper  sells  about  30,000 
copies  weekdays  and  Sundays. 


Dutch  reporter's  bomb 
scare  delays  plane 
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Fax,  CD-ROM, 

Ori'-line  Services 
And  Newspapers 

Three  media  executives  discuss  the  role  of  newspapers 
as  they  begin  their  ride  on  the  information  superhighway 


by  Tony  Case 

AS  NEWSPAPER  COMPANIES  busy 
themselves  building  their  section  of 
the  information  superhighway,  they 
ought  to  keep  in  mind  what  put  them 
on  the  road  in  the  first  place,  the  head 
of  one  of  the  country’s  biggest  media 
conglomerates  recommends. 

“I  think  we’ve  got  to  have  the  fingers 
going  out  in  each  direction,  but  I  think 
we’ve  got  to  remember  the  newspaper 
is  the  core  product,  and  while  we  now 
can  describe  newspapers  as  reader 


gateways,  I  think  we  best  not  forget 
that  the  newspaper  is  still  the  thing  for 
us  that  will  drive  the  information,  that 
gets  it  through  the  electronic  systems 
whatever  they  may  be,”  said  John  Cur¬ 
ley,  chairman,  president  and  CEO  of 
Gannett  Co.  Inc. 

Curley  joined  EuGene  Falk,  execu¬ 
tive  vice  president  and  general  manag¬ 
er  of  the  Los  Angeles  Times,  and  Joe 
Hladky,  president  and  publisher  of  the 
Gazette  Co.,  Cedar  Rapids,  Iowa,  on  a 
panel  titled  “Newspapers’  Strategic  Di¬ 
rection:  Challengers  and  Partners  in 
the  Future”  at  the  Newspaper  Associa¬ 
tion  of  America’s  Nexpo  ’94  technical 
exposition  and  conference. 

The  discussion  allowed  the  partici¬ 
pants  to  promote  their  companies’ 
multimedia  and  interactive  ventures 
before  hundreds  of  conferees  packed 


into  a  cavernous  assembly  hall  at  the 
Las  Vegas  Convention  Center. 

But  amid  the  talk  about  fax,  CD- 
ROM  and  on-line  services,  the  execu¬ 
tives  stressed  that  technology  is  a 
means  of  building  on  the  success  ink 
on  paper  has  long  enjoyed  and  not,  as 
some  have  prognosticated,  newsprint’s 
successor. 

“For  nearly  a  couple  of  centuries, 
newspapers  have  gathered,  edited, 
packaged  and  distributed  the  news  in 
one  form  or  another,  and  in  the  last 
decade,  our  local  and  national  news 


franchises  have  found  ways  to  reach 
those  consumers  whose  appetite  for 
news  is  not  limited  to  what  we  publish 
in  our  newspapers,”  Curley  told  the 
Nexpo  attendees. 

In  the  last  decade,  newspaper  con¬ 
cerns  such  as  Arlington,  Va. -based 
Gannett  have  developed  products  that 
have  expanded  their  audiences  and  in¬ 
creased  the  impact  of  their  reportage. 

Curley  related  that  the  nerve  center 
of  his  company’s  electronic  news  and 
information  services  is  the  Gan¬ 
nett/USA  Today  Sports  and  Informa¬ 
tion  Center  in  Greensboro,  N.C. 

Established  in  1989  primarily  as  a 
sports  statistics  provider,  the  center  to¬ 
day  repackages  content  from  USA  To¬ 
day  and  other  Gannett  papers  and 
makes  it  available  electronically.  The 
service  offers  full-text  news  stories. 


brief  items  on  topics  such  as  business, 
travel  and  weather,  and  a  bulletin 
board  allowing  users  to  communicate 
with  each  other. 

Curley  touted  database-supported 
advertising  models  created  in  Gan- 
nett’s  newspaper  division  —  “the  kind 
of  thing  we  need  to  use  databases  and 
video  and  all  the  other  things  available 
to  us  so  that  we  can  bring  more  rev¬ 
enue  into  our  newspapers”  —  and  the 
development  with  Hewlett-Packard 
Co.  of  a  model  for  a  library  archive  at 
the  company’s  Rochester,  N.Y.,  proper¬ 
ties. 

“But  let’s  not  forget  our  newspapers 
in  our  efforts  to  make  this  core  product 
even  more  useful  to  our  readers,  with 
all  the  touchy-feely  stuff  out  there 
through  electronic  communications,” 
Curley  warned. 

New  technology  is  “fine  and  maybe 
it’ll  be  helpful  in  the  future,  and  maybe 
it  will  unlock  the  door,”  he  said,  “but  I 
think  if  we  can  add  3%  to  5%  in  read¬ 
ers  on  an  annual  basis,  reversing  the 
downturn,  we  would  find  the  advertis¬ 
ing  dollars  very,  very  rewarding.” 

The  Times’  Falk  echoed  Curley’s 
contention  that  technology  will  serve 
to  enhance  newspapers’  existing  base 
by  helping  them  meet  emerging  con¬ 
sumer  and  advertiser  needs  not  met  by 
print. 

As  the  general  public  experiments 
with  these  new  advances,  so  will  the 
flagship  of  Times  Mirror  Co.,  Falk  told 
the  audience.  “We  want  them  to  mi¬ 
grate  with  us,”  he  said  of  the  paper’s 
customers. 

Electronic  services  also  serve  as  bar¬ 
riers  to  new  competitors,  he  added, 
commenting,  “Many  of  the  niche  ser¬ 
vices  these  new  upstart  players  are 
looking  at  as  opportunities  will  look  a 


“The  lessons  we  learn  along  the  way  using 
today’s  technologies  will  guide  us  to  what  the 
ultimate  role  of  newspapers  will  be  on  the 
information  superhighways  of  the  future.” 
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lot  less  attractive  if  we  are  already  pro¬ 
viding  them.” 

The  Times  is  also  creating  new  local¬ 
ized  media  important  in  on-line  ser¬ 
vices.  The  paper’s  products  will  include 
a  combination  of  news  and  informa¬ 
tion,  communications  and  advertising 
with  transactions. 

“Which  of  these  services  will  domi¬ 
nate  the  new  medium  is  a  big  un¬ 
known,”  Falk  said,  “but  it  is  clear  that 
all  three  will  be  needed  to  attract 
enough  consumers  and  advertisers  to 
make  a  viable  business  out  of  it.” 

He  considers  the  Times'  initial  offer¬ 
ings  evolutionary  steps  toward  the  es¬ 
tablishment  of  broadband  services. 

“We  believe  it’s  going  to  take  a  while 
—  indeed,  quite  a  while  —  to  get  any¬ 
thing  like  the  500-channel  world  oper¬ 
ating  across  America,”  he  said.  “The 
lessons  we  learn  along  the  way  using 
today’s  technologies  will  guide  us  to 
what  the  ultimate  role  of  newspapers 
will  be  on  the  information  superhigh¬ 
ways  of  the  future.” 

Implicit  in  the  paper’s  vision  for 
electronic  services,  Falk  related,  is  a 
belief  that  the  newspaper  represents  a 
series  of  databases  across  a  range  of  in¬ 
formation  categories  such  as  national 
and  local  news,  real  estate  listings  and 
retail  advertising. 

Of  course,  the  Times  will  continue 
to  package  the  information  in  its  daily 
editions,  but  electronic  distribution 
will  let  the  paper  “go  deeper  and  pro¬ 
vide  greater  value  to  our  customers 
within  selected  key  market  categories,” 
he  said. 

Among  the  paper’s  high-tech  pro¬ 
jects  are  its  electronic  shopping  ven¬ 
ture  with  Pacific  Telesis  announced  in 
January  and  an  on-line  deal  with 
Prodigy. 

Using  the  shopping  service,  con¬ 
sumers  can  access  a  database  of  classi¬ 
fied  and  yellow  page  listings  through 
several  delivery  platforms,  including 
operator-assisted,  on-line  and  interac¬ 
tive  video  services. 

And  “after  a  lot  of  negotiations,” 
Falk  told  the  gathering,  the  Times  has 
arranged  for  Prodigy  subscribers  to  add 
the  paper  as  an  extra  service  for  a 
charge  of  $4.95  a  month.  Those  who 
are  not  Prodigy  users  can  subscribe  to 
the  service  for  $6.95  monthly. 

“This  business  model  is  important 
because  we  wanted  our  customers  to  be 
able  to  subscribe  to  us  on  a  stand¬ 
alone  basis,  without  national  Prodigy, 
if  that’s  what  they  prefer,”  he  said.  “By 
handling  it  this  way,  we  can  maintain 
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“New  telephone  technology  is  evolving 
and  every  newspaper  will  want  to  offer 
voice  information  using  the  telephone  as 
part  of  its  mix  of  services,”  but  “we 
should  not  get  hung  up  on  any  one  com¬ 
munication  vehicle;  we  should  offer  sev¬ 
eral.” 

—  Joe  Hladky,  president  and  publisher 
of  the  Qazette  Co.,  Cedar  Rapids,  Iowa 

the  direct  customer  relationships, 
which  .  .  .  are  a  key  part  of  our  vision 
for  electronic  services.” 

The  Times  will  control  all  content, 
the  packaging  of  advertising  with  edi¬ 
torial  and  the  pricing  of  subscriptions 
and  advertising. 

For  this  “independence  and  con¬ 
trol,”  Falk  said,  the  paper  will  pay 
Prodigy  a  share  of  its  revenues  from  the 
service. 

These  projects  “contain  all  the  ele¬ 
ments  of  our  vision  for  how  news¬ 
papers  should  begin  providing  elec¬ 
tronic  services  with  today’s  technolo¬ 
gies  and  evolving  them  into  the  future,” 
Falk  said. 

“If  the  superhighways  end  up  grow¬ 
ing  rapidly,  we  will  be  there  to  capital¬ 
ize  on  whatever  opportunities  develop. 
If  the  highways  get  bogged  down,  we 
will  have  covered  our  bets  for  a  rela¬ 
tively  modest  cost,  and  we’ll  still  be 
able  to  provide  a  newspaper  while  oth¬ 
ers  wait  for  the  highway  to  develop.” 

Gazette  Co.,  which  publishes  the 
Cedar  Rapids  Gazette,  has  used  tech¬ 
nology  not  only  to  secure  the  future  of 
newspapers  but  to  ensure  there  will  be 
newspaper  readers  tomorrow. 

The  company’s  Newspaper  in  Educa¬ 
tion  program  has  teamed  with  Founda¬ 


tions  in  Reading,  an  initiative  devel¬ 
oped  by  Breakthrough  Inc.,  Iowa  City, 
Iowa,  that  uses  computers  to  help  chil¬ 
dren  struggling  to  learn  to  read. 

“I  think  there  is  great  potential  for 
every  local  paper  to  be  seen  in  a  posi¬ 
tive  light  since  many  of  the  Founda¬ 
tions  in  Reading  stories  feature  bene¬ 
fits  of  reading  outside  the  classroom,” 
president  and  publisher  Hladky  said. 

Each  student  participating  in  the 
program  gets  a  supplemental  workbook 
printed  in  newspaper  format. 

“I  can  see  a  natural  tie-in  for  the  lo¬ 
cal  paper  being  identified  with  these 
workbooks,”  Hladky  told  the  conferees. 

About  a  year  ago.  Gazette  intro¬ 
duced  an  electronic  classified  ad  loca¬ 
tor  called  Express  Way  Classifieds  after 
recognizing  that  existing  systems  were 
not  widely  embraced  by  the  public. 

“I  don’t  think  any  telephone  service 
is  an  easy  sell  today,  but  we  felt  any 
new  service  should  be  very  user-friend¬ 
ly  as  the  database  is  queried,”  Hladky 
said. 

Software  was  developed  in  conjunc¬ 
tion  with  Philadelphia-based  Au- 
dioTechs.  The  system  runs  on  an  Al¬ 
pha  computer  from  Digital  Equipment 
Co.,  which  also  markets  the  software. 

The  program  offers  a  seamless  trans¬ 
fer  of  data  from  the  classified  section 
of  the  company’s  SII  system  to  the 
DEC  computer  on  which  data  is 
stored. 

A  series  of  prompts  guide  callers 
through  the  database,  allowing  them  to 
narrow  their  search,  always  with  the 
option  of  moving  back  a  step.  Users 
are  informed  of  how  many  autos  are 
available  fitting  the  criteria  they  have 
entered. 

Gazette  presently  has  about  1,000 
vehicles  on  its  electronic  parking  lot. 
The  service  receives  about  100  in¬ 
quiries  a  day. 

When  considering  the  future  of 
phone  services,  Hladky  suggests  em¬ 
ploying  a  standard  rationale:  If  you 
don’t  do  it,  someone  else  will. 

“The  mission  of  our  company  states 
that  we  want  to  be  the  information 
provider  of  choice  through  a  dynamic 
mix  of  products  and  services,”  he  said. 
“We  don’t  identify  the  medium;  that 
choice  should  be  the  consumer’s.” 

Regarding  newspapers’  traditional 
role,  he  recommended  they  “focus  our 
efforts  on  that  which  we  do  best:  col¬ 
lecting  information  to  satisfy  consumer 
interest.” 

(See  Future  on  page  51) 
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Cable  operators 
and  the 

First  Amendment 

U.S.  Supreme  Court  says  they  have  the  same 
rights  and  protections  as  other  media 


by  Debra  Qersh  Hernandez 

CABLE  OPEIL\TORS  HAVE  the  same 
First  Amendment  rights  as  other  me¬ 
dia,  according  to  the  U.S.  Supreme 
Court. 

“There  can  be  no  disagreement  on 
an  initial  premise:  Cable  programmers 
and  cable  operators  engage  in  and 
transmit  speech,  and  they  are  entitled 
to  the  protection  of  the  speech  and 
press  provisions  of  the  First  Amend¬ 
ment,”  the  Court  ruled. 

Further,  the  Court  found  that  “the 
rationale  for  applying  a  less  rigorous 
standard  of  First  Amendment  scrutiny 
to  broadcast  regulation  .  .  .  does  not 
apply  in  the  context  to  cable  regula¬ 
tion.  The  justification  for  our  distinct 
approach  to  broadcast  regulation  rests 
upon  the  unique  physical  limitations  of 
the  broadcast  medium.” 

Those  comments,  from  the  majority 
opinion  penned  by  Justice  Anthony 
Kennedy,  are  part  of  the  Court’s  deci¬ 
sion  in  Turner  Broadcasting  System 
Inc.,  et  al.  vs.  Federal  Communica¬ 
tions  Commission,  et  al. 

The  Turner  case  asked  the  Court  to 
rule  on  the  constitutionality  of  Con¬ 
gress’  must-carry  rules,  which  require 
cable  systems  to  include  local  broad¬ 
cast  stations  in  their  service  to  cus¬ 
tomers.  The  must-carry  rule  is  part  of 
the  Cable  Television  Consumer  Pro¬ 
tection  and  Competition  Act  of  1992 
and  was  designed  to  protect  over-the- 
air  broadcasters  from  being  shut  out  by 
cable. 

The  Turner  case  was  dismissed  by 
the  district  court,  which  found  in  favor 
of  the  government’s  right  to  impose 
such  regulation,  and  it  was  upheld  2-1 
by  the  appeals  court. 


“The  rationale  for  applying  a  less  rigor¬ 
ous  standard  of  First  Amendment 
scrutiny  to  broadcast  regulation  .  .  . 
does  not  apply  in  the  context  to  cable 
regulation.” 

—  U.S.  Supreme  Court  Justice  Anthony 
Kennedy 


Although  it  commented  extensively 
on  the  case,  the  ultimate  result  was 
that  the  Supreme  Court  found  that  the 
case  had  wrongly  been  dismissed  and 
sent  it  back  to  the  lower  court  for  fur¬ 
ther  proceedings. 

The  Supreme  Court  recognized  that 
the  must-carry  rules  “regulate  cable 
speech  in  two  regards:  The  rules  re¬ 
duce  the  number  of  channels  over 
which  cable  operators  exercise  unfet¬ 
tered  control,  and  they  render  it  more 
difficult  for  cable  programmers  to  com¬ 
pete  for  carriage  on  the  limited  chan¬ 
nels  remaining.” 

Because  the  rules  “impose  special 


obligations”  on  cable  operators  and 
programmers,  the  Court  agreed  that 
“some  measure  of  heightened  First 
Amendment  scrutiny  is  demanded.” 

However,  even  though  only  very 
narrow  and  well-defined  exemptions 
allow  for  government  control  of  the 
content  of  speech,  cases  where  regula¬ 
tions  are  unrelated  to  the  content  meet 
a  lesser  degree  of  scrutiny,  Kennedy  ex¬ 
plained. 

“Appellants  contend,  in  this  regard, 
that  the  must-carry  regulations  are 
content-based  because  Congress’  pur¬ 
pose  in  enacting  them  was  to  promote 
speech  of  a  favored  content.  We  do  not 
agree,”  Kennedy  wrote  for  the  Court. 

Rather,  the  majority  found  that 
Congress’  objective  was  “not  to  favor 
programming  of  a  particular  subject 
matter,  viewpoint,  or  format,  but 
rather  to  preserve  access  to  free  televi¬ 
sion  programming  for  the  40%  of 
Americans  without  cable,”  he  noted. 

Kennedy  added  that,  “Congress’  ac¬ 
knowledgement  that  broadcast  televi¬ 
sion  stations  make  a  valuable  contribu¬ 
tion  to  the  nation’s  communications 
system  does  not  render  the  must-carry 
scheme  content-based. 

“The  scope  and  operation  of  the 
challenged  provisions  make  clear,  in 
our  view,  that  Congress  designed  the 
must-carry  provisions  not  to  promote 
speech  of  a  particular  content,  but  to 
prevent  cable  operators  from  exploit¬ 
ing  their  economic  power  to  the  detri¬ 
ment  of  broadcasters,  and  thereby  to 
ensure  that  all  Americans,  especially 
those  unable  to  subscribe  to  cable, 
have  access  to  free  television  program¬ 
ming  —  whatever  its  content,” 
Kennedy  wrote  for  the  majority. 

The  Court  also  struck  down  argu¬ 
ments  that  the  rules  compel  speech  by 
cable  operators,  favor  broadcasters 
over  cable,  and  “single  out  certain 
members  of  the  press  for  disfavored 
treatment.” 

The  distinction,  particularly  in  legal 
precedent,  between  newspapers  and 
cable  was  also  drawn  in  Kennedy’s 
opinion  for  the  Court. 

“Although  a  daily  newspaper  and  a 
cable  operator  both  may  enjoy  monop¬ 
oly  status  in  a  given  locale,  the  cable 
operator  exercises  far  greater  control 
over  access  to  the  relevant  medium,” 
Kennedy  wrote. 

“A  daily  newspaper,  no  matter  how 
secure  its  local  monopoly,  does  not 
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possess  the  power  to  obstruct  readers’ 
access  to  other  competing  publications 
—  whether  they  be  weekly  local  news¬ 
papers,  or  daily  newspapers  published 
in  other  cities. 

“Thus,  when  a  newspaper  asserts  ex¬ 
clusive  control  over  its  own  news  copy, 
its  does  not  thereby  prevent  other 
newspapers  from  being  distributed  to 
willing  recipients  in  the  same  locale,” 
Kennedy  noted. 

“The  same  is  not  true  of  cable. 
When  an  individual  subscribes  to  ca¬ 
ble,  the  physical  connection  between 
the  television  set  and  the  cable  net¬ 
work  gives  the  cable  operator  bottle¬ 
neck,  or  gatekeeper,  control  over  most 
[if  not  all]  of  the  television  program¬ 
ming  that  is  channeled  into  the  sub¬ 
scriber’s  home,”  he  continued. 

“Hence,  simply  by  virtue  of  its  own¬ 
ership  of  the  essential  pathway  for  ca¬ 
ble  speech,  a  cable  operator  can  pre¬ 
vent  its  subscribers  from  obtaining  ac¬ 
cess  to  programming  it  chooses  to 
exclude,”  Kennedy  commented. 

“A  cable  operator,  unlike  speakers  in 


other  media,  can  this  silence  the  voice 
of  competing  speakers  with  a  mere 
flick  of  the  switch.  The  potential  for 
abuse  of  this  private  power  over  a  cen¬ 
tral  avenue  of  communication  cannot 
be  overlooked. 

“The  First  Amendment’s  command 
that  government  not  impede  the  free¬ 
dom  of  speech  does  not  disable  the 
government  from  taking  steps  to  en¬ 
sure  that  private  interests  not  restrict, 
through  physical  control  of  a  critical 
pathway  of  communication,  the  free 
flow  of  information  and  ideas,”  Ken¬ 
nedy  continued. 

However,  the  Court  decided  that 
the  must-carry  rules  are  not  necessarily 
the  means  to  the  government’s  end. 
Thus,  the  case  was  returned  to  the 
lower  court.  The  government,  Ken¬ 
nedy  wrote,  “must  demonstrate  that 
the  recited  harms  are  real,  not  merely 
conjectural,  and  that  the  regulation 
will  in  fact  alleviate  these  harms  in  a 
direct  and  material  way.” 

Before  that  is  done,  Kennedy  stated 
that  the  Court  could  not  issue  judg¬ 
ment  on  the  constitutional  validity  of 
the  must-carry  rules. 


Justice  John  Paul  Stevens  wrote  that 
he  believed  the  District  Court’s  finding 
upholding  the  must-carry  rules  should 
have  been  affirmed,  but  being  in  the 
minority,  and  since  “an  accommoda¬ 
tion”  was  necessary,  he  concurred  since 
he  was  in  substantial  agreement  with 
Kennedy’s  analysis. 

joining  in  part  and  dissenting  in 
part  was  Justice  Sandra  Day  O’Con¬ 
nor,  who  was  joined  by  Justices  An¬ 
tonin  Scalia,  Ruth  Bader  Ginsburg 
and,  in  part.  Justice  Clarence  Thomas. 

O’Connor,  who  would  reverse  the 
lower  court’s  ruling,  pointed  out  that 
the  rules  restrict  cable  programmers’ 
access  to  channels  reserved  for  broad¬ 
cast. 

“Under  the  First  Amendment,  it  is 
normally  not  within  the  government’s 
power  to  decide  who  may  speak  and 
who  may  not,  at  least  on  private  prop¬ 
erty  or  in  traditional  public  fora,”  she 
wrote.  O’Connor  stated  that  the  Court 
erred  in  its  conclusion  that  the  regula¬ 
tions  were  content-neutral. 

“The  First  Amendment  does  more 


than  just  bar  government  from  inten¬ 
tionally  suppressing  speech  of  which  it 
disapproves,”  she  wrote.  “It  also  gener¬ 
ally  prohibits  the  government  from  ex¬ 
cepting  certain  kinds  of  speech  from 
regulation  because  it  thinks  the  speech 
is  especially  valuable  .... 

“The  interest  in  ensuring  access  to  a 
multiplicity  of  diverse  and  antagonistic 
sources  of  information,  no  matter  how 
praiseworthy,  is  directly  tied  to  the 
content  of  what  the  speakers  will  like¬ 
ly  say,”  O’Connor  commented. 

Her  conclusion  that  the  must-carry 
rules  are  content-based  led  O’Connor 
to  find  “that  they  are  an  impermissible 
restraint  on  the  cable  operators’  edito¬ 
rial  discretion  as  well  as  on  the  cable 
programmers’  speech.  For  reasons  re¬ 
lated  to  the  content  of  speech,  the 
rules  restrict  the  ability  of  cable  opera¬ 
tors  to  put  in  the  programming  they 
prefer,  and  require  them  to  include 
programming  they  would  rather  avoid.” 

Even  if  the  rules  were  not  content- 
based,  however.  Justice  O’Connor  stat¬ 
ed  that  they  still  “restrict  too  much 
speech.” 

One  basic  fact,  she  continued,  is 


that  “The  question  is  not  whether 
there  will  be  control  over  who  gets  to 
speak  over  cable  —  the  question  is 
who  will  have  this  control. 

“Under  the  FCC’s  view,  the  answer 
is  Congress,  acting  within  relatively 
broad  limits.  Under  my  view,”  O’Con¬ 
nor  stated,  “the  answer  is  the  cable  op¬ 
erator.” 

Ginsburg  also  wrote  a  partial  con¬ 
currence  and  dissent,  noting  that  the 
must-carry  rules  are  content-based  and 
based  on  hypothesized  risks,  but  agree¬ 
ing  that  the  case  should  be  developed 
further  in  District  Court. 

Justice  Harry  Blackmun  issued  a 
concurring  opinion,  emphasizing  the 
importance  deferring  to  Congress’  ex¬ 
tensive  findings,  but  calling  for  further 
development  of  the  legal  record  in  or¬ 
der  to  resolve  certain  issues  of  fact. 

Court  reinstates 
suit  against 
Detroit  News 

AN  APPEALS  COURT  has  reinstated 
an  invasion  of  privacy  lawsuit  against 
the  Detroit  News,  saying  that  some  of 
the  facts  reported  in  a  story  about  a  sur¬ 
rogate-parent  relationship  may  not  have 
been  newsworthy. 

The  Michigan  Court  of  Appeals’  3-0 
ruling  last  month  sends  the  case  back 
to  Wayne  County  Circuit  Court. 

The  newspaper’s  February  1989  story 
detailed  unusual  relationships  among 
friends  and  families. 

It  identified  participants  by  the  first 
names  only  and  did  not  include  ages, 
professions  or  locations. 

One  of  them,  Denise  Winstead,  sued, 
saying  the  use  of  her  first  name  along 
with  her  former  husband’s  and  her  maid 
of  honor’s  in  a  surrogate-parenting  rela¬ 
tionship  clearly  identified  her  to  friends 
and  family. 

Winstead  said  that  it  caused  her  un¬ 
due  embarrassment,  the  loss  of  friends 
and  a  divorce. 

The  paper  successfully  argued  that 
the  information  was  protected  under 
the  First  Amendment;  the  case  was 
thrown  out. 

The  appeals  court  said  the  topic  of 
the  story  was  unquestionably  newswor¬ 
thy  but  “the  facts  revealed  about  plain¬ 
tiff  are  not  so  clearly  newsworthy.”  It 
said  a  jury  should  have  decided  whether 
they  were  worth  printing. 

The  News  will  continue  to  argue  that 
the  facts  were  newsworthy,  according  to 
its  attorney,  James  Stewart.  —  AP 


The  Court  decided  that  the  must-carry  rules  are 
not  necessarily  the  means  to  the  government’s  end. 
Thus,  the  case  was  returned  to  the  lower  court. 
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Ban  on  billboard 
alcohol  ads 
is  challenged 

Free  speech  and  advertising  groups  say  the 
City  of  Baltimore's  ban  is  unconstitutional 


by  Debra  Qersh  Hernandez 

THE  CITY  OF  Baltimore  has  enacted 
a  ban  on  billboard  advertising  for  alco¬ 
holic  beverages,  an  ordinance  upheld 
in  federal  district  court,  but  free 
speech  and  advertising  groups  are  chal¬ 
lenging  it  as  unconstitutional. 

Citing  the  need  to  protect  minors  in 
inner-city  neighborhoods  from  the  ap¬ 
parent  onslaught  of  billboard  ads  for 


alcoholic  beverages,  the  Baltimore 
City  Council  enacted  the  ban. 

Certain  areas  of  the  city,  however, 
such  as  the  Camden  Yards  ballpark  and 
transit  buses,  are  exempt. 

A  similar  ban  on  outdoor  advertis¬ 
ing  of  tobacco  products  also  was  passed 
and  was  pending  as  a  separate  motion 
before  the  District  Court. 

The  case  has  reached  the  U.S.  Court 
of  Appeals  for  the  Fourth  Circuit, 
where  friends  of  the  court  briefs  argued 
that  the  city  is  violating  the  First 
Amendment  rights  of  commercial 
speech. 

One  amici  curiae  brief  against  the 
ban  was  filed  by  the  Media  Institute, 
the  National  Association  of  Broadcast¬ 
ers  and  the  Thomas  Jefferson  Center 
for  the  Protection  of  Free  Expression. 

Another  was  filed  by  the  Associa¬ 
tion  of  National  Advertisers  and  the 
American  Association  of  Advertising 
Agencies. 

“The  flaw  in  the  lower  court’s  rea¬ 
soning  is  that  immoderate  consump- 
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tion  of  any  product  can  be  harmful,” 
the  Media  Institute  brief  stated.  “Con¬ 
sequently,  any  product  —  large-engine 
automobiles,  high-fat  foods,  high-sodi- 
um  foods,  high-sugar  foods,  junk  food 
—  is  potentially  subject  to  an  advertis¬ 
ing  ban. 

Under  the  district  court’s  approach, 
all  such  bans  would  undoubtedly  be 
upheld  on  the  grounds  that  limiting 
consumption  of  an  allegedly  “harmful” 


product  is  a  social  good  and  that  re¬ 
ducing  advertising  will  lower  such  con¬ 
sumption.” 

That  brief,  like  the  advertisers’,  ar¬ 
gued  that  Baltimore  “utterly  failed  to 
demonstrate  how  the  ban  advances  its 
goal  of  reducing  alcohol  consumption 
by  minors  —  which,  of  course,  is  al¬ 
ready  unlawful.” 

The  U.S.  Supreme  Court  has  “made 
clear  that  commercial  speech,  while 
subject  to  an  intermediate  level  of  con¬ 
stitutional  protection,  is  nonetheless 
covered  by  the  First  Amendment,”  the 
Media  Institute  brief  stated,  adding 
that  any  state  seeking  to  restrict  com¬ 
mercial  speech  must  show  at  least  that 
it  is  narrowly  tailored  and  directly  ad¬ 
vances  a  substantial  interest. 

The  brief  also  noted  that  not  only 
does  the  ordinance  leave  “advertise¬ 
ments  in  place  which  may  .  .  .  make 
deep  impressions  on  children,”  but  the 
“likely  effect  of  the  ordinance  will  sim¬ 
ply  be  to  divert  advertising  for  alco¬ 
holic  beverages  to  other  media  than 


billboards.” 

Also  unsubstantiated,  it  maintained, 
is  the  city’s  assertion  “that  outdoor  ad¬ 
vertisements  will  not  only  stimulate 
demand  for  a  product,  but  that  their 
effect  is  so  strong  that  they  will  stimu¬ 
late  lawbreaking  to  obtain  the  prod¬ 
uct.” 

The  media  groups’  brief  pointed  out 
that,  “The  district  court’s  approach 
could  usher  in  the  day  when  a  state  as¬ 
serts  successfully  that  car-jacking  has 
reached  epidemic  proportions  within 
the  state,  so  banning  advertisements  of 
car  models  most  favored  by  the  crimi¬ 
nals  is  a  constitutional  response  to  the 
problem. 

“There  are  simply  no  limits  to  the 
efforts  at  social  engineering  that  blind 
judicial  deference  could  unleash,  or  to 
the  corrosion  of  the  First  Amendment 
values  that  would  inevitably  result.” 

The  ANA  and  AAAA  amici  brief 
noted  many  of  the  same  points  regard¬ 
ing  commercial  speech  protection. 

They  take  the  city  to  task  for  its 
“content-based”  prohibition,  which 
their  brief  argued  carries  “a  significant 
burden  of  justification  imposed  by  the 
First  Amendment.” 

Further,  the  ad  groups  noted,  “If 
lawful  speech  directed  to  adults  can  be 
censored  merely  because  it  is  said  to 
promote  the  wrong  attitude  in  teen¬ 
agers,  almost  no  controversial  speech 
is  safe  from  government  control .... 

“Just  as  a  political  democracy  could 
not  function  in  the  absence  of  an  un¬ 
censored  flow  of  information  needed 
for  political  choice,  so  a  free  market 
economy  cannot  function  without  an 
equivalent  flow  of  information  relevant 
to  economic  choice,”  the  ANA  and 
AAAA  brief  stated. 

That  brief  also  noted  that  the  ban  is 
aimed  specifically  at  inner-city  youths. 

“The  assumption  that  inner-city  res¬ 
idents  require  special  paternalistic  cen¬ 
sorship  to  protect  them  because  they 
are  less  capable  of  dealing  with  alcohol 
beverage  advertising  than  other  seg¬ 
ments  of  the  population  is  both  false 
and  deeply  destructive  of  efforts  to 
achieve  genuine  equality,”  the  brief 
stated. 

Referring  to  a  number  of  studies  on 
the  subject,  the  brief  also  points  out 
that  “An  immensely  complex  constel¬ 
lation  of  factors  affect  an  adolescent’s 
decision  to  engage  in  conduct  reserved 
for  adults  ....  Baltimore’s  simplistic  ef¬ 
fort  to  make  outdoor  advertising  a 


“There  are  simply  no  limits  to  the  efforts  at 
social  engineering  that  blind  judicial  deference 
could  unleash)  or  to  the  corrosion  of  the  First 
Amendment  values  that  would  inevitably  result.” 
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scapegoat  for  those  factors  cannot  be 
permitted  to  found  the  basis  for  con¬ 
tent-based  censorship.” 

The  ANA  and  AAAA  also  pointed 
out  that  “it  is  difficult  for  Baltimore  to 
argue  that  its  censorship  scheme  is  tru¬ 
ly  motivated  by  a  desire  to  protect  chil¬ 
dren  when  the  scheme  explicitly  ex¬ 
empts  advertisements  at  the  ballpark 
and  on  public  transit,  both  of  which 
are  often  frequented  by  youth. 

Although  they  do  not  believe  that 
“truthful  advertisements  for  lawful 
products  can  be  banned  at  such  loca¬ 
tions,”  the  ad  groups  noted  that  “one 
would  expect  a  scheme  ostensibly  de¬ 
signed  to  protect  children  to  include 
such  sites.” 

Such  a  “conspicuous  omission,”  they 
added,  “makes  clear  that  the  Baltimore 
censorship  scheme  is  not  a  ‘narrowly 
tailored’  effort  to  protect  children,  but 
an  unconstitutional  effort  to  use  a 
child-protective  rationale  as  a  cover  for 
a  paternalistic  desire  to  censor  com¬ 
mercial  speech  directed  to  adults  in  the 
inner-city.” 

The  ANA  and  AAAA  also  noted 
that  the  alleged  imbalance  in  these  ads 
in  the  inner-city  “cannot  be  a  basis  for 
a  total  ban  on  all  beverage  advertising. 


except  as  a  clearly  impermissible  form 
of  revenge  .... 

“Finally,  the  alleged  vulnerability  of 
inner-city  residents  cannot  be  a  basis 
for  censorship,”  the  brief  continued. 
“There  is  absolutely  no  basis  to  suggest 
that  inner-city  residents  are  less  com¬ 
petent  than  more  affluent  Americans 
to  receive  advertising  messages  and  to 
make  rational  judgments  about 
whether  to  respond  to  them. 

“It  would  be  an  unfortunate  return 
to  an  unhappy  past  to  treat  some 
Americans  as  less  competent  than  oth- 


THE  BROWNSVILLE  (TEXAS)  Her¬ 
ald  will  appeal  a  federal  judge’s  order 
banning  reporters  from  getting  in  touch 
with  jurors  who  convicted  two  interna¬ 
tional  bankers  of  laundering  $30  mil¬ 
lion  in  a  drug  case. 

At  the  close  of  the  trial  last  month, 
U.S.  District  Judge  Filemon  Vela  pro¬ 
hibited  reporters  from  asking  jurors  for 
interviews,  as  the  media  commonly  do 
after  important  verdicts. 

The  Herald  filed  a  court  challenge. 


ers  for  the  purpose  of  imposing  pater¬ 
nalistic  censorship.” 

The  city  has  until  July  12  to  file  its 
response  brief  in  the  case  —  Anheuser- 
Busch  Inc.  vs.  Mayor  &  City  Council 
Baltimore,  et  al.  and  Penn  Advertising 
of  Baltimore  Inc.  vs.  Mayor  &  City 
Council  of  Baltimore. 

Burton  Harry  Levin  from  the  city 
solicitor’s  office  was  preparing  the  brief 
when  contacted,  and  said  he  was  more 
interested  in  representing  the  city  in 
court  than  in  getting  its  position  in  the 
magazine  and  had  no  further  comment. 


arguing  that  Vela’s  order  was  a  violation 
of  press  freedom  and  inconsistent  with 
rulings  by  other  federal  courts. 

Vela  responded  by  sending  letters  to 
the  jurors  asking  whether  they  wanted 
to  be  interviewed.  The  judge  said  he 
would  allow  the  news  media  to  contact 
only  those  jurors  who  said  they  wanted 
to  be  interviewed. 

Vela  said  he  has  authority  to  prevent 
harassment  of  jurors  and  to  ensure  their 
privacy  and  security.  —  AP 


Paper  to  appeal  jury  contact  ban 
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Banning  select  signs 
in  windows  of  private 
homes  is  imconstitutional 

U.S.  Supreme  Court  says  Missouri  city  ordinance 
violates  a  homeowner’s  free-speech  rights 


by  Debra  Qersh  Hernandez 

A  CITY  ORDINANCE  banning  signs 
in  the  windows  of  private  homes  is  vi¬ 
olative  of  First  Amendment  free- 
speech  rights,  the  U.S.  Supreme  Court 
has  ruled. 

“A  special  respect  for  individual  lib¬ 
erty  in  the  home  has  long  been  part  of 
our  culture  and  our  law  .  .  .  and  that 
principle  has  special  resonance  when 
the  government  seeks  to  constrain  a 


Mo.,  home  of  Margaret  Gilleo.  The 
sign  protested  the  government’s  then- 
pending  action  in  the  Persian  Gulf 
war. 

Gilleo  was  accused  of  violating  a 
city  ordinance  against  posting  certain 
signs.  The  ordinance  contained  a  num¬ 
ber  of  exemptions,  such  as  “for  sale” 
and  “for  rent”  signs,  as  well  as  those  at 
schools  and  churches  and  other  specif¬ 
ic  locations. 

Both  the  U.S.  District  Court  and 


Further,  Stevens  wrote,  “Residential 
signs  are  an  unusually  cheap  and  convenient 
form  of  communication  .  .  ♦  .  ” 


person’s  ability  to  speak  there,”  Justice 
John  Paul  Stevens  wrote  for  the  unani¬ 
mous  court. 

The  case  stems  from  a  sign  —  origi¬ 
nally  placed  on  the  lawn  and  later 
moved  to  the  window  —  at  the  Laude, 
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the  Court  of  Appeals  ruled  in  favor  of 
Gilleo. 

“While  signs  are  a  form  of  expres¬ 
sion  protected  by  the  Free  Speech 
Clause,  they  pose  distinctive  problems 
that  are  subject  to  municipalities’  po¬ 
lice  powers,”  Stevens  wrote.  “Unlike 
oral  speech,  signs  take  up  space  and 
may  obstruct  views,  distract  motorists, 
displace  alternative  use  for  land,  and 
pose  other  problems  that  legitimately 
call  for  regulation.” 

However,  the  Court  found  that  the 
exemptions  allowed  by  the  city  actually 
can  make  the  regulation  under-inclu¬ 
sive. 

“Thus,  an  exemption  from  an  other¬ 
wise  permissible  regulation  of  speech 
may  represent  a  governmental  ‘attempt 
to  give  one  side  of  a  debatable  public 
question  an  advantage  in  expressing  its 
views  to  the  people,’  ”  Stevens  wrote, 
quoting  from  a  1978  Supreme  Court 
decision. 

In  addition,  Stevens  noted,  “Exemp¬ 
tions  from  an  otherwise  legitimate  reg¬ 
ulation  of  a  medium  of  speech  may  be 


noteworthy  for  a  reason  quite  apart 
from  the  risks  of  viewpoint  and  con¬ 
tent  discrimination:  they  may  diminish 
the  credibility  of  the  government’s  ra¬ 
tionale  for  restricting  speech  in  the 
first  place  .... 

“Ladue  has  not  imposed  a  flat  ban 
on  signs  because  it  has  determined 
that  at  least  some  of  them  are  too  vital 
to  be  banned,”  he  added. 

The  prohibition  further  closes  off  “a 
venerable  means  of  communication 
that  is  both  unique  and  important.  It 
has  totally  foreclosed  that  medium  to 
political,  religious,  or  personal  mes¬ 
sages.” 

Stevens  commented  that,  “Although 
prohibitions  foreclosing  entire  media 
may  be  completely  free  of  content  or 
viewpoint  discrimination,  the  danger 
they  pose  to  the  freedom  of  speech  is 
readily  apparent  —  by  eliminating  a 
common  means  of  speaking,  such  mea¬ 
sures  can  suppress  too  much  speech.” 

The  city  argued  that  the  ban  is  sim¬ 
ply  a  “time,  place  or  manner”  restric¬ 
tion  because  residents  can  convey  their 
ideas  through  other  means,  but 
Stevens  pointed  out  that  alternative 
means  of  expression,  such  as  handbills, 
are  not  adequate  substitutes. 

“Displaying  a  sign  from  one’s  own 
residence  often  carries  a  message  quite 
distinct  from  placing  the  same  sign 
somewhere  else,  or  conveying  the  same 
text  or  picture  by  other  means,”  the 
Court  decided. 

Further,  Stevens  wrote,  “Residential 
signs  are  an  unusually  cheap  and  con¬ 
venient  form  of  communication  .... 
Even  for  the  affluent,  the  added  costs 
in  money  or  time  of  taking  out  a  news¬ 
paper  advertisement,  handing  out 
leaflets  on  the  street,  or  standing  in 
front  of  one’s  house  with  a  hand-held 
sign  may  make  the  difference  between 
participating  and  not  participating  in 
some  public  debate.” 

Arguments  that  no  prohibitions 
would  lead  to  an  unlimited  prolifera¬ 
tion  of  signs  also  were  rejected  by  the 
Court,  which  reasoned  that  residents’ 
self-interest  in  a  presentable  neighbor¬ 
hood  likely  would  prevent  such  a  prob¬ 
lem. 

Leaving  the  door  open  for  an 
amended  city  ordinance,  Stevens  not¬ 
ed  that  the  Court  is  “confident  that 
more  temperate  measures  could  in 
large  part  satisfy  Ladue’s  stated  regula¬ 
tory  needs  without  harm  to  the  First 
Amendment  rights  of  its  citizens.  As 
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currently  framed,  however,  the  ordi¬ 
nance  abridges  those  rights.” 

Justice  Sandra  Day  O’Connor  issued 
a  concurring  opinion  in  which  she  dis¬ 
agreed  with  the  Court’s  analytical  pro¬ 
cedure,  but  not  with  its  ultimate  con¬ 
clusion. 

“1  would  have  preferred  to  apply  our 
normal  analytical  structure  in  this  case, 
which  may  well  have  required  us  to  ex¬ 
amine  this  law  with  the  scrutiny  appro¬ 
priate  to  content-based  regulations,” 
she  wrote. 

“Perhaps  this  would  have  forced  us 
to  confront  some  of  the  difficulties 
with  the  existing  doctrine;  perhaps  it 
would  have  shown  weakness  in  the 
rule,  and  led  us  to  modify  it  to  take 
into  account  the  special  factors  this 
case  presents.  But  such  re-  examina¬ 
tion  is  part  of  the  process  by  which  our 
rules  evolve  and  improve,”  O’Connor 
commented. 

“Nonetheless,  I  join  the  Court’s 
opinion,  because  1  agree  with  its  con¬ 
clusion  .  .  .  that  even  if  the  restriction 
were  content-neutral,  it  would  still  be 
invalid,”  justice  O’Connor  concluded. 

High  court  won’t 
revive  Alabama 
libel  suit 

THE  US.  SUPREME  Court  has  re¬ 
fused  to  revive  an  Alabama  business¬ 
man’s  libel  lawsuit  against  USA  Today 
over  a  one-paragraph  story  the  newspa¬ 
per  ran  about  his  ownership  in  a  Wis¬ 
consin  greyhound  racetrack. 

The  justices,  without  comment,  last 
month  let  stand  ruling  that  threw  out 
Herbert  Meisler’s  lawsuit  before  it 
reached  a  jury. 

Meisler  and  three  other  Alabamians 
formed  the  American  Racing  Group  in 
1988  to  hold  their  interests  in  grey¬ 
hound  parks  in  Wisconsin,  Kansas  and 
Texas. 

With  Wisconsin  investors,  the  four 
individuals  obtained  a  license  to  oper¬ 
ate  the  Dairyland  Greyhound  Park  in 
Kenosha,  Wis. 

The  racetrack  opened  in  June  1990. 
The  next  month,  the  Wisconsin  Racing 
Board  filed  a  complaint,  alleging  fraud 
and  other  illegal  acts  by  American  Rac¬ 
ing  Group,  the  Alabama  investors  and 
others. 

In  December  1990,  the  state  board 
reached  a  settlement  with  all  parties 
named  in  its  complaint. 

An  initial  report  by  the  Associated 


Press  said  all  four  Alabamians  had  giv¬ 
en  up  their  investment  in  the  racetrack. 
But  a  subsequent  AP  story  clarified  that 
Meisler  and  one  other  of  the  four  Al¬ 
abamians  had  been  allowed  to  retain 
stock,  but  no  management  role,  in  the 
track. 

USA  Today,  in  its  Dec.  21  editions, 
ran  a  brief  item  about  the  settlement. 
The  story  said  the  Wisconsin  board  “re¬ 
moved  four  controversial  Alabama  in¬ 
vestors  from  track  ownership.” 

Meisler  sued  in  Alabama  state  court 
but  the  suit  was  transferred  to  federal 
court. 


The  suit  said  USA  Today  had  acted 
with  “actual  malice”  in  failing  to  catch 
the  second  AP  story,  which  appeared 
on  the  news  service’s  wires  34  minutes 
after  the  initial  report. 

Public  figures  must  prove  that  an  al¬ 
legedly  libelous  statement  was  false  and 
made  with  actual  malice  —  either 
knowledge  or  reckless  disregard  of  the 
falsity. 

A  federal  judge  and  the  11th  U.S. 
Circuit  Court  of  Appeals  ruled  Meisler’s 
evidence  could  not  support  a  finding  of 
actual  malice  against  USA  Today  and 
its  state-page  editor.  —  AP 
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THE  LEAPING  EDGE 

by  Michael  Conniff 

The  Fourt  Estate 
and  the  Fourth  Box 


I  n  the  course  of  human  events, 
chronicled  in  your  daily  newspaper,  it 
is  perilously  easy  for  new  media 
mavens  to  avert  their  eyes  so  as  to 
avoid  a  blinding  glimpse  of  the  obvi¬ 
ous. 

Take  a  gander  at  the  future  of  the 
newspaper  business.  Most  print  types 


Conniff  can  be  contacted  directly  at  802- 
860'1411  (phone)  ;  802-862-4699 
(fax);  or  MCONNIFF@aol.com 
(Internet). 
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—  myself  included  —  believe  that  ink- 
and-paper  will  be  a  part  of  the  media 
as  we  know  it  for  another  hundred 
years,  give  or  take  a  century. 

That  doesn’t  mean  that  newspaper 
nabobs  don’t  wonder  if  this  nifty  thing 
called  print  hasn’t  seen  better  days. 
Even  kneejerk  print  proselytizers  be¬ 
lieve  electronic  highways  and  digital 
byways  will  become  more  and  more 
important  to  the  business  as  time  goes 
by.  As  long  as  a  newspaper  is  doing 
something  digital,  then  it  is  presumed 
to  be  in  position  to  capitalize  on  a  fu¬ 
ture  that  remains  to  be  reported  upon. 

That’s  the  problem. 

In  most  discussions,  so-called  Infor¬ 
mation  Superhighway  initiatives  — 
online  services,  CD-ROM,  Interactive 
Television  (ITV),  et  al.  —  are  invari¬ 
ably  lumped  together  into  a  kind  of 
chunky  electronic  soup.  The  missing 
ingredient  for  new  media  newspaper 
planners  is  a  historical  context  that  is 
a  “high  concept’’  simple  enough  to  un¬ 
derstand  in  a  single  sentence. 

In  the  last  fifty  years  —  in  the  brief 
history  of  consumer  electronics  — 
there  have  only  been  three  boxes  that 
have  found  a  home  in  the  American 
home:  (1)  the  telephone;  (2)  the  tele¬ 
vision;  and  (3)  the  stereo/radio,  aka 
the  “music  box.” 

II 

I  I  istorically  speaking,  no  new  ser¬ 
vice  has  ever  had  a  hope  of  success  un- 
less  it  was  built  upon  one  of  these 
three  existing  “black  boxes.”  The  tele¬ 
phone  is  the  vehicle  for  voice  and  fax 
information  services;  the  television  for 
cable,  videogames,  and  the  ubiquitous 
videocassette  recorder;  and  the  music 
box  for  all  sonic  forms  and  formats, 
analog  and  digital,  music  and  talk. 

The  entire  history  of  home  informa¬ 
tion  and  entertainment  in  the  U.S.  in 
this  century  can  be  seen  and  heard  in 
the  history  of  these  three  boxes  —  and 


in  the  failure  of  other  devices  to  be¬ 
come  the  Fourth  Box.  With  one  possi¬ 
ble  exception  (see  below),  if  your  elec¬ 
tronic  product  or  service  was  not 
aimed  squarely  at  one  of  the  three, 
then  it  was  time  to  pen  an  epitaph  for 
your  brilliant  career.  For  any  new  con¬ 
sumer  electronic  media  service  to 
make  sense,  it  has  had  to  be  aimed  at 
one  of  the  big  three:  the  phone,  the 
TV,  or  the  music  box. 

I  f  you  don’t  believe  me,  take  a  look 
at  the  unhappy  life  of  Apple’s  Newton 
and  those  neat,  albeit  undefined,  box¬ 
es  known  as  personal  digital  assistants 
and/or  personal  communicators.  Com¬ 
pare  the  fate  of  Apple’s  brand-new  box 
with  the  rip-roaring,  spectrum-soaring 
success  of  cellular  telephones,  a  better 
mousetrap  (box)  if  ever  there  was  one 
look  at  the  phenomenon  known  as  the 
Walkman  for  further  proof. 

Any  time  you  introduce  a  new  box 
into  the  marketplace,  you  can  count 
on  big  trouble.  Still  not  convinced? 
Check  out  the  history  of  videotex 
and/or  teletext  in  North  America.  In 
both  cases,  a  new  box  or  decoder  was 
required,  and  everyone  from  Honey¬ 
well  to  RCA  to  AT(Si.T  spent  millions 
trying  to  implant  a  new  box  in  the 
home.  The  result  was  a  decade  of  dis¬ 
aster  for  those  vendors  who  tried  to  in¬ 
troduce  a  Fourth  Box  into  the  mass 
market. 

Even  screenphones  —  just  another 
phone,  right?  —  have  had  one  heck  of 
a  time  finding  a  foothold  in  the  mass 
market.  If  screenphones  are  ever  going 
to  make  it  big,  telcos  first  have  to  con¬ 
vince  the  hoi  polloi  that  it’s  a  better 
phone.  All  the  tub-thumping  about 
telebanking  and  teleshopping  is  all  to 
the  good,  but  first  the  screenphone 
had  better  give  better  dial  tone. 

What  does  this  have  to  do  with  the 
future  of  the  newspaper  business? 
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Look  at  it  this  way:  you  need  a  phys¬ 
ical  device  known  as  print  to  deliver 
the  traditional  newspaper,  but  you  also 
need  physical  devices  —  black  boxes 
—  to  deliver  electronic  products.  You 
have  no  doubt  heard  Nicholas  Negro- 
ponte  of  the  MIT  Media  Lab  declaim 
that  “a  bit  is  a  bit  is  a  bit,”  but  this 
once-revolutionary  chestnut  has  be¬ 
come  a  bit  dated:  a  bit  without  a  box 
to  call  home  will  bite  the  dust. 

Which  brings  us  to  the  personal 
computer,  the  one  possible  exception 
cited  above.  What  about  the  growth  of 
consumer  online  services  —  Com¬ 
puServe,  Prodigy,  GEnie,  America  On¬ 
line  —  throughout  the  1980s?  Doesn’t 
that  constitute  proof  positive  that  the 
personal  computer  is  the  moral  equiv¬ 
alent  of  the  Fourth  Box? 

Not  so  fast,  say  1.  Until  the  Christ¬ 
mas  just  past,  it  was  hard  to  make  the 
case  for  the  personal  computer  as  a 
home  computer.  True,  there  were  mil¬ 
lions  of  personal  computers  in  homes, 
but  the  majority  of  those  were  business 
computers  used  for  business  purposes 
that  happened  to  be  in  the  home.  Yes, 
there  were  hundreds  of  thousands  of 
people  using  online  services  through¬ 
out  the  1980s,  but  many  of  them  were 
dysfunctional  men  in  the  prime  of 
their  lives  who  signed  onto  multiple 


services  during  prime  time. 

The  “Lonely  Guy  Syndrome”  does 
not  a  mass  market  make. 

This  Christmas  past  changed  the 
picture  dramatically.  Personal  comput¬ 
ers,  bundled  with  CD-ROM  drives  and 
software,  flew  off  the  shelves  and  into 
the  home.  Despite  a  problem  with  bugs 
and  glitches  and  discs  that  don’t  always 
work,  it  would  seem  that  the  first  new 
box  in  five  years  —  the  Fourth  Box  — 
just  might  have  arrived  in  the  guise  of 
the  home  computer. 

At  the  very  least,  the  home  comput¬ 
er  has  arrived  in  the  vicinity  of  the 
hearth,  and  online  services  providers 
in  the  marketplace  have  done  every¬ 
thing  possible  to  take  advantage  of  the 
concomitant  quantum  leap  in  comput¬ 
ing  power. 

But  now  there’s  a  new  pretender  on 
the  horizon  —  the  new-fangled  set-top 
cable  television  box  under  develop¬ 
ment  by  Microsoft,  Microware,  Silicon 
Graphics,  General  Instrument,  and 
just  about  anybody  else  looking  for  a 
beachhead  in  the  home  of  the  future. 

Now  it  gets  confusing.  The  powers- 
that-be  in  both  the  software  and  com¬ 
puter  world  are  convinced  that  this  is 
the  box  to  end  all  boxes  —  the  tele¬ 
phone,  television,  stereo  and  personal 
computer  all  wrapped  up  into  one.  The 


ultimate  black  box,  in  other  words. 

On  a  scale  of  one  to  ten,  the  degree 
of  difficulty  in  implementing  this  ulti¬ 
mate  box  is  about  a  27.  There  is  simply 
no  reason  to  believe  that  American 
consumers  are  going  to  be  willing  to 
transact  their  lives  through  the  maw  of 
some  heretofore  unavailable  magical 
tube. 

I’m  willing  to  go  out  on  a  limb  and 
say  most  people  will  still  use  a  tele¬ 
phone  to  talk  on  the  telephone,  and 
the  television  to  watch  television. 
They  will  listen  to  music  on  the  music 
box  —  though  they  will  do  very  little 
computing  on  a  home  computer  that 
can  play  games  and  connect  to  chat 
services. 

What  does  it  mean  for  newspapers? 
More  confusion.  One  newspaper  exec¬ 
utive  went  on  record  with  the  news 
that  the  television  would  become 
nothing  more  than  a  peripheral  to  the 
personal  computer,  a  theory  said  to  be 
one  of  the  keys  to  the  company’s  strat¬ 
egy.  That  just  might  happen  —  in 
about  fifty  years. 

In  the  meantime,  newspaper  people 
had  best  stick  to  the  box  they  know 
best  —  the  telephone  —  and  the  two 
they  are  still  trying  to  understand, 
namely  the  television  and  personal 
computer.  K^P 
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Newspeople  in  the  News 


Barbara  Sanchez  Walter  Dawson 


John  McKeon 


Jay  Palmquist 


John  McKoon,  advertising  director  at 
Newsday  on  Long  Island,  N.Y.,  has 
been  named  vice  president  of  advertis¬ 
ing  as  well  as  a  member  of  the  senior 
management  committee  of  Newsday 
and  New  York  Newsday. 

Barbara  Sanchoz,  personnel  and 
labor  relations  manager  for  editorial, 
was  named  director  of  human  re¬ 
sources/development  for  both  papers. 
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Nancy  Greana,  co-op  and  vendor 
support  supervisor  at  the  Des  Moines 
Register,  has  been  named  business  de¬ 
velopment  manager  in  the  Arizona  Re¬ 
public  and  Phoenix  Gazette’s  advertis¬ 
ing  department. 

Bob  Frankon,  Republic  assistant 
managing  editor,  was  named  to  the 
newly  created  position  of  administra¬ 
tive  editor  for  both  papers. 

Bichard  Boono,  city  editor  of  the 
San  Fernando  Valley  edition  of  the  Los 
Angeles  Times,  has  been  appointed  ex¬ 
ecutive  editor  of  the  Bakersfield  Cali- 
fomian. 

Ray  Marion,  co-op  manager  at  the 
Victorville,  Calif.,  Daily  Press,  now  is 
retail  advertising  manager. 

Doan  Stroiia,  major  accounts 
manager,  becomes  national/major  ac¬ 
counts  director. 

F.  Gono  Washor,  publisher  of  the 
Clarksville  Leaf'Chronicle  and  vice 
president  of  Middle  Tennessee  Pub¬ 


lishing  Co.,  has  been  elected  president 
of  the  Tennessee  Press  Association. 

Other  officers  elected  were 
Wiiiiam  Fryar,  president  of  the 
Murfreesboro  Daily  News  Journal  — 
vice  president  for  daily  newspapers; 
Bobby  Bucknor,  publisher  of  Lenoir 
City  NewS'Herald  —  vice  president  for 
non-daily  newspapers;  and  Bob  Chil- 
dross,  publisher  of  the  Sevierville 
Mountain  Press  —  treasurer. 

Wnltor  Dawson,  executive  news  ed¬ 
itor  at  the  Memphis  Commercial  Ap¬ 
peal,  becomes  managing  editor  at  the 
Monterey  County  Herald  in  California. 

Jay  Palmqulsl,  classified  director, 
San  Francisco  Newspaper  Agency,  was 
appointed  advertising  director  at  the 
Herald. 

Donald  Sbarra,  senior  vice  presi¬ 
dent  of  operations.  Multimedia  Inc., 
Greenville,  S.C.,  has  been  elected 
chairman  and  chief  executive  officer, 
succeeding  Waltor  Bartlotl,  who  re¬ 
tires  from  the  post. 


Mr.  Bingo's  no-brainer 


Mr.  Bingo's  specially  designed 
promotioneil  games  are  a  win-win 
situation.  He  can  document 
unbelievable  success  stories  from 
newspapers  new  found  readership. 

They  work! 

All  you  have  to  do  is  call  him  at 
Satco:  1-800-535-5844  or  visit 
Mr.  Bingo  at  the  N.A.A.  Marketing 
Conf.  in  San  Francisco-  Booth  #52. 

You've  got  nothing  to  lose! 


()  10  Bast 
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Obituaries 


John  Andorson,  41,  classified  adver' 
rising  account  executive  at  the  Boston 
Globe,  died  June  3  after  an  automobile 
accident. 

M.  Carl  Androws,  89,  retired  edito- 
rial  page  editor  at  the  Roanoke  (Va.) 
Times  &  World'News,  died  June  9. 

Patrick  Arnold,  53,  Associated  Press 
bureau  chief  in  New  Orleans  and  a  22- 
year  veteran  of  the  wire  service,  died 
after  suffering  a  heart  attack  June  8. 

Waltor  Bolt  Sr.,  86,  a  longtime 
sports  columnist  at  the  Boston  Chroni¬ 
cle,  died  of  cancer  June  6. 

Thomaa  Raphaol  Curran,  92,  vice 
president  of  United  Press  Internation¬ 
al  for  Europe,  Africa  and  the  Middle 
East  at  the  time  of  his  retirement  in 
1966,  died  June  15  at  his  home  in 
Bowling  Green,  Ky. 

Earlier,  he  was  a  vice  president  for 
Latin  America  for  the  United  Press, 
the  predecessor  company. 

John  Richard  "Dick''  Glllospio, 

63,  a  longtime  eastern  Colorado  news 
stringer  for  the  Rocky  Mountain  News 
in  Denver,  died  May  24  at  his  home  in 
Yuma,  Colo. 

Alan  Goldfino,  50,  retired  president 
of  Howe  Sports  Data,  Boston,  a  com¬ 
piler  of  minor-league  sports  statistics 
for  the  media,  died  of  complications 
from  a  brain  tumor  June  11  in  Lexing¬ 
ton,  Mass. 

Dudloy  laston  "Waxo"  Groon, 

81,  who  covered  golf  for  44  years  at  the 
Nashville  Banner,  died  following  a 
short  illness  June  3. 

Roburt  Hatch,  83,  a  critic  and  editor 
at  the  Nation  for  almost  25  years,  died 
of  bone  marrow  disease  May  31. 

Bob  Ingalls,  78,  retired  editor  and 
publisher  of  the  Corvallis  (Ore.) 
Gazette-Times,  died  June  1. 

Jamas  Ingram,  a  columnist  at  the 
weekly  Michigan  Chronicle  in  the  1970s 
and  ’80s,  was  found  dead  on  June  9  at 
his  Detroit  home. 

He  was  named  Journalist  of  the  Year 
by  the  National  Newspaper  Associa¬ 
tion  in  1972. 


Dr.  Franklin  Murphy,  78,  former 
chairman  and  chief  executive  officer  of 
Times  Mirror  and  former  chancellor  of 
both  the  University  of  California,  Los 
Angeles  and  the  University  of  Kansas, 
died  of  cancer  June  16  in  Los  Angeles. 

Jousph  O'Nulll  Olt,  65,  who  wrote 
a  weekly  antiques  column  for  the  Prov¬ 
idence  Journal  during  the  1970s,  died 
June  1. 

Galun  Rarick,  71,  former  dean  of  the 
school  of  journalism  at  the  University 
of  Oregon,  died  of  a  heart  ailment  Feb. 
15. 

He  worked  as  a  journalist  for  10 
years,  including  three  years  on  the  staff 
of  the  Congressional  Quarterly  in 
Washington. 

Jaku  Ragan,  46,  a  photographer  who 
covered  the  Vietnam  War  for  the  U.S. 
Army  newspaper  Stars  and  Stripes  and 
later  worked  for  United  Press  Interna¬ 
tional,  died  of  a  heart  attack  May  28. 

Iric  WInfrad  Rodgurs,  96,  editor 
emeritus  at  the  weekly  Scotland  Neck 
(N.C.)  Commonwealth,  died  June  4  in 
Scotland  Neck. 

Earlier,  he  was  an  editorial  writer  at 
the  Chicago  Times. 

Morris  Slogol,  78,  a  former  sports  re¬ 
porter  and  columnist  at  the  Atlanta 
Constitution,  Richmond  (Va.)  Times- 
Dispatch  and  Washington  Post,  died 
June  2. 

Roburt  Loo  Smith  Jr.,  65,  retired 
publisher  of  the  Charleston  (W.Va.) 
Gazette,  died  after  a  long  illness  June 
15  in  Charleston. 


Prank  Starsol,  90,  retired  chief  exec¬ 
utive  officer  of  the  Associated  Press, 
died  June  14  in  Denver. 

Milos  Turnbull,  64,  former  executive 
director  of  the  Washington  Newspaper 
Publishers  Association,  died  June  11 
after  suffering  a  heart  attack  on  June  8. 

Earlier,  he  was  publisher  and  editor 
of  the  Leavenworth  (Wash.)  Echo. 


New  Jersey 
photographer  jailed 

A  PHOTOGRAPHER  FOR  the  Jersey 
Journal,  Jersey  City,  N.J.,  was  arrested 
and  jailed  and  faces  charges  for  alleged¬ 
ly  crossing  a  police  line  at  a  fire  scene 
and  then  resisting  arrest. 

Weehawken,  N.J.,  police  said  M. 
Kathleen  Kelly  crossed  a  police  line  and 
had  to  be  forcibly  removed  and  taken 
to  police  headquarters,  where  she  was 
held  for  over  two  hours,  questioned  and 
locked  in  a  holding  cell  before  being  re¬ 
leased  without  bail  on  charges  of  resist¬ 
ing  arrest  and  obstructing  the  adminis¬ 
tration  of  law. 

The  photographer  said  she  was  im¬ 
properly  denied  access  to  the  fire  scene, 
where  firefighters  were  cleaning  up  after 
extinguishing  a  blaze  at  a  flower  shop. 

Kelly  contends  that  no  police  lines 
were  visible  when  she  approached  a  fire 
official  only  to  have  a  police  officer  or¬ 
der  her  back  to  the  curb. When  she  re¬ 
fused,  she  said  he  shoved  her  with  his 
body. 

The  photographer  entered  a  not- 
guilty  plea  in  Weehawken  Municipal 
Court. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


Lee  Dirks 


IVe  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daify  newspaper 
groups. 


Owen  Van  Essen 
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The  future  of 
print  classifieds 

Newspaper  classified  managers  agree  that  they 
must  change  the  way  they  offer  their  ad  services 
or  else  their  base  will  he  eroded 


by  Dorothy  Qiobbe 

PRINT  CLASSIFIEDS  WILL  still  be 
around  in  the  year  2000,  but  unless 
newspapers  build  and  maintain  data¬ 
bases,  alternative  advertising  vehicles 
will  continue  to  erode  classified  rev¬ 
enue. 

That’s  the  consensus  from  a  group  of 
classified  managers  that  met  at  the  re¬ 
cent  Newspaper  Association  of  Amer¬ 
ica  classified  and  cooperative  market¬ 
ing  conference  in  Las  Vegas. 

Ray  Vico,  display  advertising  manag¬ 
er  for  the  Fort  Lauderdale  Sun-Sen¬ 
tinel,  advised  classified  managers  to 
concentrate  on  the  core  product. 

“Don’t  get  hung  up  on  the  latest 
classified  craze,  whether  it’s  remote  en¬ 
try,  voice  resumes  or  niche  products  ,’’ 
Vico  said.  “Don’t  ignore  the  basic  func¬ 
tion  of  your  classified  system;  simple. 


circle  and  contemplate  various  job 
openings,  and  I  can’t  take  my  comput¬ 
er  to  lunch.” 

Also,  Vico  doubts  the  viability  of 
classified  ads  offered  through  interac¬ 
tive  television  sets. 

“With  over  500  channels  of  enter¬ 
tainment  ....  I’m  not  going  to  be 
bothered  looking  for  a  three  line  ad  for 
a  1986  Ford,”  he  said. 

Similarly,  audiotex  services  “won’t 
mean  a  thing  to  classified,”  Vico  said. 
“Yes,  I  know  about  the  auto  and  real 
estate  lines  like  the  Miami  Herald's 
Auto  Line,  it’s  an  absolute  joke.” 

“A  computer  voice  to  answer  in¬ 
quiries  about  your  classified  ad  —  have 
we  all  gone  crazy?”  Vico  asked.  “Why 
are  so  many  people  trying  so  hard  to 
make  classified  applications  when 
there  is  no  need? 

“Let’s  not  forget  that  classified  ad¬ 


To  compensate  for  the  loss  of  employment 
advertising,  newspapers  should  create  and 
operate  resume  matching  revenue  services  in 
conjunction  with  vendors,  Welch  said. 


easy-to-read  information  for  advertis¬ 
ers  and  readers  alike.” 

Even  though  some  newspapers  are 
planning  for  on-line,  videotex,  and  in¬ 
teractive  classifieds,  Vico  predicted 
that  such  services  “will  not  take  one 
dollar  away  from  newspaper  classi¬ 
fieds.” 

Attempting  to  access  an  on-line 
classified  ad  is  a  “joke,”  Vico  said. 
When  searching  employment  classi¬ 
fieds  via  personal  computer,  “I  can’t 
browse  through  the  classifieds  looking 
for  related  positions  ....  I  can’t  roll. 


vertising  is  the  private  possession  of 
the  newspaper  industry,”  Vico  conclud¬ 
ed.  “It  has  never  worked  anywhere  else. 
Many  have  tried  to  take  it  away  from 
us,  none  have  succeeded.  It  has  been 
that  way  the  entire  century,  and  it  will 
be  that  way  in  the  year  2000.” 

Dean  Welch,  director  of  classified 
advertising  for  the  Atlanta  Journal  and 
Constitution,  told  classified  managers 
that  by  2000,  newspaper  employment 
advertising  will  account  for  less  than 
10%  of  total  classified  revenue  and  will 
be  “nearly  extinct.” 


The  drop  will  be  caused  by  an  in¬ 
creasingly  skilled  work  force  that  will 
shift  the  balance  in  favor  of  the  em¬ 
ployer,  Welch  said. 

“Resume  matching,  with  the  em¬ 
ployee  seeking  the  employer,  will  be 
the  norm,”  he  said. 

To  compensate  for  the  loss  of  em¬ 
ployment  advertising,  newspapers 
should  create  and  operate  resume 
matching  revenue  services  in  conjunc¬ 
tion  with  vendors,  Welch  said. 

In  2000,  revenue  generated  from 
classified  division  sales  will  average 
60%  of  newspapers’  total  advertising 
revenue,  he  said.  For  major  market 
newspapers,  that  could  reach  75%. 

Welch  also  predicted  that  in  10 
years,  only  750  to  800  daily  newspapers 
will  exist,  because  some  will  fail  to 
“gather,  create  and  own  the  database 
to  become  the  information  source.” 

Assessing  the  impact  of  emerging 
technology,  Welch  said  that  by  2000, 
approximately  25%  to  35%  of  all 
households  will  receive  “newspaper- 
supplied  information”  through  screen 
phone,  personal  computers  and  inter¬ 
active  televisions. 

Nancy  Noonan,  classified  advertis¬ 
ing  manager  for  the  Providence  Jour- 
nal'Bulletin,  believes  that  in  10  years, 
electronic  classifieds  will  be  “more 
prevalent,”  than  they  are  now,  but  “will 
not  replace  print  classifieds.” 

The  challenge  for  newspapers,  Noo¬ 
nan  said,  is  to  pay  attention  to  “who 
our  customers  are  going  to  be.”  Chang¬ 
ing  demographics  mean  that  news¬ 
papers  should  “be  looking  at  our  news¬ 
papers  and  designing  products  that  will 
directly  target  these  audiences.” 

Ron  Beach,  classified  advertising  di¬ 
rector  for  the  San  Jose  Mercury  Nevus, 
predicted  the  continuation  of  “graphi¬ 
cally  appealing,  better  organized  and 
reader-friendly  classified  sections.” 

By  2000,  Beach  said  that  “most  of  us 
will  offer  a  large  variety  of  audio  text 
and  fax  services  to  augment  the  paper.” 

He  added  at  least  40%  of  all  domes¬ 
tic  papers  “will  extend  their  classified 
database  to  the  interactive  market.” 

Beach  said  papers  should  “watch 
out”  for  private  party  advertisers.  “Pri¬ 
vate  party  business  is  being  subjected 
to  more  competition  than  ever  before. 
If  your  private  party  ROP,  in  column 
and  outside  media  promotions  are  ane¬ 
mic  or  non-existent,  you’re  asking  for 
trouble,  big  time.” 
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Judge  accepts  USSPrs 
reorganization  plan 


by  Dorothy  Qiobbe 

A  JUDGE  IN  U.S.  Bankruptcy  Court 
for  the  Northern  District  of  Illinois, 
eastern  division,  recently  confirmed 
acceptance  of  a  reorganization  plan  for 
U.S.  Surburban  Press  Inc.  and  its  sub¬ 
sidiary,  National  Surburban  Marketing 
Inc. 

USSPI,  based  in  Schamburg,  Ill., 
represents  over  1,000  audited  surbur¬ 
ban  newspapers  in  the  top  50  markets 
and  targets  audiences  by  zip  code  using 
Claritas  Prizim.  USSPI  places  national 
ROP  advertising  in  the  newspapers 
with  one  order/one  bill. 

National  Surburban  Marketing,  a 
subsidiary  of  USSPI,  places  coopera¬ 
tive  Free  Standing  Inserts  through  the 
network  of  USSPI  newspapers.  Also, 
NSM  offers  sampling  opportunities  to 
consumer  companies  through  the 
USSPI  network. 

The  reorganization  of  USSPI  comes 
less  than  a  year  after  the  organization 
filed  for  bankruptcy  protection  under 
chapter  11. 

According  to  the  reorganization 
plan,  USSPI  and  NSM  will  function  as 
separate  divisions  of  U.S.  Surburban 
Press  Inc. 

The  USSPI  division  will  continue  to 
place  ROP  advertising  through  its  sur¬ 
burban  newspaper  network.  NSM  will 
maintain  only  limited  involvment  in 
the  ESI  business  and  will  instead  focus 
on  product  sampling  through  the 
USSPI  network. 

Management  said  that  scaling  back 
the  ESI  business  was  essential  for  reor¬ 
ganization. 

“The  ESI  is  what  got  us  into  trouble 
in  the  first  place,”  said  Tim  Quinn, 
president  of  NSM.  “It  was  doing  OK, 
but  it  took  so  damn  long  to  build  any 
kind  of  continuity.” 

“We  were  starting  to  see  some  repeat 
business  .  .  .  but  when  the  prices  start¬ 
ed  to  go  down  to  $4  [per  thousand]  .  . 
.  it  just  became  a  terrible  money  drain, 
and  that’s  really  the  reason  we  got  into 
Chapter  11,  because  we  kept  support¬ 
ing  that  ESI  program,”  he  added. 

Stopping  the  ESI  program  has  been 
a  “godsend”  Quinn  said,  because  “it  re¬ 
ally  did  stop  the  bleeding  and  allow  us 
to  get  our  breath  and  regroup.” 


USSPI  and  NSM,  with  operating 
losses  of  approximately  $6  million  be¬ 
tween  1989  and  1993,  were  heavily  af¬ 
fected  by  market  forces  in  recent  years, 
most  notably  the  recent  ESI  price  war. 

The  final  push  into  bankruptcy  pro¬ 
tection  resulted  from  NSM’s  account 
payable  to  World  Color  Press.  Between 
April  and  July  1993,  NSM  became  in¬ 
debted  to  WCP  in  excess  of  $600,000 
for  paper,  printing  and  shipping  costs 
related  to  NSM’s  insert  business. 

Einally,  on  July  27,  1993,  USSPI  filed 
for  Chapter  11  bankruptcy  protection. 

Valassis,  Sullivan 
settle  lawsuit, 
Valassis  says 

VALASSIS  COMMUNICATIONS 
INC.,  and  Sullivan  Graphics  have  set¬ 
tled  a  lawsuit  that  Sullivan  brought 
against  the  company  last  September. 

Although  terms  of  the  settlement 
were  not  disclosed,  Valassis  said  that 
the  agreement  dismisses  all  claims 
against  Valassis  and  its  president  and 
CEO,  David  Brandon. 

Valassis  also  announced  resolution  of 
its  dispute  with  the  Internal  Revenue 
Service  over  amortization  of  its  intangi¬ 
ble  assets  for  an  amount  less  than  the 
previously  established  reserve. 

Valassis  said  the  charge  for  the  Sulli¬ 
van  lawsuit  settlement  will  be  offset  by 
the  reversal  of  the  reserve  for  the  settle¬ 
ment  with  the  IRS. 


Seattle  papers  cut 
political  ad  rates 

THE  SEATTLE  TIMES  and  the  Seat¬ 
tle  Post-Intelligencer  have  dropped  their 
political  advertising  rates  about  50%  in 
anticipation  of  the  November  elections. 

To  kick  off  the  new  rates,  Kris 
Schilperoort,  a  former  marketing  spe¬ 
cialist  in  high  tech  industries,  has  been 
hired  for  the  new  position  of  political 
advertising  specialist  for  the  Times, 
which  handles  advertising  for  both 
newspapers  under  their  joint  operating 
agreement. 

The  company  has  issued  a  new 
brochure  aimed  at  convincing  candi¬ 
dates  and  backers  of  ballot  projK)sitions 
that  buying  the  newspapers  is  a  smart 
and  money-saving  option. 

In  addition,  the  newspapers  are  offer¬ 
ing  a  free  60-second  message  on  Voter 
Hotline,  a  voice  information  service  for 
voters  when  candidates  or  issue-sup- 
porters  advertise  in  the  papers’  voters 
resource  guides. 

The  papers  also  are  compiling  a  polit¬ 
ical  “how-to”  book  and  planning  lunch 
seminars  for  campaign  workers.  They 
will  be  addressed  by  Times  publisher 
Frank  Blethen. 

Schilperoort  is  on  a  six-month  as¬ 
signment  but  said  his  position  may  be¬ 
come  permanent.  He  said  the  ad  drive 
will  concentrate  on  local,  state  and  na¬ 
tional  election  races. 

“We  also  have  some  very  attractive 
rates  for  preprints,”  he  said.  “We  will 
work  with  candidates  and  their  staffs  to 
to  review  and  explain  all  their  options.” 

Schilperoort  said  the  new  rates  al¬ 
ready  have  attracted  new  political  ad¬ 
vertising.  He  recently  attended  the  Re¬ 
publican  state  convention  in  Belling¬ 
ham  to  meet  with  candidates  and  their 
campaign  managers. 
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High  Court  upholds 
right  to  use  professional 
designations  in  ads 


by  Debra  Qersh  Hernandez 

THE  US.  SUPREME  Court  has  up¬ 
held  a  Florida  attorney’s  right  to  in¬ 
clude  the  designations  CPA  and  CEP 
after  her  name  in  yellow  pages  ads. 

Attorney  Silvia  Ibanez  was  censured 
by  the  Florida  Department  of  Business 
and  Professional  Regulation,  Board  of 
Accountancy,  for  including  in  her  ads 
and  on  business  stationary  and  cards 
that  she  was  a  Certified  Public  Ac¬ 
countant  and  a  Certified  Financial 
Planner. 

A  CPA  license  is  issued  by  the  state, 
while  the  CFP  designation  is  awarded 
by  a  private  organization.  The  state 
board  found  Ibanez’s  ads  to  be  false 


and  misleading  and  charged  her  with 
practicing  public  accounting  in  an  un¬ 
licensed  firm;  using  the  CFP  designa¬ 
tion,  which  was  not  approved  by  the 
board;  and  implying  through  the  use  of 
CPA  after  her  name  that  she  abided  by 
the  rules  of  the  Public  Accountancy 
Act. 

Although  Ibanez’s  primary  vocation 
is  legal,  she  focuses  on  tax,  estate  and 
financial  planning  services.  She  used 
the  CPA  and  CFP  designation  to  dis¬ 
tinguish  herself  and  her  services  from 
other  attorney  listings. 

Writing  for  the  unanimous  Court, 
Justice  Ruth  Bader  Ginsburg  noted 
that  the  “board’s  decision  censuring 
Ibanez  is  incompatible  with  First 
Amendment  restraints  on  official  ac¬ 
tion.” 

On  the  CPA  issue,  Ginsburg  point¬ 
ed  out  that  Ibanez’s  license  has  not 
been  revoked,  yet  the  board  “asserts 


that  her  truthful  communication  is 
nonetheless  misleading”  because 
Ibanez  believes  she  is  not  subject  to 
Accountancy  Act  provisions. 

Although  Ibanez  later  agreed  that 
she  was  subject  to  the  board’s  jurisdic¬ 
tion,  Ginsburg  noted  that,  “in  any 
event,  what  she  ’’believes”  regarding 
the  reach  of  the  board’s  authority  is 
not  sanctionable.” 

In  addition,  Ginsburg  wrote  that  the 
board  cannot  simply  assert  that  Ibanez 
was  unwilling  to  comply  with  regula¬ 
tions  without  evidence  of  non-compli¬ 
ance. 

Regarding  the  use  of  CFP,  the  Court 
was  not  persuaded  by  the  board’s  argu¬ 
ment  that  the  word  “certified”  is  inher¬ 


ently  misleading  because  it  implies 
state  licensing. 

In  addition,  the  board  showed  no 
evidence  of  actual  harm  caused  by  the 
allegedly  misleading  ad,  Ginsburg  not¬ 
ed. 

“Given  the  state  of  this  record  — 
the  failure  of  the  board  to  point  to  any 
harm  that  is  potentially  real,  not  purely 
hypothetical  —  we  are  satisfied  that 
the  board’s  action  is  unjustified,”  Gins¬ 
burg  wrote. 

Justice  Sandra  Day  O’Connor, 
joined  by  Chief  Justice  William  Rehn- 
quist,  concurred  in  part  and  dissented 
in  part. 

O’Connor  disagreed  with  the  CFP 
portion  of  the  Court’s  ruling,  agreeing 
that  its  use  “is  both  inherently  and  po¬ 
tentially  misleading.” 

Pointing  out  that  while  consumers 
can  verify  Ibanez’s  CFP  status,  they 
first  have  to  know  where  to  write  or 


call,  and  such  information  was  not  in¬ 
cluded  in  the  ads. 

Without  this  information,  O’Con¬ 
nor  wrote,  “the  consumer  is  likely  to 
conclude  that  the  CFP  designation  is 
conferred  by  the  state  .... 

“But  even  if  petitioner’s  use  of  ‘certi¬ 
fied’  was  not  inherently  misleading,  is 
seems  clear  beyond  cavil  that  some 
consumers  would  conclude  that  the 
state  conferred  the  CFP  designation, 
just  as  it  does  the  CPA  license,  and 
thus  that  the  advertisement  is  poten¬ 
tially  misleading,”  she  wrote. 

O’Connor  agreed  with  the  Court, 
however,  that  the  state  may  not  pro¬ 
hibit  Ibanez’s  use  of  the  CPA  designa¬ 
tion. 

Should  her  CPA  license  be  revoked, 
O’Connor  added,  then  “the  state  may 
constitutionally  prohibit  her  from  ad¬ 
vertising  herself  as  a  CPA.” 

NAA  survey  says 
zoned  preprints 
outpace  full  run 

U.S.  DAILY  NEWSPAPERS  carried 
82.7  billion  preprinted  advertising  in¬ 
serts  last  year,  up  5.3%  from  1992,  as 
zoned  inserts  tripled  the  growth  rate  of 
full-run,  according  to  the  Newspaper 
Association  of  America. 

The  number  of  part-run  inserts 
jumped  9.6%  to  32.8  billion,  while  full- 
run  preprint  volume  grew  2.7%  to  49.9 
billion  last  year,  according  to  the  latest 
NAA  estimates. 

By  category,  retail  inserts  grew  4.8% 
to  72.1  billion,  while  national  advanced 
9.3%  to  10.6  billion. 

Sunday  papers  accounted  for  59.3% 
of  preprint  distribution,  with  Sunday 
distribution  expanding  5.7%  last  year  to 
49  billion.  But  full-run  Sunday  volume 
declined  slightly  to  29.9  billion,  while 
part-run  surged  16.4%  to  19.1  billion. 

Weekday  preprint  volume  grew  4.8% 
to  33.6  billion  for  the  year,  with  full-run 
daily  volume  up  7.4%  to  20  billion  and 
part-run  up  1.3%  to  13.7  billion. 

The  volume  of  Sunday  full-run  retail 
inserts  dropped  4.5%,  even  as  Sunday 
part-run  retail  jumped  17.1%. 

Sunday  full-run  national  inserts 
jumped  11%  to  9.1  billion.  Daily  full-run 
national  declined  2.1%  to  775  million. 

Part-run  daily  national  jumped  24.6% 
to  291  million,  while  Sunday  part-run 
national  declined  8.7%  to  409  million. 


Writing  for  the  unanimous  Court,  Justice  Ruth 
Bader  Ginsburg  noted  that  the  “board^s  decision 
censuring  Ibanez  is  incompatible  with  First 
Amendment  restraints  on  official  action.” 
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^  Ccnaratulates 
Its  NC§  Asvard  Winners 


The,  Reuben 

Jim  Borgman 

Best  Comic  Strip 

Ernie  by  Bud  Grace 

Best  Newspaper  Panel 

Out  of  Bounds  by  Bill  Rechin 


f 


Outstanding  Cartoonist  of  the  Year 

First  it  was  the  NCS  Best  Editorial  Cartoonist 
Award  for  three  consecutive  years.  Then  the 
Pulitzer.  Now  the  Reuben 


the  National 
Cartoonists  Society’s  highest  honor.  And  through 
it  all,  the  constant  admiration  of  readers  of 
newspapers  like  the  Washington  Post^  New  York  Daily 
News^  Chicago  Tribune^  Philadelphia  Inquirer^  Denver 
Post  and  New  York  Newsday.  So  how  can  this  talented 
cartoonist  possibly  top  all  that?  Easy. 

Wonk  City  -  a  new  weekly  comic  strip  coming 
from  King  Features.  Borgman  originally  created  it 
for  the  Washington  Post  And  now  he’ll  reveal  to  the 
world  all  those  amazing  stories  that  never  make  it 
to  Page  One.  Find  out  in  September  what  really 
goes  on  inside  the  Beltway  in  Wonk  City! 
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Ernie:  Best  Comic  Strip  of  the  Year 

Bud  Grace  marches  triumphantly  into  a  world  of  total 
madness  seven  days  a  week  with  Ernie!  In  one  of  the  strip's 
earliest  storylines,  bachelor  Ernie  thinks  his  troubles  are  over 
when  he  orders  Monk-Eaze®  Brand  Animal  Servants  - 
highly  skilled  monkeys  (see  photo)  that  were  supposed  to 
cook,  clean,  wash  the  clothes  and  even  repair  the  car! 

Needless  to  say,  they  didn't  -  and  when  Ernie's  landlady  ate  ^ 
his  monkey  chef...  Well,  you  get  the  idea.  Murphy's  Law  was  ^ 

written  with  Ernie  in  mind! 

Readers  just  howl  with  laughter  at  zany  adventures  like  ~ 
“Arnold  dates  a  chicken,"  “Uncle  Sid  becomes  an  emu 
rustler"  and  “Ernie  earns  extra  income  as  a  worm  rancher." 


When  Bud  Grace  (see  photo  again  -  he's  the  one  in  the 
hat)  is  not  utilizing  his  Ph.D.  in  atomic  physics  to  create  his 
very  own  breed  of  super  monkeys,  he's  using  his  outrageous 
sense  of  humor  to  build  intensely  loyal  audiences  for  Ernie 
in  nearly  250  newspapers,  like  the  New  York  Daily  News, 
Philadelphia  Inquirer,  Baltimore  Sun  and  Florida  Today, 

And  speaking  of  loyal  fans,  keep  an  eye 

out  for  the  Piranha  Club.  (Ernie's  fast-talking, 
bamboozling  Uncle  Sid  is  president  of  the 
organization  in  the  strip.)  It'll  soon  become  the 
Official  Ernie  Fan  Club  for  newspaper  fans! 


I 


In  our  nearly  80-year  history,  King  Features  has 
discovered  and  showcasef^ome  of  the  best  creative 
talents  in  the  business^^ffi|^d-winning  cartooning 
talents  whose  charad^^^H|^sics  in  the  world  of 
comic  art  and^ilffll^ffiHlerican  culture. 


Our  search  is  aaj^^^^^^MJhorrow’s  classics. 
Watch  for  the  new  arrivals, 

Tinsley  -  already 

ruffling  feathers  iil^^^iewspapers  -  and 
by  Patrick  McOHSiell  -  coming  this  fall! 

We  salute  the  cartoonists  and  writers 
whoVe  made  us  King! 


A  Divis 


A  Division  of  The  Hearst  Corporation 

212:455-4000«  800-526-KING  V  ,! 

216  East  45th  Street  •  New  York,  NY  10017 
1994  King  Features  Syndicate,  Inc.  Jim  Bergman’s  cartoons  ©  1994  Cincinnati  Enquirer 


In  Brief 


Guild  plans 
quiet  summer 

SILENCE  WILL  REIGN  this  summer 
where  angry  cries  of  injustice  at  the 
hands  of  greedy  publishers  once  echoed 
through  the  house  of  labor. 

The  Newspaper  Guild  is  staying 
home  this  year  for  the  first  time  since 
the  union  was  founded  in  1933.  Its  tra¬ 
ditional  summer  convention  is  canceled 
in  this,  the  first  year  of  a  biennial  con¬ 
vention  schedule  that  was  approved  in 
1991,  in  a  belt-tightening  measure 
pushed  by  members. 

Also  postponed  for  a  year  is  the  Sil¬ 
ver  Spring,  Md.-based  union’s  report  on 
the  newspaper  industry,  a  typically  deri¬ 
sive  account  of  fat  profits  for  corporate 
employers  and  crumbs  for  workers. 

“It’s  always  good  when  Guild  mem¬ 
bers  can  get  together  and  discuss  is¬ 
sues,”  said  Guild  secretary-treasurer 
Linda  K.  Foley,  “but  the  financial  sav¬ 
ings  we  are  going  to  get  will  be  used  to 
make  the  Guild  a  better  union  in  other 


ways.  I  don’t  think  any  democratic 
processes  are  going  to  be  compromised.” 

After  35  years  of  Guild  convention- 
eering,  president  Charles  Dale  says  he 
will  “kind  of  miss  it”  while  appreciating 
that  the  time  and  money  spent  on  the 
meeting  are  devoted  to  other  issues. 


Newspaper  Guild 
goes  on  line 

THE  NEWSPAPER  GUILD  is  on  line 
as  part  of  the  AFL-CIO’s  Labor  Net 
electronic  information  exchange  on 
CompuServe. 

The  Silver  Spring,  Md.-based  union 
is  posting  such  items  as  contract  tips 
and  will  put  stories  from  its  newspaper, 
the  Guild  Reporter,  up  on  its  section  of 
the  AFL-CIO  bulletin  board.  The 
Guild  service  is  available  only  to  mem¬ 
bers  who  pay  $10  for  software.  Labor 
Net  is  available  for  an  extra  charge  to 
CompuServe  subscribers. 


Knight-Ridder 
raises  dividend, 
buys  back  stock 

IN  A  SIGN  of  improving  business, 
Knight-Ridder  Inc.  declared  a  quarterly 
dividend  5.7%  higher  to  37^  a  share.  It 
is  payable  July  20  to  shareholders  of 
record  as  of  July  12. 

The  Miami-based  company  also  au¬ 
thorized  the  repurchase  of  up  to  3  mil¬ 
lion  shares  of  its  own  common  stock,  to 
be  purchased  from  time  to  time  at  mar¬ 
ket  prices. 

The  buy  back  is  in  addition  to  an 
earlier  authorization  to  repurchase 
stock  for  an  employee  ownership  plan. 
About  1.5  million  shares  have  been  pur¬ 
chased,  about  double  what  is  needed, 
and  750,000  shares  remain  to  be 
bought. 

“Revenue  momentum  in  both  our 
newspaper  and  BIS  [business  informa¬ 
tion  services]  divisions  is  very  strong,” 
said  chairman  and  CEO  Jim  Batten. 


The  Media  Alliances  Conference 


.  newspapers . 


.  for  the 
hiteracUve 
Future 


November  1-3,  Hyatt  Regency  La  Jolla,  San  Diego,  California 


Co-sponsoring  Organizations 


EditDr6?PuUisher 


The  Kelsey  Group  -^PRODIGY. 


Emerging  technologies  are  creating  an 
unprecedented  number  of  new  media  alliances. 
Some  will  succeed.  Some  will  fail.  Newspapers 
are  already  entering  into  alliances  to  protect  their 
local  franchise.  But  how  do  you  know  which 
technologies  and  applications  offer  newspapers 
the  best  growth  opportunities? 

Why  is  there  an  urgency  for 
newspapers  to  form  alliances  now? 

What  do  Yellow  Pages  and  online  companies 
expect  from  a  newspaper  alliance  partner? 

Will  online  services  be  the  next 
evolutionary  step  for  newspapers? 

If  you  are  a  smaller  newspaper 
publisher,  how  can  you  attract  the 
media  allies  you  need? 

This  is  the  one  conference  which  will  explore  the 
“nuts  and  bolts"  of  existing  and  emerging  media 
alliances  that  work. 

If  you  are  involved  with  strategic  planning, 
marketing,  competitive  analysis  or  new  media 
decision-making  for  newspapers,  industry 
suppliers  or  advertising  agencies,  you  need  to 


Register  before  August  1  and  pay  $695  (a  $300 
savings).  For  information,  caii  Natalie  Kaye, 
609-921-7200.  Or  Fax  609-921-2112. 
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News  Tech 


Pagination 

alternatives 

Three  managers  outline  their 
newspapers’  different  approaches 


by  Jim  Rosenberg 

“BACK  IN  1982,  when  pagination  first 
got  here,  I  think  everyone  would  have 
predicted  that  we’d  be  a  lot  further 
along  than  where  we  are  now,”  said 
David  Neeff  in  his  opening  remarks  as 
the  last  of  Nexpo  ’94 ’s  four  pagination 
panelists. 

Formerly  of  Information  Interna¬ 
tional  Inc.,  which  pioneered  electron¬ 
ic  pagination  at  the  Pasadena,  Calif., 
Star-News,  Neeff  is  now  a  publishing 
systems  consultant.  And  though  the 
newspaper  industry  may  not  have  pro¬ 
gressed  as  imagined  in  the  12  years 


since  triple-I  paginated  Pasadena, 
clearly  much  had  changed. 

A  long-time  Nexpo  program  item, 
the  important  industry  issue  at  last 
month’s  newspaper  technology  confer¬ 
ence  was  brief:  its  speakers  were  to  the 
point  and  questions  were  few.  At  Nex¬ 
po  ’94,  pagination  was  no  longer  a 
question  of  when,  but  rather  of  how 
and  by  whom. 

The  actual  electronic  assembly  and 
output  of  full  pages,  including  color,  is 
feasible,  even  affordable.  From  a  tech¬ 
nical  standpoint,  the  industry  has 
moved  on  to  issues  of  managing  the 
process  in  a  similarly  streamlined  elec¬ 
tronic  fashion. 

But  for  some  newspapers,  how  and 
by  whom  pagination  is  achieved  may 
be  asking  the  same  question.  Preceding 
Neeff  were  managers  whose  news¬ 
papers  represent  the  three  principal 
approaches  to  implementing  pagina¬ 
tion:  signing  a  traditional  vendor  to  in¬ 
stall  and  maintain  that  vendor’s  sys¬ 


tem(s);  buying,  installing  and  linking 
publishing  systems  hardware  and  soft¬ 
ware  and  related  peripherals  that  run 
in  standard  operating  and  networking 
environments;  paying  a  systems  inte¬ 
grator  to  help  with  selection  and  han¬ 
dle  installation,  integration,  training 
and  implementation. 

James  Fuller,  system  manager  at  the 
Brockton,  Mass.,  Enterprise,  headed  a 
systems  selection  committee  formed 
when  the  paper  decided  to  replace  its 
15 -year-old  front  end  and  early  pagina¬ 
tion  systems  from  Harris.  The  commit¬ 
tee,  which  included  newsroom  and 
composing  room  staffers,  had  “ex¬ 


tremely  high  expectations,”  said  Fuller, 
because  the  paper  already  had  been 
line  paginating  with  its  older  system. 

At  the  America  East  trade  show  in 
1992,  the  committee  received  full 
demonstrations  from  five  vendors  — 
three  traditional  firms  offering  what 
Fuller  termed  proprietary  systems,  a 
fourth  that  uses  “glue”  software  to  inte¬ 
grate  diverse  publishing  applications, 
and  another  that  offered  only  systems 
integration  services. 

By  Christmas  of  that  year,  the  En¬ 
terprise  had  signed  another  contract 
with  Harris  Publishing  Systems  Corp. 
Fuller  said  it  has  since  reached  the 
point  of  full-page  output,  with  color 
and  advertising. 

Initially,  the  equipment  consisted  of 
two  Sun  Sparcstations,  eight  PCs  for 
ad  production  and  pagination.  Mono¬ 
type  RIPs  running  on  Sun  Sparc  ma¬ 
chines,  and  Macintoshes,  an  AP 
Leafdesk  and  ECRM  Autokon  linked 
to  the  system. 


Electronic  ad  production  began  just 
l}/i  weeks  after  the  equipment  arrived. 

“By  the  time  our  new  classified  sys¬ 
tem  arrived  in  August  of  1993,”  said 
Fuller,  “we  were  already  doing  all  of 
our  noncamera-ready  ads  on  the  new 
system.” 

At  the  Enterprise,  the  Unix-based 
Harris  classified  system  consists  of  13 
machines,  including  two  servers  and 
PC  workstations. 

With  its  Collier-Jackson  business 
system  interfaced  to  the  new  classified 
system,  the  paper  was  able  to  begin 
paginating  its  classified  sections  last 
November.  At  the  same  time,  it  be¬ 
came  a  beta  site  for  Harris’  Windows- 
based  NewsMaker  editorial  front  end. 
Full  pagination  emerged,  said  Fuller, 
some  time  between  then  and  now. 

“When  we  signed  a  contract  in  De¬ 
cember  of  1992,  we  believed  that  with¬ 
out  the  skill  and  experience  of  the  tra¬ 
ditional  vendor,  pagination  would  not 
have  happened,”  said  Fuller,  adding 
that  he  still  believes  that. 

Fuller  also  said  there  are  hidden, 
sometimes  ongoing  costs  to  supposed¬ 
ly  cheaper  do-it-yourself  approaches, 
including  constant  telephone  support 
for  many  staffers  who  began  in  the 
business  in  the  hot-metal  days.  Con¬ 
trasting  his  experience  with  what  can 
be  expected  from  developers  of  off-the- 
shelf  software.  Fuller  said  there  were 
never  fewer  than  seven  Harris  engi¬ 
neers  on  site  and  that  none  put  in 
mere  nine-to-five  days. 

In  addition,  Harris  had  at  least  10 
trainers  at  the  Enterprise .  Fuller  noted 
that  commercial  software  suppliers  do 
not  send  out  engineers  and  integrators 
generally  do  not  have  big  training 
staffs. 

Other  benefits  he  listed  include 
more-adequate  software  testing  by  tra¬ 
ditional  system  vendors,  who  do  not 
face  quite  the  same  pressures  that  com¬ 
mercial  developers  do  in  meeting  an¬ 
nounced  release  dates. 

Perhaps  most  important,  traditional 
vendors  understand  the  pressures  of  a 
system  going  down  at  deadline,  accord¬ 
ing  to  Fuller,  who  said  there  is  a  greater 
measure  of  security  in  knowing  that  his 
primary  technical  support  contact  at 
Harris  is  a  former  newspaper  produc¬ 
tion  manager. 

At  the  Daily  Herald,  Arlington 
Heights,  Ill.,  computer  operations 
manager  Michael  Schoepke  was  not 


At  Nexpo  ’94,  pagination  was  no  longer  a  question 
of  when,  but  rather  of  how  and  by  whom. 
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"Hi,  this  is  Mary  at  the  Morning  Bii^lc 
How  can  I  help  you  today?” 


(Pause) 


"Sure,  I  cau  transfer  you  to  our 
circulation  department  for  your 
vacation  pack.” 


(Pause) 


"No,  sorry  1  can't  take  it  for  you.  That 
would  be  classified  advertising.  Would 
you  like  me  to  transfer  your  call  to  that 
department?” 


(Pause) 


"I'd  really  like  to  see  if  your  payment 
check  arrived  but  that  information  is 
processed  in  our  accounting  department 
and  they're  on  a  different  computer. 

And  you  know  what  computers  are  like 
these  days.” 


(Pause) 


So,  how  cau  I  help  you? 


When  you're  tired  of  this 


"Hir  this  is  Mary  at  tfw  Morning 
Bugle,  Bow  can  J  help  you  todayT 


(Pause) 


"Sure,  we'll  keep  a  vacation  pack 
and  deliver  it  to  you  when  you  get 
btwkfrom  youfvacation." 


(Pause) 


"Yes,  lean  take  a  classified.  I 
already  have  your  record  open  on 
our  consumer  service  system.  When 
would  you  like  it  to  run?" 


(Pause) 


"Really?  Let  me  do  an  account 
.1  inquiry.  Yes.  Your  check  was  postec 
^  in  accounting  yesterday.  Is  there 
[  anything  else  j  can  help  you  with?* 


(Pause) 


''You're  welcome.  And  have  a  nice 
fe  vacation." 


SCS/AdClass  and  SCS/Circulation 
Finally.  Customer  Focused  Integrations* 

Software  Consulting  Services 

3162  Bath  Pike  Nazareth  PA  18064 

FAX:  (61 0)  837-8080  TEL:(800)  568-8006 
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without  adequate  training  and  support, 
but  those  services  did  not  in  every  case 
come  from  the  system  vendor,  but  from 
the  system  integrator. 

If  the  suburban-Chicago  daily  (the 
state’s  third'largest)  experienced  soft¬ 
ware  release  problems  that  called  to 
mind  Fuller’s  warning,  it  is  also  worth 
noting  that  the  editorial  and  pagina¬ 
tion  software  was  not  only  new,  but 
also  represented  a  new  kind  of  publish¬ 
ing  software. 

The  Herald  selected  Dewar  Informa¬ 
tion  Systems  Corp.’s  DewarView  short¬ 
ly  after  the  product  was  announced  but 
before  it  was  generally  available.  Fur¬ 
thermore,  the  product,  useless  by  itself, 
is  a  new  kind  of  software  designed  to 
seamlessly  package  various  commercial 
and  some  custom-written  publishing 
and  reporting-related  applications  — 
the  kind  of  “glue”  demonstrated  for  the 
Enterprise's  committee  at  America 
East. 


Among  many  other  demo’s,  Schoep- 
ke  saw  DewarView  about  10  weeks  lat¬ 
er  at  ANPA/TEC  92.  At  the  time.  Dig¬ 
ital  Equipment  Corp.  was  Dewar’s  sole 
third-party  integrator.  It  remains  the 
largest  of  several  today,  with  Dewar 
having  withdrawn  entirely  from  sales 
and  service  to  concentrate  on  software 
development. 

The  Herald  originally  sought  a  grad¬ 
ual  five-year  migration  to  newer  pre¬ 
press  systems  after  moving  up  from  its 
old  Royal  Zenith  color  scanner.  During 
that  time,  said  Schoepke,  the  paper  ex¬ 
pected  to  “slowly  back  into  some  sort 
of  pagination.” 

When  it  decided  on  Dewar,  it  called 
in  DEC.  But  before  the  big  computer 
firm  began  its  integration  chores,  it 
conducted  in-depth  interviews  with  47 
Herald  employees  to  learn  about  their 
work  and  how  it  is  performed  —  a  part 
of  what  DEC  calls  an  investment  eval¬ 
uation  methodology  to  determine  the 
costs  of  producing  the  newspaper  using 
existing  and  proposed  systems. 

Schoepke  said  that  when  Digital 
completed  its  lEM,  “it  showed  us  that 
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if  we  went  into  this  as  quick  as  we  pos¬ 
sibly  could,  that  we  could  see  less  than 
a  three-year  payback  on  a  system  that 
had  significantly  more  functionality.” 

Though  it  could  not  show  an  equiv¬ 
alent  system  running  at  another  news¬ 
paper,  Herald  management  changed 
plans  and  secured  board  approval  in 
March  of  last  year  for  fast-track  instal¬ 
lation  and  implementation. 

“What  we  were  going  to  do  didn’t 
exist  anywhere  yet,  and  we  wanted  to 
protect  ourselves  as  best  we  could 
legally,”  said  Schoepke.  So  while  its 
customer  spent  “a  couple  of  months” 
on  related  paperwork,  he  continued. 
Digital  assembled  and  operationally 
tested  the  entire  system  in  a  warehouse 
in  Burlington,  Vt. 

Schoepke  said  DEC  had  a  De¬ 
warView  seat  running  live  at  the  Her¬ 
ald  on  the  same  Saturday  the  equip¬ 
ment  arrived. 

The  paper’s  five  objectives,  he  said. 


were  to  streamline  color  prepress,  cut 
labor  costs  in  composing  and  replace 
the  editorial,  classified  and  display  ad 
systems. 

After  upgrading  its  color  systems, 
the  Herald  began  placing  files  from  its 
old  DEC  TMS  system  into  DewarView. 

As  might  be  expected  at  Dewar’s 
first  new  editorial-pagination  site, 
some  software  had  to  be  pulled  for  fix¬ 
es.  Some  revisions  caused  more  prob¬ 
lems  than  they  fixed,  according  to 
Schoepke. 

He  said  that  after  seven  revisions  to 
DewarView,  the  Herald  still  awaits  fur¬ 
ther  changes. 

Through  fall,  reporters  were  trained 
on  the  Dewar  editorial  system.  Today, 
said  Schoepke,  very  little  copy  is  input 
on  the  TMS  front  end. 

At  the  other  end,  published  copy  is 
saved  as  raw  text  in  Tribune  Publish¬ 
ing’s  News  View  electronic  library,  and 
Schoepke  said  the  Herald  is  looking 
into  the  possibility  of  archiving  XPress 
pages. 

(At  the  Enterprise,  Fuller  noted  that 
Harris  already  had  created  a  link  to  a 


photo  archive  that  it  believed  will  be  a 
basis  for  storing  made-up  pages.) 

Sports  agate  and  stocks  are  not 
processed  through  DewarView.  Taken 
and  processed  as  classified  ads,  obits 
are  still  hand-pasted  because  there  is 
yet  no  electronic  link  between  the  De- 
war  and  CompuText  classified  systems. 
(The  latter  also  was  handled  by  Digi¬ 
tal,  which  was  responsible  for  installa¬ 
tion  of  both  vendors’  systems  at  the 
Advocate,  Baton  Rouge,  La.) 

The  conversion  from  a  DEC  CMS 
to  the  CompuClass  system  was  made 
two  months  ago,  and  “little  by  little,” 
said  Schoepke,  “we’ll  be  pulling  the 
plug  on  our  Camex  display  ad  system.” 

As  of  June,  all  ad-free  pages  were 
being  output  straight  to  page  negatives. 

“We’re  making  progress  almost  every 
week,”  Schoepke  reported,  noting  that 
the  Herald  keeps  a  log  of  the  ratio  of 
hand-pasted  to  paginated  pages  and 
any  problems  it  encounters  along  the 
way. 

As  it  brings  in  the  new  systems, 
Schoepke  added,  the  paper  refurbishes 
parts  of  its  facility  with  ergonomic  fur¬ 
niture,  improved  lighting  and  carpet¬ 
ing. 

With  the  project  about  75%  com¬ 
plete,  Schoepke  remarked,  “It’s  been 
running  for  about  eight  months,  and 
we  want  to  get  it  over  with  as  quickly 
as  we  can.” 

Long  before  Harris  and  DEC  re¬ 
placed  their  own  older  systems  at  the 
Enterprise  and  Herald,  Central  News¬ 
papers’  Vincennes  (Ind.)  Sun-Commer- 
cial  ran  galley  type  from  copy  input  on 
Apple’s  early  Macintosh  Plus  models. 
Long  before  the  Associated  Press  re¬ 
placed  U.S.  dailies’  analog  wirephoto 
receiver-printers  with  digital  picture 
desks,  the  rural  Indiana  paper  was  the 
third  Leafdesk  customer  and  the  first 
to  incorporate  the  product  into  its  pre¬ 
press  system. 

And  almost  10  years  before  Gannett 
launched  USA  Today,  and  long,  long 
before  most  other  dailies  ran  much  col¬ 
or,  the  14,500-circulation  paper  print¬ 
ed  color  daily. 

Not  surprisingly,  the  pioneering  pa¬ 
per  found  its  own  path  to  pagination. 
According  to  its  photo  and  graphics 
manager,  Mark  Crowley,  80%  of  the 
paper  was  being  electronically  assem¬ 
bled  and  output  as  full-page  negatives 
in  1991,  and  a  year  later  the  Sun-Com¬ 
mercial  completed  it  pagination 
scheme,  paginating  an  average  of  92% 


“We’re  making  progress  almost  every  week,” 
Schoepke  reported,  noting  that  the  Herald  keeps  a 
log  of  the  ratio  of  hand-'pasted  to  paginated  pages 
and  any  problems  it  encounters  along  the  way. 
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of  its  pages.  i 

A  photojournalist  who  has  held  the 
posts  of  photo  editor,  Macintosh  man¬ 
ager  and  pagination  coordinator, 
Crowley  traced  his  paper’s  adoption  of 
desktop  technology  to  the  demise  of 
two  prepress  systems. 

He  said  a  Leafscanner  was  pur¬ 
chased  to  replace  an  old  Royal  Zenith 
color  scanner  that  died  at  about  the 
same  time  the  paper’s  Compugraphic 
system  gave  out. 

The  first  Mac  Pluses  arrived  in  the 
mid-SOs.  Over  time,  as  improved  mod¬ 
els  were  acquired,  along  with  page- 
makeup  and  design  programs  like  Al¬ 
dus  Pagemaker  and  QuarkXPress,  the 
paper  was  pasting  up  fewer  and  fewer 
galleys.  Helping  out  were  a  flatbed 
scanner  to  digitize  reflective  art,  fol¬ 
lowed  by  the  Leafdesk  and  Leafscanner 
to  digitally  process  photos. 

Other  applications  rounded  out  the 
paper’s  electronic  production  capabili¬ 
ties:  Adobe  Illustrator  and  Aldus  Free¬ 
hand  (for  AP  graphics),  Adobe  Photo¬ 
shop  for  image  editing  and  Multi-Ad 
Creator  for  display  ads.  The  retail  ad 
department  also  began  using  a  flatbed 
scanner  and  compact  disks  for  storage. 

Today,  the  Sun-Commercial  has  a 


variety  of  Macintoshes,  ranging  from 
LCs  for  reporters  to  high-performance 
models  for  page  makeup  editors  and 
the  photo  department.  For  image  pro¬ 
cessing,  the  paper  employed  several 
color  calibration  methods  before  using 
Kodak  Precision  technology,  which 
Crowley  said  “seemed  to  solve  90%  of 
calibration  needs.” 

In  addition  to  the  various  Macin¬ 
tosh  workstations,  the  paper  now  also 
uses  big  Apple  servers  with  multi-giga¬ 
byte  capacity. 

The  paper’s  sole  PC  is  used  to  dum¬ 
my  ads  in  Layout  8000  from  Software 
Consulting  Services.  The  ads  are  then 
flowed  into  QuarkXPress  pages  as  EPS 
files  via  SCS’s  LinX  software.  Unfilled 
pages  with  are  passed  to  the  newsroom 
for  copy  and  are  then  made  up  in 
XPress.  News  copy  and  classified  liner 
ads  are  entered  using  software  from  Ba- 
seview  Products  Inc. 

On  the  output  side,  Crowley  said  his 
paper  went  through  three  different 
imaging  systems  before  settling  on  Au¬ 
tologic  APS-6/108  imagers  with  Win¬ 
dows  NT-based  software  RIPs  and 
Adobe  Emerald-based  hardware  RIPs. 

He  said  the  APS  SoftPIP  proved 
faster  than  the  Emerald  APS  PIP  (Page 


Image  Processor).  The  former  ran 
pages  at  an  average  of  three  minutes 
each;  the  latter  took  about  15  minutes. 

“That  won’t  work  for  newspapers,” 
said  Crowley,  though  he  conceded  that 
the  SoftPIP  required  10  or  12  minutes 
to  process  some  full-broadsheet  pages 
with  color  images. 

From  the  eight  years  since  his  first 
Macs  arrived,  Crowley  listed  two  pairs 
of  pitfalls.  For  the  systems,  they  were 
speed  and  storage  —  problems,  espe¬ 
cially  for  moving  large  image  files,  that 
were  overcome  by  the  addition  of 
quickly  improving  technologies. 

“How  we  sent  out  a  newspaper  with 
full-process  pages  on  a  LocalTalk  net¬ 
work  I’ll  never  know,”  said  Crowley, 
adding  that  even  with  improved  Ether¬ 
net  capabilities  the  equipment  “still 
seemed  to  lag  behind.” 

At  another  level,  the  pitfalls  were  in 
skills  and  software.  Crowley  said  that 
although  staffers  initially  lacked  train¬ 
ing,  the  paper  was,  after  all,  among  the 
first  to  paginate  on  Macintoshes. 

His  advice:  “Books  are  good;  practi¬ 
cal  experience  is  better.”  And:  “We  re¬ 
ally  recommend  training  seminars.” 

(See  Paginate  on  page  51) 
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Consultant  considers 
pagination^  standards 


by  Jim  Rosenberg 

DAVID  NEEFF  GAVE  context  to  a 
version  of  the  old  line  that  pagination 
was  forever  just  five  years  away. 

Concluding  a  Nexpo  workshop  on 
ways  to  implement  pagination  systems, 
he  referred  to  a  publisher  who  in  1982 
said  his  paper  would  be  paginated  in 
two  years.  The  same  publisher  told  Ne- 
eff  the  same  thing  in  1992. 

Events  of  the  intervening  10  years 
affected  the  whole  industry  and  its  sys¬ 
tem  vendors.  A  former  Information  In¬ 
ternational  Inc.  representative  who  is 
now  a  consultant  with  T.A.  Lasker  & 
Associates,  Chilmark,  Mass.,  Neeff  saw 
triple-I  install  in  1982  what  was  possi¬ 
bly  the  first  pagination  system;  but  by 


nent  pagination. 

Economic  and  technical  changes 
made  the  1980s  a  difficult  decade,  ac¬ 
cording  to  Neeff,  who  recalled  that 
though  the  economy  soon  began  pick¬ 
ing  up,  in  1982  the  country  was  still 
dragging  through  a  recession. 

Then,  even  with  “an  excellent  econ¬ 
omy  and  a  lot  of  growth”  four  years  lat¬ 
er,  he  explained,  “desktop  publishing 
was  just  barely  in  its  infancy.” 

Though  standard-platform,  open-ar¬ 
chitecture  publishing  systems  suitable 
for  newspaper  needs  were  still  on  the 
horizon,  “no  one  wanted  to  be  the  last 
one  to  buy  a  $4  million  pagination  sys¬ 
tem,  even  though  they  had  the  money.” 

But  today,  Neeff  continued,  the 
economy  is  improving  after  yet  anoth¬ 
er  recession,  and  “the  technology  has 
clearly  settled  down”  —  a  favorable 
combination  that  he  thinks  will  once 
again  spur  pagination  efforts. 

Markets  also  changed.  Before  the 
1980s,  newspapers  and  magazines 
drove  prepress  developments;  after  the 
1980s,  however,  those  publications 
were  “really  only  the  tip  of  the  ice¬ 
berg,”  said  Neeff. 

As  the  prepress  market  expands,  he 
said,  it  may  experience  another  major 
change  as  legions  of  catalog  and  corpo¬ 
rate  publishers  apply  new  digital  tech¬ 
nologies  and  as  ads  move  electronically. 

Much  desired  in  prepress,  Neeff  said 
standards  are  truly  exigent  in  a  multi- 
media  communications  future  that  will 
put  “an  enormous  burden  on  older  de 
facto  [prepress]  standards”  in  efforts  to 
make  money  by  differently  delivering 
the  same  data. 

Another  reason  for  standards  is  a 
greater  number  of  system  components 
from  more  software  vendors  instead  of 
full  systems  from  one  vendor.  (Neeff 
cited  the  numerous  Quark  XTensions 
and  Dewar’s  integration  of  diverse  ap¬ 
plications  for  publishing.) 

Refining  older  standards  to  meet 
new  needs  may  not  always  work  well. 
Neeff  cited  original  nongraphical  Post¬ 
Script  that  was  later  required  to  han¬ 
dle  much  more.  Multimedia,  he  said, 
will  further  add  “a  tremendous  other 


task  sitting  on  top  of  PostScript.” 

“Standards  are  going  to  be  more  and 
more  important  to  pass  data  from  one 
application  to  another,”  said  Neeff. 
Multimedia  in  a  multivendor  environ¬ 
ment  will  require  a  singularly  impor¬ 
tant  data  interchange  standard. 

He  said  PostScript  cannot  handle 
everything,  and  a  suitable  interchange 
vehicle  needs  to  account  for  various 
processes,  platforms  and  media. 

Neeff  said  that  while  display  Post¬ 
Script  and  the  PIL  standard  never 
made  much  headway,  after  about  a  year 
Adobe  Systems’  Acrobat  seems  to  offer 
potential  as  an  interchange  format. 

Neeff  suggested  newspapers  avoid 
getting  bogged  down  in  haggling  over 
systems  or  pagination  approaches. 
Endless  comparisons  cost  money  and 
delay  implementation.  Focus  on  the 
big  picture  and  realize  that  XPress  is 
not  the  only  solution.  In  the  matter  of 
systems  that  are  easy  to  fix  versus  those 
that  are  easy  to  use,  what  is  “more  im¬ 
portant,”  he  said,  “is  what  you  can  keep 
running  every  day.” 

He  urged  newspapers  to  address 
long-term  issues  such  as  digital  delivery 
of  ads  and  creation  of  multimedia 
databases.  For  both  he  recommended 
beginning  now  to  build  relationships 
with  integrators  and  adopting  a  data 
interchange  standard. 


STEPPER  INC.  INTRODUCED  at 
Nexpo  exposition  an  automatic  newspa¬ 
per  bagger  that  can  collate  up  to  six  sep¬ 
arate  sections,  fold  ties  and  bag  the  com¬ 
plete  paper  in  standard-size  poly  bags. 

Airflo,  the  new  bagger,  also  includes 
a  stream-fed  sorting  conveyor  that  de¬ 
livers  bagged  complete  papers  to  as 
many  as  five  carriers  at  a  time.  It  deliv¬ 
ers  completes  to  discharge  stations, 
where  mesh  bags  are  hung  for  counting 
and  filling  by  carriers. 

Models  are  available  featuring  from 
one  to  six  hoppers. 

Airflo  can  collate  a  wide  variety  of 
products  —  multi-sections,  single 
sheets,  inserts  or  pre-inserts  —  up  to  a 
maximum  of  300  broadsheet  pages. 

Papers  can  be  folded  in  any  style  the 
newspaper  has  used  over  the  years:  long 
double  fold,  short  double  fold,  quarter 
fold  or  long  single  fold.  Airflo  bags  the 
complete  paper  after  folding,  permitting 
publishers  to  bypass  the  bagging  process 
during  good  weather. 


1990  the  industry  still  talked  of  immi- 
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Memorial  Press  Group 

"We're  using  Adtaker's  classified 
pagination  to  produce  the  classified 
sectiorw  for  21  weekly  newspapers  in 
Southeastern  Massachusetts.  After 
the  first  week  of  installation,  our 
Classified  Director  decided  to  change 
the  line  ad  deadline  closer  to  actual 
print  time,  strictly  due  to  the 
productivity  improvement 
we've  seen." 

"Adtaker  is  a  real  value.” 


444  East  Susquehanna  SL  •  Allentown,  PA  18103 
(610)797-5515  •  FAX  (610)  797-8740 


Stepper  polybagger 


40 


Eclitor67Publisher  •  July  16,  1994 


Flood 

Continued  from  page  10 

Macon  makin’  it  by 

The  Ocmulgee  River  running 
through  Macon  peaked  at  35  feet,  five 
feet  over  the  record  and  nearly  double 
the  official  flood  level  of  18  feet.  The 
area  lost  Interstates  75  and  16  for  a 
while,  and  165,000  people  in  Bibb 
County  lost  their  drinking  water. 

Perched  one  block  from  the  river,  the 
Macon  Telegraph  escaped  damage,  but 
the  flood  disrupted  delivery  to  about 
8,000  of  its  76,000  press  run,  president 
and  publisher  Ed  Olson  said.  Those 
subscribers  got  papers  a  day  late. 

He  reported  some  lost  advertising  as 
stores  closed  or  were  flooded.  Water 
service  was  expected  to  be  out  for  two 
weeks. 

Thomson  teamwork 

Thomson  Newspapers  took  advan¬ 
tage  of  their  clustering  in  the  area  and 
shared  news  during  the  flooding. 

The  Americus  Times-Recorder  and  its 
area  sister  papers  coordinated  their  cov¬ 
erage  through  Thomson’s  Washington 


bureau,  which  acted  as  a  clearinghouse 
to  receive  and  distribute  stories  from 
Georgia. 

Valdosta  Daily  Times  managing  edi¬ 
tor  Gerald  Guy  said  his  paper  was  mar¬ 
ginally  hit  by  the  flood,  but  added  two 
pages  a  day  to  its  news  hole  to  accom¬ 
modate  nine  to  12  flood  stories  a  day 
from  other  Thomson  papers.  The  Daily 
Times  even  sent  a  car  to  Americus  to 
pick  up  film  negatives. 

The  flood  created  an  unquenchable 
thirst,  pardon  the  expression,  for  news. 

Thomson  papers  in  Americus,  Tip- 
ton,  Dalton,  Cordele  and  Thomasville 
—  all  without  Sunday  editions  — 
teamed  up  to  publish  a  combined  eight- 
page  special  Sunday  edition.  It  was 
printed  in  Valdosta,  and  each  version 
carried  that  paper’s  nameplate. 

In  Cordele,  an  initial  Sunday  print 
run  of  4,000  sold  out  by  9  a.m.,  Dis- 
patch  publisher  Drevik  said.  So  he  or¬ 
dered  25,000  more,  16,000  of  which  had 
been  sold  by  Monday  —  all  at  a  paper 
with  daily  circulation  under  6,000.  The 
Dispatch  donated  5%  of  the  sales  of  the 
special  editions  to  the  Red  Cross. 

“This  area  is  not  used  to  flooding.  It’s 
catastrophic  when  it  happens,’’  Valdosta 


Daily  Times  managing  editor  Gerald 
Guy  said,  quipping  that  only  a  major 
catastrophe  was  big  enough  news  to 
knock  O.J.  Simpson’s  murder  hearing 
off  the  front  page. 

Local  vs.  national  view 

The  floods  were  the  biggest  story  of 
Judy  Schramm’s  career.  The  26-year  old 
reporter  at  the  3,400-circulation  Ameri¬ 
cus  TimeS'Recorder  was  one  of  the  two 
staff  writers  —  the  third  is  on  vacation 
—  who  worked  12-hour  days  along  with 
the  sports  editor,  a  photo  stringer  and 
an  advertising  representative  drafted  as 
photographer. 

Duties  ranged  from  covering  stories 
of  life-and-death  drama  to  the  mun¬ 
dane  obituaries  and  listings  of  where  to 
find  shelter  to  interviews  with  the  na¬ 
tional  media. 

When  local  radio  and  TV  out  and 
national  media  reporting  the  sweep  of 
the  disaster,  local  papers  play  a  broad 
role,  Schramm  said. 

“Our  role  is  a  little  different  than 
out-of-town  papers.  They  are  covering 
the  flood  of  the  century.  We  are  trying 
to  get  the  town  together  and  bring  back 
order,  “Schramm  said.”  K^P 
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►  Up  to  45%  of  your  callers  will  choose  our 
voice  response  system  for  their  customer 
service  needs. 
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newspapers,  CHATTERBOX  will  solve  all 
your  call  processing  problems. 
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1,737 

800 

1,492 

3,185 

5,068 

2,068 

53,038 

129 

13.173 

5.  Washli^toa  Post 

57,274 

6,795 

58 

8,839 

15,409 

1,187 

670 

389 

1,813 

714 

1,159 

11,948 

132 

8,161 

4.  New  York  Dolly  News 

35,037 

2,892 

673 

9,021 

84 

621 

807 

367 

211 

15,179 

84 

5,098 

9.  Newsdoy 

46,371 

2,324 

145 

3,655 

22,368 

409 

952 

401 

350 

10,560 

84 

5,123 

6.  Chicago  IMbone 

71,768 

6,924 

428 

20,921 

11,742 

512 

242 

1,642 

4.098 

382 

566 

13,813 

149 

10,349 

7.  Detroit  Free  Press 

17,253 

2,654 

2,443 

4,503 

314 

126 

480 

212 

78 

684 

N/A 

131 

5,628 

8.  Saa  Fraadsco  Chroalde 

45,508 

4,713 

321 

4,119 

9,828 

632 

445 

510 

2,490 

689 

917 

13,737 

129 

6,978 

9.  Chicago  Sun-lines 

42,517 

4,077 

66 

7,526 

7,974 

70 

1,150 

1,603 

355 

46 

14,351 

246 

5,053 

10.  Bostoa  fflobe 

56,500 

6,716 

384 

5,748 

11,123 

310 

125 

565 

5,853 

270 

1,245 

11,799 

144 

12,218 

11.  Dallas  Morning  News 

41,583 

1,775 

487 

10,478 

8,397 

664 

71 

963 

557 

159 

1,100 

9,767 

126 

7,039 

12.  Philndelphin  Inquirer 

45,312 

2,966 

28 

5,341 

15,581 

432 

68 

445 

1,221 

1,217 

555 

11,601 

126 

5,731 

13.  Newark  Stnr>Ledger 

43,406 

5,411 

66 

6,082 

14,085 

74 

64 

488 

926 

839 

531 

7,331 

128 

7,381 

14.  Homtoa  Chroakle 

19,122 

3,131 

157 

1,704 

4,085 

417 

129 

612 

417 

137 

815 

N/A 

347 

7.171 

19.  MlnneiqM>Us  Star 

‘nibune 

26,029 

2,049 

44 

3,906 

7,664 

212 

269 

882 

1,529 

567 

2,005 

N/A 

42 

6,672 

16.  Clevelawl  Plain  Dealer 

23,841 

2,739 

65 

2,189 

12,279 

414 

70 

1,078 

829 

56 

628 

N/A 

129 

3,365 

17.  New  York  Post 

20,272 

2,026 

1,166 

2,418 

140 

21 

987 

361 

57 

10,217 

70 

2,809 

18.  Miaad  Herald 

37,558 

2,761 

158 

5,562 

10,348 

299 

374 

1,541 

526 

1,047 

468 

8,085 

135 

6,254 

19.  $n  Dl^  Uakw- 

IHbune 

45,363 

1,597 

94 

8,845 

8,582 

297 

204 

879 

1,557 

1,843 

1,241 

11,098 

129 

8,997 

20.  DetroH  News 

18,006 

2,886 

14 

2,381 

4,440 

318 

199 

460 

183 

77 

647 

N/A 

131 

6.270 

21.  Phoenix  Arizona 

Republic 

21,451 

2,517 

212 

3,526 

6.007 

35 

248 

1,543 

171 

365 

561 

N/A 

129 

6,137 

22.  Orange  County  Register 

46,571 

4,293 

10,578 

8.473 

304 

70 

993 

1,645 

1,620 

277 

9,900 

138 

8,280 

23.  Denver  Rocky 

Mountaiii  News 

36,738 

1,709 

30 

8,746 

9,382 

121 

537 

953 

2,478 

188 

920 

7,806 

70 

3,798 

24.  Baltinorc  Sun 

25,578 

3,503 

15 

3,194 

5,809 

99 

186 

340 

308 

268 

316 

7,221 

126 

4,193 

29.  St  Louis  Post-Dlqiatch 

19,688 

2,270 

32 

2,589 

7,606 

116 

77 

357 

285 

155 

408 

N/A 

135 

5,658 

Top  25  Sunday  Newspapers 
Ad  Inches  in  Selected  National  Categories* 

Jan.  through  Mar.  1994  '  Full  Run  ROP,  excluding  preprints 


Alcoholic 

Factory 

Computars  ft 

Credit 

Food  ft 

Hotels  ft 

Motion 

NEWSPAPER 

TOTAL 

Airiinas 

Bovoregos 

Autontotivo 

Banks 

Software 

Cards 

Household 

Resorts 

Insurance 

Invdsbmnts 

Pictures 

Tobacco 

Utilitiss 

1.  New  York  lines 

57,165 

6,023 

1,140 

1,386 

6,180 

677 

729 

392 

16,455 

482 

3,583 

15,915 

40 

4,163 

2.  Loa  Angeles  lines 

52,566 

4,526 

598 

7,439 

3,242 

526 

369 

627 

12,896 

695 

721 

16,066 

30 

4,831 

3.  Detrtrft  News  ft  Free 

Press 

11,574 

934 

7 

3,587 

3,820 

10 

79 

1 

1,233 

336 

293 

N/A 

1,274 

4.  Wushington  Post 

20,517 

2,541 

2.276 

4,705 

224 

13 

4,046 

344 

1,137 

3,768 

1,463 

5.  Chka^  IMbune 

35,392 

4.122 

165 

9,153 

2,481 

584 

350 

no 

7.013 

108 

800 

3,683 

58 

6,765 

6.  Philadelphia  Inquirer 

28,220 

1,623 

4,771 

8,858 

396 

126 

109 

4,579 

731 

584 

3,651 

45 

2,747 

7.  New  York  Dully  News 

12,972 

618 

383 

606 

959 

82 

2,903 

4,529 

88 

2,804 

8.  Newsday 

11,742 

1,332 

1,227 

2,759 

44 

3,868 

1,785 

727 

9.  Dallas  Morning  News 

22,713 

2,145 

4,047 

6,437 

733 

81 

10 

2,251 

154 

489 

3,275 

3,091 

10.  Boston  Uobc 

38,844 

3,758 

52 

6,495 

10,299 

493 

142 

85 

9,006 

19 

1,239 

3,451 

3,805 

11.  Atlanta  Journal  ft 

Consdtatioo 

14,411 

2,087 

2,590 

2.768 

1,276 

80 

3,317 

121 

914 

N/A 

1,258 

12.  Newark  Star-Ledger 

30,213 

2,014 

2,173 

13,873 

195 

284 

6,686 

253 

1,221 

1,980 

1,534 

13.  Saa  Francisco 

Chronlde/Exnmiiier 

24,876 

2,739 

526 

3,683 

2,118 

422 

47 

321 

8,554 

155 

202 

4,028 

2,081 

14.  Minnenptdis  Stnr 

IHbune 

8,028 

482 

34 

1,580 

135 

63 

2,912 

6 

223 

NA 

2,575 

19.  Houstoo  Chroakle 

12,176 

2.543 

226 

4,103 

407 

32 

21 

1,790 

201 

330 

N/A 

56 

2,467 

16.  St  Louis  Post-Dlsputch 

8,889 

465 

1,802 

2,463 

128 

160 

2 

810 

40 

245 

NA 

2,774 

17.  nM»euix  Arizona 

Republk 

15,569 

1,049 

1,182 

4,108 

130 

73 

126 

4,305 

1,161 

540 

N/A 

2,895 

18.  CIcvrinKl  Mala  Dealer 

11,350 

877 

1,477 

4,071 

239 

81 

56 

1,337 

479 

N/A 

45 

2,688 

19.  Chio^  Saa-nmes 

11,937 

829 

2,649 

1,032 

19 

351 

65 

5 

4,396 

91 

2,500 

20.  Miami  Herald 

12,859 

2.004 

38 

1,912 

1,034 

95 

36 

1,995 

309 

584 

2,970 

1,882 

21.  Seattle  lines 

9,528 

1,327 

85 

2,535 

518 

286 

2.678 

57 

212 

N/A 

1,830 

22.  Mitwaukec  Journal 

13,363 

996 

2,230 

4,247 

109 

78 

182 

2,085 

22 

974 

N/A 

2,440 

23.  Bnhinorc  Sun 

16,500 

1,676 

40 

2,023 

5,723 

119 

1,865 

227 

361 

2,328 

2,138 

24.  Pittsburg  Post-Oazettc 

3,658 

315 

52 

951 

192 

66 

813 

126 

299 

N/A 

844 

29.  Sun  Diego  llnkm- 

Iribone 

17,295 

862 

1,290 

3,644 

97 

137 

4,374 

541 

659 

3,182 

2,509 

♦Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept.  30,  1993. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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Top  25  Daily  Newspapers 

Ad  Inches 

in 

Selected  Retail  Categories* 

Jan.  through  Mar.  1994  '  Full  Run  ROP,  excluding 

preprints 

ApparsI  ti 

Auto  Supply 

Books  ft 

Building 

Computer 

Consumer 

Department 

Discount 

Dnf 

Food 

ForoNuroft 

NEWSPAPER 

TOTAL  Acetssorits 

Stortt 

Stabonery 

Mattrialt 

Stores 

Electronics 

Stores 

Stores 

Storos 

Storos 

Accnwln 

Stores' 

Stores 

Stores 

1.  New  York  Hines 

83.824 

9,198 

2,047 

185 

12,904 

7,351 

25,986 

893 

18,425 

3,886 

1.669 

1,280 

2.  Los  Aisles  Hums 

220,077 

3,670 

9,981 

424 

1,148 

8,414 

39.806 

72,585 

1,888 

1,499 

41,879 

18.453 

805 

3,112 

16,413 

3«  Washington  Post 

173,672 

8,460 

2,742 

103 

2,493 

10,245 

18,539 

59,842 

1,026 

4,054 

23,461 

35,124 

686 

2,237 

4,660 

4.  New  York  Dally  News 

70,287 

3,899 

3,367 

16 

3.203 

84 

19,816 

22,871 

189 

5,796 

8,610 

887 

922 

627 

5.  Newsday 

85,899 

3,284 

627 

1.709 

1,142 

24,856 

31,669 

50 

168 

4,637 

13.881 

362 

946 

2,568 

6.  Chia^  IMbnne 

125,644 

11,377 

2,252 

519 

3,689 

2,164 

17,765 

38,490 

2,804 

5,981 

6,826 

24,958 

563 

3,611 

4,646 

7.  Detroit  Free  Press 

75,778 

3,377 

1,405 

28 

2.485 

1,382 

15,807 

22,997 

1,182 

6 

10,025 

9,733 

302 

1,800 

5,249 

8.  San  Francisco  Chronicle 

86,086 

2,340 

1,041 

844 

1,238 

2,739 

15,851 

38,627 

859 

41 

669 

13,581 

1,001 

1.662 

5,593 

9-  Chicago  Sun-Hmes 

51,681 

4,839 

2,982 

3 

2,931 

347 

7,556 

11,876 

1,722 

926 

5,413 

9,624 

61 

376 

3,026 

10.  Boston  Globe 

107,381 

5,934 

1,650 

1,232 

2,087 

5,300 

20,127 

39,195 

6,049 

5,152 

2,579 

12,658 

709 

1.362 

3,347 

1 1.  Dallas  Morning  News 

191.804 

12,110 

2,907 

1,127 

1,659 

6,964 

16,280 

68,040 

2,300 

95 

24,703 

34,392 

2,321 

3,742 

15,164 

12.  Philadelphia  laqoirer 

100,757 

4,760 

833 

268 

877 

2.593 

7,820 

64,492 

1,249 

2,526 

6,469 

5,851 

393 

377 

2,249 

13.  Newark  Star-Letter 

113,764 

8,551 

1,756 

5 

4,817 

1,335 

21,084 

32,810 

1,271 

1,208 

8,151 

28,115 

864 

1,001 

2,796 

14.  Housttm  Chronicle 

155,506 

10,198 

2,855 

864 

2,753 

3,826 

8,635 

59,864 

2,108 

3,675 

6,447 

34,710 

1,691 

2.291 

16.689 

15.  Minneapolis  Star 

lyibnne 

74,334 

4,917 

844 

700 

2,594 

4,556 

4,786 

28,655 

2,872 

168 

487 

15,826 

125 

793 

7,011 

16.  Cleveland  Plain  Dealer 

80,717 

3,971 

1,182 

60 

2,147 

2,731 

4,038 

27,362 

2,712 

711 

18,360 

13,171 

521 

1,330 

2,421 

17.  New  Yorit  Post 

25,952 

2,170 

388 

10 

106 

1,599 

15,618 

531 

4 

3,813 

220 

697 

796 

IS.  Miami  Herald 

136,415 

4,634 

2,588 

25 

3,639 

3,643 

40,248 

32,229 

1,126 

1,213 

7,183 

30,879 

1,841 

2,865 

4,302 

19.  San  Diego  Union- 

IHbnne 

165,587 

1,702 

6,404 

646 

3.447 

8,411 

37,604 

42,410 

1,090 

153 

27,508 

18.604 

1,661 

2,402 

13,545 

20.  Detroit  News 

71,545 

3,415 

1,390 

27 

2,589 

1,522 

15,439 

19,061 

1,379 

137 

10,232 

9,869 

280 

1,725 

4,480 

21.  Phoenix  Arizona 

Republic 

121,583 

2,463 

743 

197 

1,595 

2,077 

19,848 

48,343 

1,187 

1,786 

7,396 

27,064 

973 

1.349 

6,562 

22.  Orange  County  Register 

209,776 

4,432 

12,322 

551 

6,378 

6,674 

34,810 

41,413 

1,772 

215 

43,312 

34,505 

2,233 

3,090 

18,069 

23.  Denver  Rocky 

Mountain  News 

110,332 

8,007 

4,299 

360 

5,921 

1,562 

15,568 

24,599 

801 

1,013 

2.746 

34,397 

528 

1,406 

9,125 

24.  Baltimore  Sun 

90,198 

2,809 

648 

12 

826 

1,544 

17,253 

25,053 

1,520 

1,417 

29,944 

5,615 

410 

1,516 

1,632 

25.  St  Louis  Post-Dispatch 

78,054 

2,044 

473 

5 

2,232 

1,274 

13,773 

35,356 

911 

3,768 

2,510 

9.713 

235 

2,211 

3.549 

Top 

25 

Sunday  Newspapers 

Ad  Inches 

in 

Selected  Retail  Categories* 

Jan.  through  Mar.  1994  - 

Full  Run  ROP,  excluding  preprints 

Apparel  ft 

Aido  Supply 

Books  ft 

Building 

Computer  Consumer 

Department 

Discount 

Oni( 

Food 

Fumitoroft 

atnc«s<w<y 

Sports 

NEWSPAPER 

TOTAL 

Aceassoriss 

Stores 

Stationery 

Materials 

Stores 

Electronics 

Stores 

Storos 

Storos 

Storos 

Accossorios 

Stores 

Stores 

Stores 

1.  New  York  Hmes 

49.291 

7,532 

150 

65 

1,575 

3,897 

26,263 

84 

6,892 

1,765 

460 

618 

2.  Los  Angeles  Hmes 

65,463 

2,113 

4,450 

1,489 

68 

1,738 

11,060 

23,520 

1,231 

594 

12,638 

4,890 

163 

1,177 

332 

3.  Detroit  News 

ft  Free  Press 

25,062 

646 

1,682 

13 

1,172 

711 

3,568 

7,079 

783 

131 

2,207 

4,876 

75 

1,297 

822 

4.  Washington  Post 

44,237 

1,625 

5,393 

1,040 

276 

311 

2,264 

14,093 

498 

126 

10,905 

5,860 

337 

892 

617 

5.  Chia^  Hibune 

54,519 

2,979 

3,230 

1,283 

1,829 

2,399 

6,342 

16,350 

1,642 

1,255 

1,060 

12.284 

455 

2,167 

1,244 

6.  Philadelphia  Inquirer 

58,497 

1,168 

3,193 

144 

476 

1,198 

11,272 

17,157 

675 

1,226 

8,492 

11,056 

206 

1,606 

629 

7.  New  York  Daily  News 

34,211 

1,204 

3,313 

688 

420 

6,758 

3,987 

539 

8,902 

7,438 

122 

840 

8.  Newsday 

20,661 

1,902 

42 

252 

756 

205 

1,773 

6,393 

54 

840 

7,116 

42 

1,062 

224 

9.  Dallas  Momli^  News 

78,442 

1,187 

3,544 

755 

1,282 

3,443 

11,779 

25,460 

1,131 

85 

16,084 

9,803 

493 

2,468 

928 

10.  Boston  Globe 

51,989 

2,436 

1,113 

225 

2,612 

2,575 

4.642 

17,409 

1,935 

1,904 

310 

13,186 

487 

1,736 

1,419 

11.  Atianm  Journal  ft 

Constitution 

50,781 

3,322 

4,212 

150 

442 

1,517 

13,194 

14,953 

677 

1,427 

2,159 

5,662 

339 

1,779 

948 

12.  Newark  Star-Ledger 

60,513 

2,393 

1,702 

2 

667 

1,386 

4,773 

9,866 

944 

1,148 

22,375 

11,753 

450 

1,844 

1,210 

13.  San  Francisco 

Chronick/Exmnlner 

27,930 

1,456 

559 

26 

304 

864 

5,106 

13,535 

536 

33 

733 

3,563 

348 

516 

361 

14.  Minneapolis  Star 

IHbune 

31,790 

968 

671 

50 

1,108 

1,389 

109 

10,165 

2,462 

8,460 

3,585 

105 

1,355 

1,363 

15.  Houston  Chronicle 

88,443 

6,177 

3,618 

351 

818 

3.269 

11,692 

26,547 

1,141 

611 

4,573 

10,501 

381 

2,554 

16,210 

16.  St  Louis  Post-Disptttch 

34,709 

786 

2,862 

6 

1,142 

1,151 

2,019 

13,058 

314 

203 

2,050 

9,263 

16 

1,351 

488 

17.  Phoenix  Arizona 

Republic 

42,980 

1,059 

1,571 

985 

2,132 

5,129 

15,353 

1,123 

289 

5,517 

6,111 

694 

2,214 

803 

18.  Clevelaiid  Plain  Dealer 

32,391 

675 

2,165 

32 

1,588 

1,313 

3,583 

10.905 

1,130 

129 

2,999 

5,086 

8 

1,576 

1,202 

19.  Chia^  Sun-Hmes 

13,470 

1,090 

820 

444 

205 

3,794 

3,459 

1.017 

350 

357 

1,769 

30 

26 

no 

20.  Miami  Herald 

34,305 

611 

2,790 

102 

261 

4,839 

12,916 

1,013 

30 

1,565 

7,569 

1,187 

652 

770 

21.  Seattle  Hmes 

37,724 

510 

3,580 

256 

796 

6,151 

6,895 

10,577 

600 

154 

1,439 

3,385 

168 

2,000 

1,213 

22.  Milwmikee  Journal 

33,488 

752 

1,382 

225 

1,393 

707 

520 

9,589 

1,560 

133 

3,816 

10,554 

66 

1,636 

1,156 

23.  Baltimore  Son 

36,166 

628 

4,906 

857 

1,473 

1,669 

8,307 

421 

147 

10,271 

5,822 

264 

1,014 

387 

24.  Pittsburgh  Post-Gazette 

22,883 

450 

1,579 

19 

285 

723 

3,374 

9,054 

473 

1,248 

379 

2,428 

46 

1,498 

1,327 

25.  San  Diego  Union- 

Tribune 

37,842 

438 

2,209 

493 

911 

1,321 

6,632 

14,097 

1,161 

3,900 

4.729 

799 

178 

974 

♦Newspapers  are 

listed  by  circulation  based  on  Audit  Bureau  FAS'FAX  report  for  the  period  ending  Sept. 

30,  1993. 

1  Ad  data  provided  by  Competitive  Media  Reporting. 
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May  1994 

ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

ALBANY,  N.Y. 


Times  Unlon-a/d 


ROP  Local . 

26,910 

28,318 

Preprint  Local . 

30,253 

38,696 

ROP  National . 

3,950 

4,321 

Preprint  National . 

1,820 

1,430 

Classified . 

32,362 

32,734 

Total . 

95,295 

105,499 

Times  Union-S 

ROP  Local . 

13,611 

13,214 

Preprint  Local . 

80,336 

68,020 

ROP  National . 

2,518 

2,516 

Preprint  National . 

18,905 

17,205 

Classified . 

15,245 

15,629 

Total . 

.  130,615 

116,584 

GRANDTOTAL.. 

.  225,910 

222,083 

YEAR  TO  DATE.. 

.  1,012,241 

977,535 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . 

27,260 

30,005 

ROP  National . 

155 

228 

Classified . . 

28,664 

26,054 

GRANDTOTAL.. 

.  56,079 

56,287 

YEAR  TO  DATE.. 

.  236,549 

223,587 

BANGOR,  MAINE 

Daily  News-m 


ROP  Local . 

15,864 

4,043 

15,699 

7,522 

Preprint  Local . 

2,020 

32,902 

7,007 

33,459 

ROP  National . 

1,503 

1,196 

Preprint  National . 

2,025 

1,215 

Classified . 

13,806 

12,962 

49 

Total . 

35,218 

36,945 

38,079 

41,030 

Daily  News-S 

ROP  Local . 

6,971 

973 

10,180 

1,424 

Preprint  Local . 

1,534 

7,140 

3,468 

33,967 

ROP  National . 

238 

256 

Preprint  National . 

10,693 

81 

12,353 

Classified . 

11,159 

13,602 

Total . 

30,595 

8,194 

39,859 

35,391 

GRANDTOTAL... 

65,813 

45,139 

77,938 

76,421 

YEAR  TO  DATE... 

321,855 

237,951 

300,482 

288,384 

BENNINGTON,  VT. 


Banner-m 


ROP  Local . 

8,348 

9,081 

Preprint  Local . 

1,950 

1,871 

ROP  National . 

479 

169 

Preprint  National . 

193 

150 

Classified . 

8,000 

7,753 

GRANDTOTAL... 

18,970 

19,024 

YEAR  TO  DATE... 

84,552 

87,466 

BINGHAMTON,  N.Y. 

Press  4  Sun-Bulletin-m 


ROP  Local . 

...  26,145 

27,522 

Preprint  Local . 

21,080 

13,285 

26,400 

3,654 

ROP  National . 

777 

656 

Preprint  National . 

385 

355 

Classitieo . 

....  25,043 

22,959 

Total . 

..  73,430 

13,285 

77,892 

3,654 

1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Press  &  Sun-Bulletin-S 

ROP  Local . 

11,200 

12,951 

Preprint  Local . 

22,973 

19,299 

33,913 

15,349 

ROP  National . 

261 

303 

Preprint  National . 

10,305 

83 

9,110 

Classified . 

7,918 

6,773 

Total . 

52,657 

19,382 

63,050 

15,349 

GRANDTOTAL... 

126,087 

32,667 

140,942 

19,003 

YEAR  TO  DATE... 

651,912 

122,209 

718,445 

97,639 

BLOOMINGTON,  IND. 

Herald-Times-mS 

ROP  Local . 

28,506 

26,188 

Preprint  Local . 

85,626 

86,995 

ROP  National . 

163 

715 

Preprint  National . 

4,572 

4,882 

Classified . 

35,623 

35,426 

GRANDTOTAL... 

154,490 

154,206 

YEAR  TO  DATE... 

654,135 

669,231 

BUFFALO,  N.Y 

News-a/d 

ROP  Local . 

29,656 

28,074 

Preprint  Local . 

2,923 

5,311 

2,691 

6,453 

ROP  National . 

5,177 

4,219 

Preprint  National . 

532 

258 

80 

Classified . 

40,091 

37,251 

Total . 

78,379 

5,311 

72,493 

6,533 

News-S 

ROP  Local . 

17,593 

18,825 

Preprint  Local . 

4,858 

13,003 

4,623 

17,502 

ROP  National . 

4,192 

3,805 

Preprint  National . 

273 

3,671 

4,918 

Classified . 

14,317 

13,185 

Total . 

41,053 

16,674 

40,438 

22,420 

GRANDTOTAL... 

119,432 

21,985 

112,931 

28,953 

YEAR  TO  DATE... 

517,542 

98,128 

502,046 

116,988 

CASA  GRANDE,  ARIZ. 

Dispatch-e 

ROP  Local . 

13,358 

14,456 

ROP  National . 

666 

574 

Classified . 

12,214 

11,511 

GRANDTOTAL... 

26,238 

26,541 

YEAR  TO  DATE... 

131,538 

124,346 

CHAMPAIGN,  ILL. 

News-Gazette-eS 

ROP  Local . 

34,591 

418 

37,755 

211 

Preprint  Local . 

102,684 

43,473 

98,943 

39,216 

ROP  National . 

1,769 

1,719 

Preprint  National . 

21,801 

17,931 

Classified . 

37,001 

31,963 

GRANDTOTAL... 

197,846 

43,891 

188,311 

39,427 

YEAR  TO  DATE... 

834,555 

161,496 

802,361 

165,814 

CHARLOTTE,  N.C. 

Observer-mS 

ROP  Local . 

62,687 

101,956 

57,772 

90,668 

Preprint  Local . 

4,685 

25,671 

7,687 

53,402 

ROP  National . 

4,932 

141 

6,063 

445 

Preprint  National . 

7,360 

8,054 

136 

Classified . 

86,117 

53,293 

81,890 

39,716 

GRANDTOTAL... 

165,781 

181,061 

161,466 

184,367 

YEAR  TO  DATE... 

891,333 

965,301 

842,362 

960,813 

CONWAY, 

Log  Cabin  Democrat-eS 

ARK. 

ROP  Local . 

29,362 

22,305 

Preprint  Local . 

18,636 

14,885 

ROP  National 

7 

30 

Classified . 

10,938 

10,217 

GRANDTOTAL... 

58,943 

47,437 

YEAR  TO  DATE... 

246,420 

223,780 

DETROIT,  MICH. 

News/Free  Press-meS 


ROP  Local....  97,320  58,054  96,107  58,467 

Preprint  Local .  162,732  96,016  46,654  104,599 

ROP  National  14,409  1,059  13,570  517 

Preprint  National .  7,968  4,306  12,533  1,478 

Classified .  76,559  71,189 


GRANDTOTAL...  358,988  159,435  240,053  165,061 
YEAR  TO  DATE...  1,349,566  637,522  1,131,167  630,349 


1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

DULUTH, 

MINN 

1. 

News-Tribune-mS 

ROP  Local . 

30,759 

4,812 

26,610 

4,854 

Preprint  Local . 

29,689 

44,602 

24,782 

46,476 

ROP  National . 

1,274 

878 

Preprint  National . 

14,500 

125 

11,125 

625 

Classified... 

45,632 

41,272 

GRANDTOTAL... 

121,854 

49,539 

104,667 

51,955 

YEAR  TO  DATE... 

603,095 

238,421 

538,056 

243,959 

Herald-Sun-mS 

DURHAM, 

N.C. 

ROP  Local . 

.  46,688 

47,021 

Preprint  Local . 

58 

50 

ROP  National . 

1,481 

1,764 

Preprint  National . 

10 

15 

Classified... 

46,028 

51,992 

GRANDTOTAL...  92,265 

100,842 

YEAR  TO  DATE...  432,292 

438,196 

ERIE,  RA. 

Daily  Times-e 

ROP  Local.. 

23,532 

25,682 

Preprint  Local . 

25,103 

30,861 

ROP  National . 

1,344 

1,579 

Preprint  National . 

Classified... 

88 

33,366 

33,419 

Total . 

83,433 

91,541 

Times-News-S 

ROP  Local . 

14,151 

14,699 

Preprint  Local . 

74,192 

68,297 

ROP  National . 

403 

860 

Preprint  National . 

13,798 

11,160 

Classified... 

22,310 

22,123 

Total . 

124,854 

117,139 

GRAND  TOTAL... 

208,287 

208,680 

YEAR  TO  DATE... 

892,619 

827,936 

FORT  LAUDERDALE, 

,  FLA. 

Sun-Sentinel-mS 


ROP  Local . 

.  101,131 

175,344 

93,996 

174,379 

Preprint  Local . 

56,322 

52,266 

52,974 

51,816 

ROP  National . 

16,260 

6,183 

16,270 

5,176 

Preprint  National . 

19,389 

2,800 

17,896 

3,612 

Classified.. 

,.  180,984 

54,823 

161,067 

50,993 

GRANDTOTAL.. 

.  374,086 

291,416 

342,203 

285,976 

YEAR  TO  DATE.. 

.  1,925,853  1,515,442  1,803,121  1,461,448 

FORT  WAYNE,  IND. 


Journal-Gazette-m 


ROP  Local . 

28,048 

4,041 

24,522 

5,597 

Preprint  Local . 

17,662 

51,982 

23,089 

39,135 

ROP  National . 

1,042 

1,330 

8 

Preprint  National . 

88 

230 

Classified.. 

38,148 

2,002 

37,270 

2,872 

Total . 

84,900 

58,113 

86,211 

47,842 

News-Sentinel-e 

ROP  Local . 

27,733 

4,041 

23,639 

5,597 

Preprint  Local . 

17,662 

51,718 

23,089 

65,013 

ROP  National . 

1,291 

1,446 

8 

Preprint  National . 

88 

Classified. 

37,374 

2,002 

37,042 

2,872 

Total . 

84,060 

57,849 

85,216 

73,490 

Journal-Gazette-S 

ROP  Local . 

10,193 

884 

10,349 

824 

Preprint  Local . 

20,617 

38,670 

29,420 

22,107 

ROP  National . 

669 

62 

924 

24 

Preprint  National . 

11,248 

10,040 

Classified. 

21,677 

423 

17,888 

411 

Total . 

.  64,404 

40,039 

68,621 

23,366 

GRAND  TOTAL.. 

.  233,364 

156,001 

240,048 

144,698 

YEAR  TO  DATE.. 

.  1,172,626 

709,910  1,169,274 

742,022 

FREDERICK,  MD. 

Post  4  News-m/e 


ROP  Local .  47,771  40,651 

Preprint  Local .  99,606  113,169 

ROP  National .  423  565 

Classified .  42,610  42,886 


GRANDTOTAL...  190,410  197,271 

YEAR  TO  DATE...  866,467  837,340 


*  Indicates  newspapers  reporting  figures  in  lines. 
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1994  1993 


1994  1993 


1994  1993 


FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

ORAND  FORKS,  N.D. 


Herald-m 


ROP  Local . 

23,249 

21,208 

Preprinl  Local . 

61,222 

61,107 

ROPNalional . 

526 

949 

Preprint  Nalional . 

11,730 

10,729 

Classilied . 

19,892 

19,581 

GRAND  TOTAL... 

116,619 

113,574 

YEAR  TO  DATE... 

551,216 

544,716 

ORAND  ISLAND,  NIB. 


Independent-mS 


ROP  Local . 

38,331 

36,006 

Preprint  Local . 

35,378 

20,880 

34,064 

12,164 

ROP  National . 

902 

1,061 

Preprint  National . 

132 

1,374 

Classilied . 

17,867 

18,627 

GRAND  TOTAL... 

92,610 

20,880 

91,132 

12,164 

YEAR  TO  DATE... 

411,174 

66,765 

390,658 

50,161 

ORIINSBURG,  PA. 

Tribune-Review-m 


ROP  Local . 

24,065 

22,724 

Preprint  Local . 

11,277 

23,597 

16,880 

21,526 

ROP  National . 

590 

366 

Classified . 

40,673 

37,810 

Total . 

76,605 

23,597 

77,780 

21,526 

Tribune-Review-S 

ROP  Local . 

29,974 

21,593 

Preprint  Local . 

24,674 

37,046 

33,266 

26,734 

ROPNalional . 

179 

362 

Preprint  Nalional . 

19,240 

20,670 

Classilied . 

30,493 

22,151 

Total . 

104,560 

37,046 

98,042 

26,734 

GRAND  TOTAL... 

181,165 

60,643 

175,822 

48,260 

YEAR  TO  DATE... 

747,899 

248,593 

827,425 

189,137 

GRIINWICH,  CONN. 


News-a/dS 


ROP  Local . 

32,707 

32,187 

ROP  National . 

6,508 

3,994 

Classilied . 

28,400 

27,354 

GRAND  TOTAL... 

67,615 

63,535 

YEAR  TO  DATE... 

297,700 

286,880 

HUTCHINSON,  KAN. 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

LONG 

BEACH,  CAUF. 

Press-Telegram-m 

ROP  Local . 

38,028 

16,342 

39,268 

20,958 

Preprint  Local 

41,784 

39,653 

48,575 

42,818 

ROP  National 

6,925 

822 

6,728 

1,209 

Preprint  National . 

10,186 

390 

9,496 

390 

Classilied,,.. 

40,549 

948 

42,505 

2,527 

GRAND  TOTAL... 

137,472 

58,155 

146,572 

67,902 

YEAR  TO  DATE... 

735,350 

292,168 

752,873 

354,472 

LOUISVIUI,  KY. 


Courier-Joumal-a/d 


ROP  Local . 

..  44,198 

22,911 

43,710 

19,619 

Preprint  Local . 

ROP  National 

1,058 

56,290 

24 

686 

69,501 

Preprint  National . 

Classilied.., 

29,616 

256 

18,917 

28,392 

258 

14,740 

Total . 

,..  74,872 

98,398 

72,788 

104,118 

Courier-Joumal-S 

ROP  Local.. 

25,910 

504 

29,277 

650 

Preprinl  Local 

72,114 

75,692 

ROP  National 

839 

981 

Preprint  National 

13,640 

12,269 

Classified... 

19,260 

17,767 

Total . 

46,009 

86,258 

48,025 

88,611 

GRAND  TOTAL... 

120,881 

184,656 

120,813 

192,729 

YEAR  TO  DATE... 

528,064 

783,008 

521,338 

842,203 

MANCHESTER,  N.H. 

Union  Leader-m 

ROP  Local . 

43,360 

41,755 

ROP  National . 

1273 

1,551 

Classified . 

32,153 

32,078 

Total . 

76,786 

75,384 

N,H,  Sunday  News-S 

ROP  Local . 

17,974 

19,812 

ROPNalional . 

383 

489 

Classified . 

22,752 

22,509 

Total . 

41,109 

42,810 

GRAND  TOTAL... 

117,895 

118,194 

YEAR  TO  DATE... 

514,761 

521,710 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

NASHVILU,  TINN. 


Tennessean-m 


ROP  Local . 

33,177 

30,747 

Preprinl  Local . 

21,404 

20293 

ROP  Nalional 

1,385 

1,868 

Classified 

43,400 

36,087 

Total . 

99,366 

88,995 

Banner-« 

ROP  Local . 

29,224 

27298 

Preprinl  Local . 

21,404 

18,988 

ROPNalional . 

1,302 

1,805 

Classilied . 

33,767 

28,565 

Total . 

85,697 

76,656 

Tennessean-S 

ROP  Local . 

17,979 

19,540 

Preprinl  Local . 

33,986 

29,614 

ROPNalional . 

1,312 

1,552 

Preprinl  Nalional . 

10,723 

10,332 

Classilied . 

23,105 

20,052 

Total . 

87,105 

81,090 

GRAND  TOTAL.., 

272.168 

246,741 

YEAR  TO  DATE.., 

1,383,574 

1,330,283 

NORTH  BAY, 

Nugget-m 

o 

5 

ROP  Local . 

18,718 

24,001 

Preprint  Local . 

70,370 

61,964 

ROP  National . 

6,141 

5,290 

Preprint  National 

2299 

2,065 

Classified . 

18,433 

24,206 

GRAND  TOTAL... 

115,961 

117,528 

YEAR  TO  DATE... 

484,953 

462,313 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazene-e 


ROP  Local . 

37,903 

38.540 

Preprint  Local . 

27,735 

19,866 

34.443 

20,898 

ROPNalional . 

283 

205 

Preprint  Nalional . 

774 

516 

Classified . 

16,837 

15,999 

GRAND  TOTAL... 

83,532 

19,866 

89,703 

20.898 

YEAR  TO  DATE... 

347,633 

93,138 

368,724 

104,877 

News-mS 


ROP  Local . 

23,583 

22,171 

Preprint  Local . 

16,966 

104,253 

10,701 

88,038 

ROPNalional . 

421 

447 

Preprint  Nalional . 

23,390 

13,057 

Classified . 

30,671 

27,758 

GRAND  TOTAL... 

95,031 

104,253 

74,134 

88,038 

YEAR  TO  DATE... 

437,634 

385,457 

320,004 

371,533 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 


MIDDLETOWN,  N.Y. 


Times  Herald-Record-mS 


ROP  Local . 

72,868 

87,500 

Preprint  Local 

90,420 

199,729 

89,151 

168.438 

ROP  Nalional . 

1,143 

1.437 

Preprint  National . 

22,155 

360 

22,248 

540 

Classified. 

70,210 

68,480 

GRAND  TOTAL... 

256,796 

200,089 

268,816 

168,978 

YEAR  TO  DATE... 

1,037,888 

712,463  1,073,360 

684,270 

OLYMPIA,  WASH. 


Olympian-mS 


ROP  Local . 

41,934 

35,154 

Preprint  Local . 

120,565 

90,876 

ROPNalional . 

1,769 

820 

Classified. . 

38,041 

34,573 

GRAND  TOTAL... 

202,309 

161,423 

YEAR  TO  DATE... 

976,683 

836.560 

ONTARIO,  ORE. 


ROP  Local . 

61,271 

33,598 

62,213 

32,887 

Preprint  Local . 

127,323 

119,454 

ROPNalional . 

7,148 

6,890 

Preprint  National . 

23,091 

21,930 

Classilied . 

86,363 

88,068 

GRAND  TOTAL... 

305,196 

33,598 

298,555 

32,887 

YEAR  TO  DATE... 

1.375,884 

162,147 

1,324,804 

162,859 

LINCOLN,  NEB. 


Journal  Star-meS 


ROP  Local . 

45,832 

46.836 

ROPNalional . 

1,653 

1,163 

Classified 

42,744 

42,650 

GRAND  TOTAL... 

90,229 

90,649 

YEAR  TO  DATE... 

736,022 

711,749 

LOOANSPORT,  IND. 


MUNCIE,  IND. 


Star-m 


ROP  Local . 

15,382 

16,653 

Preprint  Local . 

5,027 

4,151 

ROP  National . 

226 

927 

Preprinl  National . 

52 

60 

Classified. 

12.354 

12,467 

Total . 

,..  33,041 

34,258 

Press-e 


ROP  Local . 

...  23,733 

22,999 

Preprint  Local 

6,987 

7,417 

ROP  National 

226 

1,193 

Preprinl  National . 

52 

Classilied 

....  14,047 

14,570 

Total . 

...  45,045 

46,179 

Daily  Times-eS 


ROP  Local . 

10,790 

10,694 

Preprinl  Local . 

40,670 

37,345 

ROPNalional . 

1,094 

703 

Classified . 

15,374 

11,995 

GRAND  TOTAL... 

67,928 

60,737 

YEAR  TO  DATE... 

310,837 

273,497 

OTTAWA,  lU. 

Daily  Times-e 

ROP  Local . 

....  22,474 

21,542 

Preprint  Local . 

37,471 

1,491 

38,745 

4,057 

ROP  National . 

175 

197 

Preprint  National . 

489 

1,100 

Classified . 

7,401 

6,179 

GRAND  TOTAL 

...  68,010 

1,491 

67,763 

4,057 

YEAR  TO  DATE 

...  297,373 

7,930 

305,954 

9,593 

Pharos-Tribune-eS 


ROP  Local . 

19,219 

19,275 

Preprinl  Local . 

40,164 

39,152 

ROP  National . 

63 

114 

Preprint  National . 

936 

1,144 

Classified . 

12,585 

9,458 

GRAND  TOTAL... 

72,967 

69,143 

YEAR  TO  DATE... 

253,419 

294,252 

Star-S 


ROP  Local . 

7,641 

5,659 

Preprint  Local 

5,571 

6,803 

ROP  National 

84 

343 

Preprint  Nat  onal 

472 

511 

Classified 

4.547 

4,567 

Total . 

18,315 

17,883 

GRAND  TOTAL... 

96,401 

98,320 

YEAR  TO  DATE... 

447,791 

451,342 

PORTLAND,  MAINE 


Press  Herald-m 


ROP  Local . 

...  28,994 

3,360 

26.480 

2,838 

Preprint  Local . 

...  16.749 

21,713 

ROPNalional . 

996 

801 

Preprint  Nabonal . 

440 

680 

Classified . 

...  12,142 

9 

13,482 

16 

Total . 

..  59,321 

3,369 

63,156 

2,854 

’F  Indicates  newspapers  reporting  figures  in  lines. 
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1994 


1993 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

Tetegram’S 

ROP  Local . 

23,070 

18,505 

Preprint  Local 

33,558 

502 

28,851 

357 

Prepfinl  Nabonal . 

4,890 

20,848 

6,471 

17,259 

82,868 

71,443 

GRANDTOTAL... 
YEAR  TO  DATE... 

142,189 

660,191 

3,369 

11,640 

134,599 

596,923 

PART 

RUN 


PROVIDENCE,  R.I. 


1994 


1993 


FULL 

RUN 


PART 

RUN 


FULL 

RUN 


PART 

RUN 


SAN  BERNARDINO,  CAUI. 


1994 


1993 


Sun-mS 
ROP  Local... 


Journal  Bulletin-a/d 

ROP  Local . 

Preprint  Local . 

ROPNalonal 

Preprint  National . 

Classified 


41,143 

15,586 

46,806 

13,852 

12,815 

99.185 

13,344 

94,367 

3,630 

64 

2,931 

64 

489 

6270 

393 

9,777 

32,892 

1,254 

28,626 

1,007 

90,969 

122,359 

92,100 

119,067 

29,590 

1,895 

27,554 

1,474 

83,169 

140,060 

45,775 

69,620 

2,845 

2,776 

16,162 

428 

11,124 

294 

16,686 

223 

12,930 

212 

148,452 

142,606 

100,159 

71,600 

239,421 

264,965 

192,259 

190,667 

977,031 

1,020,338 

880.838 

800,420 

ROP  National . 

Preprint  National . 

Classitied 

GRAND  TOTAL... 
YEAR  TO  DATE... 


Union  Tribune-mS 


Joumal-S 

ROP  Local . 

Preprint  Local . 

ROP  National 

Preprint  National . 

Classified 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE... 


READING,  RA. 

Eagle/Times-e 

ROP  Local .  36,928  «.M9 

Preprint  Local .  23,280 

ROP  National  560  W 

Classified  38,372  38,086 

Total .  SSI'*') 

Eagle-S 

ROP  Loc3l  .  30,878  25.847 

Preprint  Local .  12,365  65,025  12,150  43,195 

ROP  National .  506  ^ 

Preprint  National .  12,600  11.^ 

Classified .  25,150  19,456 

Total .  81,499  65,025  69,781  43,195 

GRAND  TOTAL...  180,639  65,025  171,930  43,195 

YEAR  TO  DATE...  753,313  221,842  781,046  181,925 


45,420 

40,782 

61,148 

56,478 

6,443 

5,363 

6,757 

5,384 

60,266 

55,648 

180,034 

163,655 

N/A 

DIEGO,  CALIF. 

120,815 

15,310 

106,771 

19,413 

589 

16,858 

96,412 

20,139 

97,296 

236,640 

36,038 

220,925 

1,198,476 

199.803  1,174,547 

Post-Standard-m 


ROP  National . 

Preprint  National... 


ROP  National.. 


SAN  FRANCISCO,  CAUF. 

Chronicle-m 


16,225 

1,743 

15,871 


Preprint  National.. 


RENO,  NEV. 


Gazette-Joumal-m 
ROP  Lrxal . 

67,479 

75,578 

Preprint  Lixal . 

114,702 

105,099 

ROP  National . 

1,573 

1,574 

Preprint  National . 

9,856 

8,889 

Classified. . 

66,216 

GRANDTOTAL... 

259,826 

251,511 

YEAR  TO  DATE... 

1,317,108 

1,295,628 

Examiner-e 

ROP  Local . 

Preprint  Local 
ROP  National 
Preprint  National.. 

Classified . 

Total . 


Examiner/Chronicle-S 


24,138 

4,905 

20,435 

64,866 

59,410 

9,417 

8,870 

9,472 

21,125 

36,530 

20,898 

19,002 

140,444 

13,775 

144,849 

413,035 

35,449 

444,947 

,016,951 

128,285  1,998,967 

SmCA,  ALASKA 


RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local .  46,077  8,989  42,084  11,377 

Preprint  Local .  13,847  1,506  21, W1  2,337 

ROP  National .  4,251  54  3,815  E 

Preprint  National .  312  764  2M  464 

Classified .  37,393  33,563 

Total .  101,880  11,313  101,691  14,240 

Times-Oispatch-S  _ 

ROP  Local .  18,756  21.013 

Preprinf  Local .  24,020  1,538  21,475  107 

ROP  National  1,197  1.067 

Preprint  National .  8,986  8,543 

ClassHied...  20,984  20,825 

Total .  73,943  1,538  72,923  107 

GRAND  TOTAL...  175,823  12,851  174,614  14,347 

YEAR  TO  DATE...  884,797  72,426  900,467  67,252 


RIVERSIDE,  CAUF. 

Press-Enterprise-mS 

ROP  Local .  63,110  22,085  55,969  22,435 

ROP  National .  7,660  41  6,494  Ml 

Pi«.Hi«l .  82,491  63,324  476 

GRAND  TOTAL...  153,261  22,126  125,787  23,252 

YEAR  TO  DATE...  680,021  104,156  583,142  105,737 

♦  Indicates  newspapers  reporting  figures  in  lines. 


Daily  Sentinel-e 

ROP  Local . 

ROP  National . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE... 


4,692 

5,776 

313 

350 

1,262 

1,448 

6,267 

7,574 

23,613 

29,265 

SPOKANE,  WASH. 


Spokesman-Review-m 

ROP  Local . 

Preprint  Local . 

ROP  National 

Preprint  National . 

Classified 


37,383 

6,963 

4,111 

47,781 


Total .  96,238 


Spokesman-Review-S 

ROP  Local . 

Preprint  I  ocal 
ROP  National 

Preprint  National . 

Classified 

Total .  49,747 

GRAND  TOTAL...  145,985 
YEAR  TO  DATE...  660,534 


12,531 

7,446 

1,955 

1,424 

26,391 


31,297 

8,361 

3,299 

275 

48,116 

91,348 


11,042 

8,445 

1,225 

1,616 

24,423 

46,751 

138,099 

599,758 


STAMFORD,  CONN. 

Advocate-a/dS 

ROP  Local .  39,464  38,W 

ROP  National .  6,442  3,^ 

Classitied .  28,466  27,479 

GRAND  TOTAL...  74,372  69,857 

YEAR  TO  DATE...  330,481  317,601 


Herald-Joumal-e 

ROP  Local . 

Preprint  Local 
ROP  National 
Preprint  National 

Classified . 

Total . 


7,404 


Herald  American-S 


42,111 

10,383 

44,760 

12,360 

44,454 

14,442 

611 

59,524 

15,093 

513 

780 

36,337 

138,124 

10,994 

910 

33,332 

153,619 

12,873 

39,564 

10,079 

38,813 

11,202 

44,454 

13,811 

601 

59,524 

14,400 

513 

780 

35,858 

134,467 

10,680 

910 

32,832 

146,479 

11,715 

Preprint  Local . 

ROP  National 
Preprint  Nabonal.. 
Classified... 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

lACUSE 

,  N.T 

23,451 

23,255 

24,373 

20,404 

35,311 

75,614 

1,467 

1,700 

384 

1,658 

24,805 

22,167 

85,418 

23,255 

125,512 

20,404 

23,448 

13,963 

24,052 

11,369 

34,955 

78,091 

1,184 

1,496 

384 

1,658 

21,086 

19,906 

81,057 

13,983 

125,203 

11,369 

20,133 

817 

18,065 

536 

163,447 

161,357 

1226 

1,957 

17,007 

16,639 

20,155 

17,834 

.  221,968 

817 

215,852 

536 

.  388,443 

38.055 

466,567 

32,309 

.  1,591,439 

116,134  1,952,878 

102,779 

TACOMA,  WASH. 


News  Trioune-m 

52,867 

3,652 

58,464 

1,807 

Preprint  Local . 

88,653 

12,862 

83,784 

13,369 

ROP  National . 

4,990 

5,577 

Preprint  National . 

Classified . 

18,149 

49,838 

398 

16,909 

50,733 

1,355 

GRANDTOTAL... 

214,497 

16,912 

215,467 

16,590 

YEAR  TO  DATE... 

945,422 

78,816 

918,052 

74,969 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local . 

39,906 

7,215 

33,388 

5,439 

Preprint  Local 

29,736 

444 

32,821 

363 

ROP  National . 

1,793 

1,403 

Preprint  Naiional . 

Classified 

126 

19,249 

874 

17,497 

720 

Total . 

90,810 

8,533 

85,109 

6,522 

Blade-S 

ROP  Local .  21,972 

Preprint  Local . 

ROP  National . 

Preprint  National.  .. 

Classified 

Total .  135,735 

GRAND  TOTAL...  226.545 
YEAR  TO  DATE...  912.606 


76,608 

1,536 

20,790 

14,829 


22,679 

79,632 

1,408 

19,782 

14,338 

137,839 

8,533  222,948  6,522 

31,579  870,934  27,486 


TOPEKA,  KAN. 

Capital-Joumal-m 

HOP  Local .  48.580  45,784 

Preprint  Local .  28,852  73,934  26,^  73,260 

ROP  National .  851  709 

Preprint  National .  18,858  1®  9,037 

Classified .  35,589  33,594 

GRANDTOTAL...  113,872  84,792  106,7M  82.M7 
YEAR  TO  DATE...  493,225  340,444  466,293  332,786 


TULSA,  OKLA. 

ROpS .  35,723  7,616  40,070  4^ 

Preprint  Local .  4,012  1.502  2,^  1.064 

ROP  National .  1.392  875 

Preprint  National .  109 

Classified .  38,602  35,763 

Total .  79,838  9,118  79,533  5,672 

World-S 

ROP  Local .  22,669  24,^ 

Preprint  Local .  11.473  10,^ 

ROP  National .  1.902  1.^ 

Preprint  National .  2,168  2,^ 

ClassiOed .  27,699  27,338 

Total .  65,911  66,271 

GRANDTOTAL...  145,749  9,118  145,804  5,6i7 

YEAR  TO  DATE...  644,572  40,842  634,442  17,609 
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1994 

FULL  PART 

RUN  RUN 

1993 

FULL  PART 
RUN  RUN 

TWIN  PAUt,  IDAHO 

Tinws-News-m 

ROP  Local . 

32,209 

35,102 

Preptini  Local . 

88,130 

77,405 

ROP  National . 

443 

185 

Classified . 

30,349 

28,270 

BRAND  TOTAL... 
YEAR  TO  DATE... 

151,131 

N/A 

140,962 

WASHINOTON, 

PA. 

Obsarver-Reporter-m 

ROP  Local . 

18,179 

20,491 

Preprint  Local . 

26,460 

33,346 

ROP  National . 

418 

285 

Preprint  National . 

630 

516 

Classified . 

31,618 

29,549 

Total . 

77,305 

84,187 

Observer-Reporter-S 

ROP  Local . 

8,139 

6,815 

Preprint  Local . 

28,980 

39,474 

ROP  National . 

102 

129 

Preprint  Nabonal 

7.560 

258 

Classified . 

11,772 

10,859 

Total . 

56,553 

57,535 

GRAND  TOTAL... 

133,858 

141,722 

YEAR  TO  DATE... 

546,299 

621,848 

VinNDSOIl,  ONTARIO 

Star-e* 

ROP  Local . 

471,322 

579,045 

Preprint  Local . 

1,226,767 

949,716 

ROP  National 

200,145 

211,564 

Preprint  National 

110,017 

90,220 

Classified . 

338,023 

325.695 

GRAND  TOTAL... 

2,346,274 

2,156,240 

YEAR  TO  DATE...  10.116,051 

Nole:  Figures  given  in  modular  agate  lines. 

9,358,216 

WINSTON-SAUM,  N.C. 


Joumal-m 

ROP  Local. . 

40,924 

6,152 

43,360 

9,514 

Preprint  Local 

11,990 

28,180 

10,476 

30,560 

ROP  National 

3,151 

1,930 

Preprint  National . 

494 

264 

280 

272 

Classified  . 

45,392 

42,377 

Total . 

101,951 

34,596 

98,423 

40,346 

Joumal-S 

ROP  Local . 

14,612 

1,827 

15,335 

1,433 

Preprint  Local . 

6,970 

24,994 

4,986 

23,756 

ROP  National . 

1,436 

2,141 

Preprint  National 

11,936 

10,506 

Classified. 

20,495 

19,263 

Total . 

55,449 

26,821 

52,231 

25,189 

GRAND  TOTAL... 

157,400 

61,417 

150,654 

65,535 

YEAR  TO  DATE... 

785,211 

305,672 

746,765 

306,374 

YAKIMA, 

WASH. 

Herald-Republic-m 

ROP  Local . 

33,221 

36,086 

ROP  National . 

2,471 

1,287 

Classified . 

59,352 

51,371 

GRAND  TOTAL... 

95,044 

88,744 

YEAR  TO  DATE... 

414,776 

384,879 

*  Indicates  newspapers  reporting  figures 

in  lines. 

Rocky  baseball  news 

IN  THE  MIDDLE  of  the  Colorado 
Rockies  second  season,  the  Rocky 
Mountain  News  has  beefed  up  its  daily 
baseball  coverage  and  started  a  baseball 
subsection. 

Named  Baseball  Today,  it  includes 
Tracy  Ringolsby’s  column,  debates,  a 
feature  on  fans’  views,  a  comic  strip 
about  rules,  a  column  by  Rockies  third 
base  coach  Don  Zimmer  plus  statistics. 


Chicago  Tribune 
reader  wins 
home  of  choice 

LONG-TIME  CHICAGO  TRIBUNE 
subscriber  Julie  Brown,  a  bank  employ¬ 
ee  in  suburban  Chicago  Heights,  won  a 
$200,000  home  of  her  choice  in  the 
Chicago  Tribune  Great  Home  Giveaway 
11. 

Brown’s  winning  coupon  was  selected 
from  among  2  million  entries  in  the 
second  annual  house  giveaway  promo¬ 
tion.  Brown  can  select  a  new  or  pre¬ 
owned  home  for  sale  in  the  six-county 
Chicago  area  and  the  Tribune  will  pro¬ 
vide  $200,000  to  buy  it. 

Brown  said  she  entered  Great  Home 
Giveaway  II  every  day  a  coupon  ap¬ 
peared  in  the  Tribune  during  the  two- 
month  promotion. 

New  weekly 

NATIONAL  MEDIA,  INC.,  publisher 
of  the  Los  Angeles  Independent  News¬ 
papers,  has  added  a  new  weekly  to  its 
group  —  the  Westsider,  aimed  at  com¬ 
munities  in  West  Los  Angeles. 

They  include  Brentwood,  Westwood, 
Cheviot  Hills,  Rancho  Park  and  Bever- 
lywood. 

The  company’s  other  papers  are  the 
Hollywood  Independent,  West  Holly¬ 
wood  Independent  and  the  Wilshire  In¬ 
dependent. 

Stephen  Laxineta,  National  Media’s 
chairman  and  CEO,  said  the  Westsider 
will  have  a  free  distribution  of  40,000, 
bringing  the  group’s  total  circulation  to 
220,000. 

Jolley  quits  Torstar 

DAVID  JOLLEY  HAS  quit  as  co-CEO 
of  Torstar  Corp.  after  the  company 
chose  to  consolidate  the  office  under 
the  other  co-CEO,  David  Galloway. 

“I  thought  it  was  appropriate  I  leave,” 
said  Jolley,  who  also  resigned  as  presi¬ 
dent  and  publisher  of  Torstar’s  Toronto 
Star. 

The  two  men  shared  the  CEO  title 
for  six  years,  with  Galloway  running 
book  publishing  and  other  operations, 
while  Jolley  handled  the  Star  and  30 
community  papers. 

Chairman  John  Evans  cited  the  need 
for  a  “more  integrated  structure”  for  op¬ 
erations  that  had  been  managed  to  a 
large  extent  separately. 


World  Cup  daily 

FOR  INTERNATIONAL  SPORTS 
Publishing,  newspapers  are  a  moveable 
feast  —  moveable  to  fit  the  event  at 
hand. 

Right  now  the  feast  is  World  Cup 
Soccer,  a  tournament  the  company 
thinks  is  worth  29  issues  of  ’94  Cup 
Daily,  a  special  event  daily  newspaper. 
The  publisher  says  it  is  circulating 
250,000  papers  a  day  in  five  cities. 

The  24-page  tabloid  carries  a  $1  cov¬ 
er  price  at  newsstands  in  three  cities 
but  is  mainly  handed  out  free  in  1,000 
hotels  and  23  airlines. 

The  paper  is  the  first  product  of  a 
small  company  formed  last  October  by 
five  Twentysomething  guys. 

The  paper  says  it  has  sold  over  $1.2 
million  worth  of  advertising  for  the  28 
days  of  the  tournament  to  national  ad¬ 
vertisers  such  as  Coke,  Sprint,  AT&T, 
Blockbuster,  Heineken  and  Marlboro. 

“Essentially,  we  have  been  able  to  de¬ 
velop  the  circulation  and  revenue  of  a 
large  publication  while  maintaining  the 
infrastructure  and  overhead  of  a  small 
company,”  said  Michael  Sanchez, 
founder,  CEO  and  a  former  pro  soccer 
player  in  Africa. 

Based  in  New  York,  the  company  has 
a  staff  of  27  full-and  11  part-time  em¬ 
ployees.  It  cuts  costs  by  cutting  deals.  It 
said  it  acquired  color  prepress  systems 
essentially  for  free  from  UMAX  and  Ra¬ 
dius  in  exchange  for  a  mention  in  the 
mastheads. 

It  hired  outside  vendors  to  design  the 
paper  and  lists  U.S.  team  goalie  Tony 
Meola  as  a  columnist. 

A  full  page  color  ad  costs  about 
$20,000  of  advertising  sells  for  about. 

The  company  is  discussing  plans  for 
another  paper  for  the  Summer 
Olympics  in  1996. 

Poll  at  U.  Texas 

HARTE-HANKS  COMMUNICA¬ 
TIONS  Inc.  has  selected  the  University 
of  Texas  in  Austin  as  the  base  for  the 
Texas  Poll,  a  10-year-old,  non-partisan 
poll  conducted  quarterly  on  public  pol¬ 
icy. 

The  poll  will  be  based  in  the  College 
of  Communications’  office  of  Survey 
Research. 

The  first  joint  Harte-Hanks-UT 
Texas  Poll  is  planned  for  later  this  sum¬ 
mer. 

Results  are  distributed  through  a  syn¬ 
dicate  of  Texas  newspapers  and  TV  sta¬ 
tions. 
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Syndicates/News  Services 

A  lifetime  prize  for 
an  under-SO  writer 

The  National  Society  of  Newspaper  Columnists  gives 
its  top  award  to  Molly  Ivins,  who  addresses  the  group 


by  David  As  tor 

MOLLY  IVINS  JUST  received  a  “Life¬ 
time  Achievement  Award,”  which  is 
pretty  impressive  for  a  columnist  who 
is  probably  at  least  two  decades  away 
from  retiring. 

Actually,  if  you  define  that  word  as 
“reserved”  or  “shy,”  the  49-year-old 
Texan  will  never  be  “retiring.” 

This  was  apparent  during  the  speech 
Ivins  gave  after  receiving  the  National 
Society  of  Newspaper  Columnists’  life¬ 
time  honor  at  the  NSNC  convention 
in  Sarasota,  Fla.  Her  talk  was  at  times 
pointed,  profane,  humorous  and  seri¬ 
ous,  but  rarely  low-key. 

One  thing  the  Fort  Worth  Star' 
Telegram/Creators  Syndicate  writer 
emphasized  was  the  importance  of 
columnists. 

“I  think  newspaper  columnists,  at 
their  best,  provide  something  increas¬ 
ingly  missing  from  our  society  —  a 
sense  of  community,”  Ivins  said. 
“That’s  something  our  readers  desper¬ 
ately  need.” 

She  noted  that  a  desire  for  commu¬ 
nity  is  one  reason  why  many  people 
join  churches  and/or  follow  sports.  “If 
you  move  to  Dallas,  you  can  always 
start  a  conversation  by  asking,  ‘How 
about  those  Cowboys?’  ”  said  the  for¬ 
mer  Dallas  Times  Herald  staffer,  who 
also  has  worked  as  a  reporter  for  news¬ 
papers  such  as  the  New  York  Times. 

Ivins  believes  former  political  re¬ 
porters  make  better  political  colum¬ 
nists  than  former  government  officials 
such  as  Dan  Quayle  (of  Creators),  Pat 
Buchanan  (of  Tribune  Media  Ser¬ 
vices)  and  Henry  Kissinger  (of  the  Los 
Angeles  Times  Syndicate),  among 
others. 

“It’s  a  mistake  to  take  people  off  the 
front  line  of  politics  and  expect  them 
to  comment  on  politics  with  detach¬ 


Molly  Ivins 


ment,”  she  said. 

Ivins  added  that  would-be  pundits 
should  have  the  experience  of  “inter¬ 
viewing  five  people  after  a  car  wreck” 
before  becoming  columnists.  “It  gives 
you  an  idea  of  the  fluidity  of  truth,”  she 
remarked. 

The  best-selling  author  of  Molly 
Ivins  Can’t  Say  That,  Can  She?  said 
columnists  need  to  read  as  well  as  re¬ 
port. 

“I  read  lots  and  lots  and  lots  and  lots 
and  lots  and  then  read  some  more,”  she 
stated. 

Ivins  also  outlined  a  few  of  her 
“rules,”  including  one  to  “never  write  a 
column  about  how  hard  it  is  to  write  a 
column!” 

One  thing  columnists  should  do,  she 
said,  is  “have  fun  as  you  fight  for  free¬ 
dom.” 

Toward  the  end  of  her  talk,  Ivins 
spoke  out  in  favor  of  gay  and  lesbian 
rights.  “It’s  a  classic  civil  rights  issue,” 


she  said. 

If  lesbians  and  gays  are  only  given 
partial  civil  rights,  Ivins  added  wryly, 
maybe  they  should  only  be  required  to 
pay  partial  taxes. 

Ivins  was  introduced  by  Bill  Tam- 
meus  of  the  Karvsas  City  Star  and  New 
York  Times  News  Service  (NYTNS), 
who  had  earlier  received  a  plaque  him¬ 
self  for  his  1992-94  tenure  as  NSNC 
president. 

NSNC  treasurer  Bob  Hill  of  the 
Louisville  Courier'] our nal  and  Gan¬ 
nett  News  Service  presented  a  similar 
plaque  to  1990-92  president  Mary  Ann 
Lindley  of  the  Tallahassee  Democrat 
and  Knight-Ridder/Tribune  News 
Service. 

Both  plaques  described  the  recipi¬ 
ents  as  “tall,  slim  and  never  im¬ 
peached.” 

Also  honored  was  the  Courier-Jour¬ 
nal’s  Richard  Des  Ruisseaux,  the  long¬ 
time  NSNC  president  who  preceded 
Lindley. 

The  NSNC’s  annual  writing  contest 
winners  were  announced  as  well.  Rich¬ 
mond  (Va.)  TimeS'Dispatch  columnist 
Steve  Clark,  who  chaired  the  competi¬ 
tion,  said  246  entries  were  received. 

In  the  general- interest  category  for 
newspapers  with  over  100,000  circula¬ 
tion,  the  first-,  second-  and  third-place 
winners  were  Jonathan  Nicholas  of  the 
Portland  Oregonian,  Diane  Ketcham  of 
the  New  York  Times  and  Jeff  Rivers  of 
the  Hartford  (Conn.)  Courant. 

The  winners  in  the  over-100,000-cir- 
culation  humor  category  were  Dianne 
Aprile  of  the  Courier'] ournal,  Jim 
Kershner  of  the  Spokane,  Wash., 
Spokesman'Review  and  David  Grimes 
of  the  Sarasota  Herald-Tribune. 

In  the  under-100,000  general-inter¬ 
est  category,  the  winners  were  Rose 
Post  of  the  Salisbury  (N.C.)  Post,  Ken 
Dixon  of  the  Bridgeport  Connecticut 
Post  and  Tim  Chitwood  of  the  Colum¬ 
bus  (Ga.)  Ledger 'Enquirer. 

The  winners  in  the  under-100,000 
humor  category  were  Joe  Pisani  of  the 
Greenwich  (Conn.)  Time,  Stan  Sin- 
berg  of  the  San  Rafael,  Calif.,  Marin 
Independent  Journal  and  Bill  Campbell 
of  the  Fort  Walton  Beach  Northwest 
Florida  Daily  News. 

And  in  the  items  category,  the  win¬ 
ners  were  Mike  Deupree  of  the  Cedar 
Rapids,  Iowa,  Gazette,  Smiley  Anders 
of  the  Baton  Rouge,  La.,  Advocate  and 
Sam  Venable  of  the  Knoxville  (Tenn.) 
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News-Sentinel. 

Some  of  the  award  recipients,  such 
as  Grimes  of  NYTNS,  are  nationally 
distributed. 

Grimes  was  the  host  columnist  for 
the  NSNC  convention.  Before  the 
awards  were  presented,  he  asked  atten¬ 
dees  for  a  moment  of  silence  to  re¬ 
member  Atlanta  Journal-Constitution! 
King  Features  Syndicate  humor 
columnist  Lewis  Grizzard,  who  died  in 
March  at  the  age  of  47. 

News  service  offers 
color  pix  and  more 

SCRIPPS  HOWARD  NEWS  Ser¬ 
vice  is  now  offering  color  photos  and 
informational  graphics  with  its  news, 
feature,  sports  and  column  material. 

The  photos  and  infographics  are 
posted  on  a  Macintosh-based  bulletin- 
board  system  operated  out  of  SHNS 
headquarters  in  Washington,  D.C. 
Subscribers  can  log  onto  the  network, 
preview  what’s  available  and  download 
what  they  want  for  publication. 

Full  text  of  the  illustrated  stories  is 
also  posted  on  the  bulletin  board,  al¬ 
lowing  editors  to  retrieve  both  the  text 
and  visuals  together. 

All  photos  and  graphics  will  be 
archived  for  accessing  after  the  date 
they  were  initially  scheduled. 

In  addition,  an  e-mail  message  ser¬ 
vice  is  available  via  the  network  for 
newspaper  clients  to  correspond  elec¬ 
tronically  with  SHNS  editors. 

LATS  to  syndicate 
‘Nooz’  comic  panel 

PETER  KOHLSAAT  IS  moving  “The 
Nooz”  from  self-syndication  to  the  Los 
Angeles  Times  Syndicate,  effective 
Aug.  1. 

Kohlsaat’s  five-year-old  comic  panel 
offers  social  commentary. 

The  Minneapolis-based  cartoonist 
(profiled  in  E&P,  March  13,  1993,  p. 
30)  already  does  the  seven-year-old 
“Single  Slices”  comic  panel  for  LATS. 

Nobel- winning  Tutu 
is  writing  a  column 

DESMOND  TUTU  IS  writing  a 
monthly  commentary  column  for  the 
New  York  Times  Syndicate. 

Tutu,  who  won  the  1984  Nobel 
Peace  Prize  for  his  human-rights  work. 


Desmond  Tutu 


is  the  Anglican  archbishop  of  Cape 
Town,  South  Africa. 

In  1978,  Tutu  became  the  first  black 
secretary  general  of  the  interdomina- 
tional  South  African  Council  of 
Churches,  which  represents  millions  of 
Christians,  more  than  80%  of  them 
black.  Under  his  leadership,  the  coun¬ 
cil  became  an  important  vehicle  for 
black  protest  against  apartheid  when 
the  main  African  nationalist  parties 
were  banned. 

Tutu,  who  grew  up  in  Johannesburg, 
was  a  high  school  teacher  before  being 
ordained  as  a  priest  in  1960. 

TV  Data  announces 
listing  prize  winners 

TV  DATA  TECHNOLOGIES  has 
announced  the  winners  of  its  first  an¬ 
nual  Television  Listings  Awards. 

The  New  York  Daily  News  received 
two  awards,  including  best  quarterfold 
TV  book  (over  40,000  circulation)  and 
best  use  of  color. 

Other  winners  included  the  Crystal 
River,  Fla.,  Citrus  County  Chronicle 
for  best  quarterfold  TV  book  (under 
40,000  circulation),  Johnstown,  Pa., 
Tribune-Democrat  for  best  tabloid  TV 
book  (over  20,000  circulation)  and 
Kansas  City  Kansan  for  best  tabloid 
TV  book  (under  20,000  circulation). 

Also,  the  Fort  Worth  Star- Telegram 
won  for  best  other  TV  book  and  the 
Durham,  N.C.,  Herald-Sun  for  best 
daily  TV  page  layout. 

TV  Data  said  the  awards  will  expand 
next  year  to  include  entries  from  week¬ 
ly  and  Canadian  publications. 


Providence  Journal 
leaves  news  service 

THE  PROVIDENCE  (R.l.)  Journal 
will  no  longer  contribute  material  to  or 
use  material  from  Scripps  Howard 
News  Service. 

“We  were  reluctant  to  end  our  12- 
year  relationship  with  Scripps,  which 
has  been  an  asset  for  both  the  Journal 
and  Scripps,”  said  associate  managing 
editor  for  new  products  Bill  Ostendorf, 
“but  we’ve  launched  a  variety  of  prod¬ 
ucts  that  conflicted  with  our  participa¬ 
tion  in  another  wire  service.” 

This  included  the  March  1  launch  of 
the  New  England  Wire  Service, 
which  provides  papers  in  that  region 
with  the  Journal’s  Boston  pro  sports 
coverage,  features,  news,  columns,  edi¬ 
torials,  photos,  Washington  coverage 
and  more. 

In  addition,  NEWS  offers  material 
from  Ottaway’s  seven  New  England  pa¬ 
pers,  its  Boston  and  Washington  bu¬ 
reaus  and  Ottaway  News  Service. 

NEWS  is  a  cooperative,  meaning  it 
also  carries  material  from  subscribing 
papers. 

Some  Journal  writers  are  upset  that 


FIND  THE 
UNEXPECTED 


From  London  and  Paris  to  Santa  Fe 
and  San  Antonio,  travel  columnist 
Judith  Morgan  searches  the  globe  for 
offbeat  places  and  unexpected 
attractions.  Loyal  readers  turn  to  her 
every  week  to  discover  a  new  world 
of  things  to  see  and  do.  See  Paris  in 
the  rain  by  municipal  bus.  Or  find  a 
little-known  museum  in  London.  If  it's 
out-of-the-ordinary,  Judith  Morgan  has 
been  there. 

Morgan's  column  is  part  of  our 
Travel  package,  available  weekly  via 
AP  DataFeatures  high-speed  wire  or 
camera-ready  by  mail. 

Call  collect  today  for  samples, 
(619)  293-1818,  or  fax  this  ad  with 
your  name  and  address  to 
(619)297-0537.  _ 

COPLEY 

news  service 
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Meeting  speakers  display  even 
more  cliched  editorial  cartoons 


the  ending  of  the  Scripps  relationship 
may  mean  a  loss  of  national  exposure 
for  their  work. 

Ostendorf  said  the  Journal  will  con¬ 
tinue  to  make  available  “material  of 
national  interest”  to  newspapers 
around  the  country. 

Papers  can  buy  individual  colum¬ 
nists  or  features  or  a  package  of  Journal 
writers,  including  general  columnists 
Mark  Patinkin,  Martha  Smith  and  Bob 
Kerr;  editorial  columnists  M.J.  Ander¬ 
sen,  Brian  Dickenson,  Phil  Terzian, 
Froma  Harrop  and  David  Brussat; 
sports  columnists  Bill  Parrillo  and  Bill 
Reynolds;  television  critic  John  Mar¬ 
tin;  and  movie  critic  Michael  Januso- 
nis. 

A  comics  publisher 

ALFRED  HARVEY,  80,  died  of  heart 
failure  July  4  in  New  Rochelle,  N.Y. 

He  was  the  creator  of  such  charac¬ 
ters  as  Richie  Rich  and  the  founder  of 
Harvey  World  Famous  Comics,  which 
also  publishes  “Casper,  the  Friendly 
Ghost.” 

In  addition,  Harvey  published  the 
comic  book  versions  of  many  syndicat¬ 
ed  strips. 

Runyan  in  the  news 

DON  RUNYAN  OF  U-bild  Newspa¬ 
per  Features  was  the  subject  of  a  June 
16  story  on  KABC  news  in  Los  Angeles 
and  a  May  22  article  in  the  Los  Ange¬ 
les  Daily  News. 

The  two  pieces  talked  about  how 
Runyan’s  vocational-education  teach¬ 
ing  has  helped  “at-risk”  kids  and  others 
in  L.A. 

Runyan  and  his  twin  bother  Dave, 
who  is  also  a  teacher,  write  the  “Pro¬ 
ject  of  the  Week”  feature  for  the  Van 
Nuys,  Calif.-based  U-bild. 


Don  and  Dave  Runyan 


by  David  As  tor 

THE  SESSION  HAD  everything  from 
Pett  peeves  to  bad  Ohmans,  and  Ben¬ 
son  didn’t  hedge  on  his  opening  re¬ 
marks. 

Yes,  more  light  was  shed  on  the  trite 
as  Joel  Pett  of  the  Lexington  (Ky.)  Her¬ 
ald-Leader  and  Jack  Ohman  of  the 
Portland  Oregonian  took  another  look 
at  cliched  editorial  cartoons,  including 
some  of  their  own. 

The  North  America  Syndicate 
and  Tribune  Media  Services  creators 
were  introduced  by  Steve  Benson,  who 


noted  that  the  speakers  “laid  it  on  the 
line”  and  “left  no  stone  unturned”  in 
their  first  cliche  presentation  at  last 
year’s  Association  of  American  Editor¬ 
ial  Cartoonists  convention  in  Austin, 
Texas. 

But  scores  of  other  hackneyed  car¬ 
toons  were  created  since  then,  so  Ben¬ 
son  asked  the  audience  at  this  year’s 
AAEC  convention  in  New  Orleans  to 
“bite  the  bullet”  and  give  Pett  and 
Ohman  another  “moment  in  the  sun.” 

In  short,  said  the  Arizona  Republic 
and  United  Feature  Syndicate  car¬ 
toonist,  “the  chickens  have  come 
home  to  roost.” 

Benson  then  promised  that  Pett  and 
Ohman  would  display  “more  cliches 
than  you  can  shake  a  stick  at”  —  and 


the  speakers  delivered. 

The  twosome  reported  that  the  most 
overused  editorial  cartoon  image  of 
the  past  few  months  was  probably  Pres¬ 
ident  Clinton  on  a  raft  buffeted  by  the 
turbulent  currents  of  the  Whitewater 
scandal. 

Pett  and  Ohman  also  showed  car¬ 
toons  of  politicians  getting  painted 
into  corners,  plugging  leaking  dikes, 
coming  back  from  the  dead  and  wear¬ 
ing  T-shirts  with  messages  such  as  “I 
survived  the  recession.” 

In  addition,  the  speakers  displayed 
cartoons  repeating  cliches  they  men¬ 


tioned  at  last  year’s  session  (E&P,  June 
19,  1993,  p.  62).  These  included  images 
of  Pinocchio’s  nose,  the  Titanic, 
Mount  Rushmore,  Washington  cross¬ 
ing  the  Delaware,  and  more. 

There  were  also  cartoons  picturing 
hostage  notes  with  cut-out  letters. 
“These  take  a  tremendous  amount  of 
work;  I  wouldn’t  bother,”  Ohman  said 
drily. 

He  and  Pett  then  took  a  detour  for  a 
few  minutes  to  display  overlabeled  car¬ 
toons,  such  as  one  with  a  kid  who  was 
obviously  a  punk  labeled  “punk”  and 
another  with  a  pail  that  was  obviously 
a  trash  can  labeled  “trash.” 

“If  you  draw  like  me,  you  might  have 
to  label  a  trash  can  ‘trash,’”  joked  Pett. 
Otherwise,  he  said,  don’t! 
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Future 

Continued  from  page  13 

He  said,  “New  telephone  technology 
is  evolving  and  every  newspaper  will 
want  to  offer  voice  information  using 
the  telephone  as  part  of  its  mix  of  ser¬ 
vices.”  But  he  added  that  “we  should 
not  get  hung  up  on  any  one  communi¬ 
cation  vehicle;  we  should  offer  several.” 

The  company’s  Decisionmark  sub¬ 
sidiary  created  MediaStar  software  for 
application  in  the  circulation,  advertis¬ 
ing,  direct  marketing  and  news  depart¬ 
ments,  using  Microsoft  Windows  and 
operating  either  on  stand-alone  work 
stations  or  networks. 

“To  explain  MediaStar  software,  I 
like  the  five  words  or  less  definition:  it 
integrates  maps  and  data,”  Hladky  said. 

“The  people  who  developed  Media 
Star  would  say  the  software  gives  you 
immediate  access  to  database  and  cen¬ 
sus  information,  letting  you  identify 
and  analyze  data  graphically  and  pre¬ 
sent  it  for  improved  comprehension 
and  decision  making.” 

MediaStar  enables  Gazette  to: 

•  Plot  the  location  of  subscribers 
and  nonsubscribers  in  order  to  track 
promotions  and  improve  the  return  of 
marketing  dollars.  “This  element  alone 
justifies  our  development  effort,”  Hlad¬ 
ky  said. 

•  Display  data  on  households  ac¬ 
cording  to  neighborhood. 

•  Track  and  measure  earner  or  dis¬ 
trict  manager  draw  and/or  penetration 
over  time. 

•  Overlay  census  or  other  demo¬ 
graphic  data  on  specific  geographic  ar¬ 
eas,  zip  codes,  neighborhoods  and 
households,  allowing  the  company  to 
follow  trends  in  the  market. 

•  Define  distribution  areas  for  max¬ 
imum  cost  effectiveness. 

•  Plot  advertisers’  customer  lists  and 
merge/purge  with  Gazette’s  subscriber 
list  or  other  data  “to  offer  an  advertis¬ 
er  the  most  efficient  means  of  reaching 
desired  customers,”  Hladky  said. 

•  Create  custom  maps  easily. 

•  Research  information  for  news  sto¬ 
ries,  including  crime  statistics,  housing 
costs  and  population  changes. 

Hladky  said  MediaStar  allows 
Gazette  “to  more  fully  utilize  the  vast 
quantities  of  data  that  we  have  avail¬ 
able  at  the  newspaper  but  seldom  use.” 

And  additional  uses  for  the  software 
are  being  explored. 

“We  are  just  starting  to  define  appli¬ 
cations  for  the  newsroom,”  Hladky  re¬ 
lated,  “and  the  list  of  possibilities  is  re¬ 
ally  exciting.” 


San  Diego  daily 
shifts  to 

a.m.-only  delivery 

THE  SAN  DIEGO  Union-Tribune  will 
move  to  morning-only  home  delivery 
effective  Aug.  1,  the  paper  announced. 

The  change  also  will  introduce  a  new 
late-morning  Street  Final  edition  that 
will  be  sold  only  in  retail  outlets  and 
sidewalk  vending  machines. 

When  the  Union  and  the  afternoon 
Tribune  were  merged  in  1992  the  single 
paper  continued  an  afternoon  edition. 

“The  consolidation  of  editions  is  be¬ 
ing  made  in  response  to  a  continuing 
increase  in  demand  for  morning  deliv¬ 
ery  and  decrease  in  afternoon  reader- 
ship,”  said  Gene  Bell  president  and 
chief  executive  officer  of  the  Union-Tri¬ 
bune  Publishing  Co. 

The  change  to  all-morning  delivery 
will  not  affect  the  paper’s  zoned  edi¬ 
tions,  which  are  published  to  give  maxi¬ 
mum  neighborhood  coverage  for  read¬ 
ers  and  advertisers.  Bell  said. 

Paginate 

Continued  from  page  39 

Crowley  said  the  Sun-Commercial 
twice  hired  experts  for  in-house  train¬ 
ing  sessions. 

With  different  commercial  software 
developers  updateing  their  products 
periodically,  conflicts  were  inevitable. 
A  strict  policy  now  sees  that  all  new 
software  versions  first  go  to  Crowley 
for  about  a  week  of  testing.  If  the  new 
release  flies,  everyone  using  the  prod¬ 
uct  is  upgraded  at  the  same  time. 

Crowley  said  pagination  has  enabled 
his  paper  to  produce  more  sections  in 
a  year  in  a  shorter  time  than  before. 
The  picture  desk  alone  brought  about  a 
75%  cut  in  the  photo  budget,  and  com¬ 
posing  runs  through  half  the  consum¬ 
ables  it  once  used. 

The  composing  room  itself  was  emp¬ 
tied  through  attrition  and  reassign¬ 
ments,  which  enlarged  the  retail  ad 
and  newsroom  staffs  and  created  a  bet¬ 
ter-looking  product  with  superior  con¬ 
tent,  according  to  Crowley. 

He  said  that  across  departments, 
everyone  is  now  comfortable  with  the 
system  that  has  been  in  use  for  the  past 
2'/:  years. 

“Pagination  has  allowed  us  to  create 
a  system  that  meets  our  needs,”  he  con¬ 
cluded,  noting  that  it  has  proved  easy 
and  affordable  to  implement  new  tech¬ 
nology  as  it  comes  to  market. 


Shop  Talk 

Continued  from  page  60 

communicating  with  each  other  than 
seeking  out  more  details  about  a  bill  in 
Congress  or  their  city  council’s  budget. 

The  lesson  here  is  simple  —  provide 
readers  with  information,  but  also  pro¬ 
vide  them  with  a  forum  to  discuss  what 
they’ve  learned.  Encourage  a  commu¬ 
nity  to  talk  to  itself. 

There  are  dangers.  No  one  reason¬ 
ably  expects  to  make  much  money 
with  an  electronic  newspaper,  at  least 
not  at  first.  Then  there  is  the  potential 
for  the  information  rich  to  get  richer, 
the  poor  poorer. 

Cable  companies  have  already  come 
under  criticism  for  a  tendency  to  pro¬ 
vide  “information  superhighway”  tech¬ 
nology  such  as  fiber  optic  cable  in  cer¬ 
tain  neighborhoods  but  not  others, 
leading  to  charges  of  racism  and  bias. 

Newspapers  can  ill  afford  similar 
complaints.  Libraries,  community  cen¬ 
ters  and  other  potential  sites  for  subsi¬ 
dized  access  should  be  targeted. 

The  Raleigh  News  &  Observer  is 
one  newspaper  taking  this  tack,  pro¬ 
viding  access  to  students  during  school 
hours,  to  teachers  and  the  disabled. 

For  a  model,  perhaps  we  should  look 
back  300  years  to  Publick  Occurrences, 
this  nation’s  first  newspaper.  A  modest 
4-page  affair,  the  last  page  was  left 
blank  so  readers  could  presumably  jot 
down  the  latest  “occurrence”  before 
passing  it  on.  I  suspect  some  readers 
could  not  pass  up  an  opportunity  to 
add  a  few  comments  of  their  own. 

Clumsy  and  hardly  interactive  by  to¬ 
day’s  standard,  it  nevertheless  symbol¬ 
izes  what  newspapers  must  become  if 
they  are  to  help  themselves  and  the 
communities  they  serve. 

New  media  section 

VARIETY  HAS  LAUNCHED  a  sec¬ 
tion  about  new  entertainment  media. 

Called  Intertainment,  it  appears 
monthly  as  a  supplement  in  Variety 
with  parts  to  be  incorporated  into  Dai¬ 
ly  Variety’s  “High  Tech  Hollywood”  col¬ 
umn. 

“Intertainment  was  created  to  ac¬ 
knowledge  the  convergence  that  has 
transformed  show  business  into  a  glob¬ 
al  combination  of  information, 
telecommunications  ad  entertainment,” 
said  Variety  editor  Peter  Bart. 

It  will  cover  CD-ROM,  interactive 
television,  multimedia  CD-ROM,  fiber 
optics  and  desktop  studios. 
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Classified  Advertisin 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ASTROLOGY 


Daily-Weekiy-Monrtily  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business;  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

BUSINESS 

SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


ENTERTAINMENT 


PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia, 
nostalgia.  Weekly,  monthly.  Free  sam¬ 
ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  1 1 552.  (91 4)  664-8780. 


Sometimes  sensitive,  often  sarcastic, 
occasionally  naughty  and  always  funny 
look  at  life  from  parenting  to  politics. 
National  award-winning  700-word, 
weekly  column.  Free  samples.  K. 
Gulbranson,  1121  Birnam  Woods  Dr., 
Virginia  Beach,  VA  23464.  (804) 
366-5224. 


WARNING:  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 
1 1 9  Wosninglon  Avenue,  Staten  Island, 
NY  10314,  (718)698-6979. 


MOVIE  REVIEWS 


MOVIE  SNAPSHOT 
Fresh,  Simple,  Cute  ...  Free  Samples 
Ph:  (305)  573-5200,  Fox  573-0259 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843 


Serene  I  fold  my  hands  and  wait. 

John  Burroughs 


Classified  Advertisers:  If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  (212)  675-4380 


SENIOR  HEALTH 


EDITORS:  For  your  MATURE  reader- 
ship,  take  out  a  FREE  8  vreeks  trial  of 
"SENIOR  CLINIC",  since  1981  Amer¬ 
ica's  ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Macinnis  M.D., 
#104-3282  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (21 2)  755-4363 


WEATHER  SERVICES 


♦  ♦  ♦  ACCU-WEATHER  ♦  ♦  ♦ 
Accurate,  attractive  weather  pages 
help  you  compete  against  other 
medio  ond  out-of-town  dailies.  Used 
by  AP  and  150  individuol  newspa¬ 
pers.  Call  for  FREE  information. 
(814)  234-9601  x400. 


CARTOONIST 


Al  Stahl's  GIANT  Cartoon  Panel  Promo! 
Customized  to  show  Everyone  Reading 
your  Paper.  Try  it-$35.  21 2/265-2942 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW13thSt.,  Suite  21 4-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1 088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-01 70 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolilho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozzeman, 
MT59715,  (406)586-6621 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  SexIon-N.England  (61 7)  446-071 1 
Dick  Smith-S/SE-(601 )  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lanlz-CANADA-(51 9)  631  -5709 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
92 10  Thornton  Rd.  -  Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisal  -  Brokerage 
PO  Box  627,  Raymond,  WA  98577 
(206)  942-3560 


JAMES  W.HAa,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-01 70. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)624-8852 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHIIUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-841 0  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


The  strongest  of  all  warriors  are  these 
two  -  Time  and  Patience. 

Leo  Tolstoy 


EDITOR  &  PUBLISHER'S  1994  MARKET  GUIDE  is 
available  through  our  Circulation  Department  at  (212)  675-4380. 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  212'675>4380 
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NEWSPAPERS  FOR  SALE 


EXCELLENT  OPPORTUNITY  fo  pick  up 
highly  desirable  17  year  established 
free  weekly.  Southern  CA  beach  town. 
No  competition.  Owner  will  stay.  (805) 
642-6334. 


FINE  WEEKLY,  equipment,  building. 
Metropolitan  New  York.  Call  272- 
7979. 


NEWSPAPERS  FOR  SALE 


ME-  Super  owner-operator  situation. 
DE-  Unique  entertainment  publication. 
NORTH  JERSEY-  Terrific  group. 

Contact:  W.B.  Grimes,  (TOl )  540-0636 


It  is  a  common  experience  that  a 
problem  difficult  at  night  is  resolved  in 
the  morning  after  the  committee  of 
sleep  has  worked  on  it. 

John  Steinbeck 


NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 


terms.  Excellent  business  oppoiiunity. 
(505)986-0105 


OWN  A  BUSINESS  IN  THE  U.S.  VIR¬ 
GIN  ISLANDS!  Two  newspapers,  one 
weekly,  one  bi-weekly.  Popular,  suc¬ 
cessful,  profitable.  Five  years  old. 
$440,000.  Phone  (404)  364-6554. 


NEWSPAPERS  FOR  SALE 


TWO  BIG  VYEEKUES.  Hill  country  and 
east  Texas,  $500K  range,  about  $200K 
down.  These  ore  lop  notch.  Bill  Berger, 
ATN,  Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


NEWSPAPERS  WANTED 


ARE  YOU  A  Zone  2  weekly  publisher 
thinking  of  retirement?  Husband  and 
wife  seek  opportunity.  PO  Box  9090, 
Trenton,  Nj  08650. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 


CONVEYORS 


WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fax  (407)  273-901 1 


EQUIPMENT  FOR  SALE 


NOTICE  OF  PUBUC  SALE 

Notice  is  fiereby  given  that  Sun  World 
Corporation  will  sell  a  Goss  12  unit 
printing  press,  a  Harris  Ml  10-B  5  unit 
printing  press,  and  related  equipment 
at  public  sale  for  cash  to  the  highest 
bidder  at  10:00  a.m.  on  Monday,  July 
25,  1 994,  at  2645  East  Washington 
Street,  Phoenix,  Arizona,  pursuant  to 
the  Security  Agreement  dated  August 
30,  1991,  between  Sun  Valley  News¬ 
papers,  Inc.,  as  debtor,  and  Sun  World 
Corporation,  as  secured  party.  For  a 
detailed  description  of  tne  personal 
properly  to  be  sold  and  for  a  descrip¬ 
tion  of  the  terms  and  conditions  of  such 
sale,  contact  William  J.  Donoher,  Snell 
&  Wilmer,  One  Arizona  Center,  Phoe¬ 
nix,  Arizona  85004-0001,  Phone: 
(602)  382-6363. 


TYPESETTING  SYSTEM 
A  compugraphic  MCS  10/821 2 
A  compugraphic  MCS  5/8204 
7200  headliner  and  zebra  1400  pro- 


CAMERA 

Companica  640B  1  7  x  24  vertical 
camera 

Call  Joan  at  (614)  841-1781 


MAILROOM 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Program 
Provided.  JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  71 3/468-5827. 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


3  Muller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  conveyors 
200'  long  each 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  and  inserting  nDochines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  (21 3)  256-4791 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


BRUCE  HARDIN  &  ASSOCIATES 
Magazine  consulting  specializing  in 
start-up  and  circulation. 

(615)  383-4007 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
NoHonwide  (51 6)  379-2797 


CIRCULATION  SERVICES 


Convert  to  private  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturation  pro¬ 
ducts.  Call  Midwest  Independent  Postal 
(616)  324-1008 

Editor6?Publisher  •  July  16,  1994 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


FAX  YOUR  AD  TO  (212)  929-1259 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  virarranty.  Replacement  parts  and 


VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  820-9669 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741-1937 


4  UNIT  1984  News  King,  KJ8  folder 
100  Hp  drive,  very  low  impressions 
(519)539-1268  Fax  (519)  537-5185 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


MAN-Roland  Folders 

160  pages  -  double  out  -  22-3/4  with 
3  high  former  &  angle  bars 
Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (21 3)  256-4791 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
1  (800)929-1845 
our  26th  Year 


ymfm 

THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


FOR  SALE 
2  Unit  Web  Leader 
2Unit  Vanguard 

4  Packet  1 800  Series  McCain,  Sticher 
Trimmer 

8  Pocket  McCain  Speedbinder,  3rd  and 
4lh  Knife 

1  Muller  Martini  1531  compensating 
stacker 

2  Unit  Miehle  23  9/16"  w/combo 
folder  for  books  and  commercial  work. 
We  want  to  buy  your  excess  press 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


WANTED  TO  BUY 


CALL US-WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WaPAYTOPDOUAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


IMMEDIATE  NEED  for  Muller-Martini 
quarter  folder  A492R  or  FL41 2 
Hillsboro  Publishing-Hillsboro,  OH 
Call  Phil  Roberts  (51 3)  393-3456 
or  Fax  (51 3)  393-2059 


For  a  complete  listing  of 
all  the  newspaper 
equipment  supplies  and 
services  companies  for 
the  newspaper  industry, 
order  our 

1994  Year  Book  from  our 
Circulation  Department  at 
(212)  675-4380 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 
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PRESSROOM  SERVICES 


PRESSROOM  SERVICES 


INDUSfRY  SERVICES 


CIRCULATION  SERVICES 


SOUTHERN  TELEAAARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  notionwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


SPEaRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TEIEPHONE  PROGRAAAS 
CALL  DOUG  REESE  (800)  972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


DISTRIBUTION  SERVKXS 


FREE  AOZ  DELIVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (NoHonal) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (only!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fox. 


CLASSIFIED  ADVERTISING  DEADUNES 
IN-COLUMN  ADVEimSEMENTS:  Titsdoy  mm  (EST)  for  fohwiog  Sotardoy  issM 
OASSIHED  MSPUY:  fridoy  S  fm  (EST)  8  Days  prior  to  pebfcrtlM 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 


Masthead  can  help.  Masthead  also 
provides  damoging  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 


MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hour  Line  PO  Box  1 952 
Albuquerque,  NM  871 03 
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PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 


Daily  Service  Contracts 
cine  Tinte  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOU  FREE  1  (800)  657-21 10 


PRINTING  SERVICES 


SPECIALIZING  IN  TV  listing  booklets, 
trimmed  ond  glued  on  press  or  sad- 
dlestitched.  We  con  print  up  to 
800,000  daily.  Our  semis  travel 
nationwide.  Contact  K.  A.  Lesnar,  (800) 
843-6805,  Mondoy-Fridoy,  8-5  CST. 


HELP  WANTED 


ACADEMIC 


JOURNAUSM  PROGRAM  OFFICER 
Prague-based  non-profit  organization 
seeks  joumolism  program  officer  to  join 
young  team  dedicated  to  free  press  in 
Eastern  Europe.  Organization  supports 
network  often  student  newspapers 
across  Eastern  Europe  from  St. 
Petersburg  to  Skopje.  Ideal  candidate 
has  extensive  jaurnalism  experience 
and  willingness  to  travel  region  working 
with  energetic  but  inexperienced  stu¬ 
dent  jouimalists.  Send  resume,  cover  let¬ 
ter  and  five  clips  to:  Director,  European 
Journalism  Network,  33  Breezemont 
Avenue,  Riverside,  CT  06878. 


ADMINISTRATIVE 


ASSOCIATION  DIREaOR 


ADMINISTRATIVE 


FINANCIAL  POSITION  OPEN 


Business  Manager  position  open  at  a 
1 5,000  award  winning  daily  located  in 
Zone  7.  This  position  requires  proven 
skills  in  the  following  areas:  newspaper 
financial  reporting,  analysis,  strategic 
planning,  team  management  concepts 
and  includes  responsibility  for  all 
personnel  functions  at  the  division. 
Applicants  need  demonstrated 
capabilities  for  successfully  achieving 
goals  related  to  customer  and  employee 
satisfaction.  Competitive  base  salary 
plus  incentive  plans  and  excellent  bene¬ 
fits.  If  interested,  please  forward  a  cover 
letter  and  resume  to  Rob't  Greene, 
GOOD  NEWS,  Alpine  Centre,  Suite 
245N,  2435  Kimberly  Rd.,  Bettendorf, 
lA  52722  or  Fax  to  (31 9)  359-4877. 


ADVERTISING 


ADVERTISING  DIREQOR 
The  Times-Tribune,  representing  three 
publications  and  a  TMC  product,  is 
looking  for  a  take-charge,  energetic 
advertising  director  to  lead  retail, 
classified  and  national  advertising 
managers  and  a  combined  staff  of  over 
40  to  greater  heights  and  a  stronger 
market  share  in  Pennsylvania's  third 
largest  market. 

The  position  requires  a  creative, 
research-oriented  manager  who 
believes  in  training  and  is  a  strang 
motivator.  Applicants  should  be  suc¬ 
cessful  in  competing  in  a  multi-media 
environment,  demonstrate  expertise  in 
new  business  and  hove  the  desire  to  set 
and  reach  gaals  with  a  sense  of 
urgency  and  attention  to  detail. 

The  newspapers  are  located  in 
Scranton,  Pennsylvania,  an  area  rated 
excmtional  in  quality  of  life  by  national 

eublications.  Only  minutes  from  the 

_ .:L.I  D _ w _ _ I  I— . 


ADVERTISING 


ADVERTISING  MANAGER  for  strong  8- 
paper  weekly  group  in  Virginia.  Call 
Hanes  Byerly  (800)  562-9822. 


ADVERTISING  SALES  MANAGER 


Major  daily  newspaper  in  New  York 
Slate  is  seeking  a  future  leader  to  direct 
soles  efforts  and  staff  development  in  con¬ 
junction  with  the  Retail  Advertising 
Manager.  This  "selling  manager"  will 
provide  progressive  leadership,  motiva¬ 
tion  and  training  to  commissioned  and 
salaried  sales  representatives  and  will 
possess  a  successful  history  of  increas¬ 
ing  od  revenue  in  a  competitive  market. 
Requires  excellent  presentation  skills, 
management  background  and  advertis¬ 
ing  sales  experience.  Could  be  the  key 
to  the  department's  future.  Send  resume 
and  salary  history  to  Box  06983,  Editor 
&  Publish^. 


The  Montana  Newspaper  Association 
seeks  a  multifaceted  professional  to 
head  the  statewide  organization  of  75 
weekly  and  daily  newspapers.  The 
executive  director  administers  the  orga¬ 
nization  and  a  three-person  staff, 
speaks  for  the  organization  on  pro¬ 
fessional  issues,  spearheads  lobbying 
efforts  at  the  state  Capitol  and 
coordinates  the  annual  convention  and 
contest.  Director  oversees  statewide 
advertising  network.  Must  have  solid 
management  and  people  skills, 
understanding  of  daily  and  weekly 
newspaper  operations  and 
demonstrated  ability  to  move  betv/een 
news  and  advertising  functions  of  the 
business.  Computer  familiarity  a  plus. 
Base  pay  $40,000/year  plus  incen¬ 
tives.  Send  resume  and  references  to 
Gary  Moseman,  Great  Falls  Tribune, 
PO  Box  5468,  Great  Falls,  MT  59403. 


SUBURBAN  GROUP  of  weeklies  (total 
paid  circulation  7,000)  in  the  Midwest 
IS  seeking  a  strong  leader  for  the  posi¬ 
tion  of  publisher,  ^is  weekly  group  is 
owned  by  a  quality-oriented, 
midvrestern  company  interested  in  the 
development  of  people  and  expansion 
of  its  business. 

Candidates  should  possess  a  good 
understanding  of  circulation  and 
advertising  sales,  the  value  of  a  auality 
news  product  and  the  importance  of  com- 
munity  involvement.  Also  should 
understand  the  sale,  pricing  and  pra- 
ductian  of  web  and  sheetfed  com¬ 
mercial  printing. 

We  offer  a  competitive  sala^,  strong 
benefits  package,  good  viking  atmo¬ 
sphere  and  apportunities  for  career 
growth. 

If  you  are  interested  in  this  position, 
please  send  a  cover  letter,  resume  and 
salary  history  to: 


Deautitui  rocono  Mountains  and  less 
than  three  hours  from  New  York  City 
and  Philadelphia,  it  is  an  ideal  location 
for  raising  a  family. 

This  challenging  position  offers  an 
excellent  benefits  package  and  com¬ 
petitive  salary.  Serious  candidates 
shauld  send  caver  letter,  resume  and 
salary  history  (held  in  strict  confidence) 
to: 

Harold  F.  Marion,  General  Manager 
The  Times-Tribune 
1 49  Penn  Ave. 

Scranton,  PA  1 8503 


ADVERTISING  EXECUTIVE 

Your  primary  mission  will  be  selling 
and  nurturing  relationships  with  major 
accounts  for  a  Northeastern  daily 
newspaper  group  in  a  competitive 
market.  Title  and  salary  commensurate 
with  ability  and  experience.  This  is  an 
opportunity  to  grow  with  a  growing 
company.  Send  a  cover  letter  and 
resume  to  Box  06991,  Editor  &  Pub¬ 
lisher.  Confidentiality  assured. 

ADVERTISING  MANAGER 
The  Tribune,  a  6,000-paid  circulation 
tri-weekly  in  northwestern  North  Caro¬ 
lina  is  seeking  an  individual  to  lead  its 
4-person  advertising  department.  Appli¬ 
cants  must  hove  strong  soles  and  man¬ 
agerial  ability.  Managerial  experience 
is  desirable.  Send  resume  to  Rebel 
Good,  Publisher,  The  Tribune,  PO  Box 
1009,  Elkin,  NC  28621. 


CLASSIFIED  TELEPHONE 
SALES  MANAGER 

Needed  for  #2  paper  in  major  metro 
market.  Entrepreneurial  spirit  with  solid 
classified  operational  experience  essen¬ 
tial.  Lead  two  supervisors  and  23 
salespeople.  This  is  an  exciting 
opportunity  for  the  right  person  looking 
to  make  a  difference.  Remodeled 
department,  new  front  end  system,  new 
phone  system  promotional  budget  for 
private  party  and  more.  Very  com¬ 
petitive  salary  and  bonus  plan.  All 
inquiries  held  confidential.  Box  07001 , 
Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  DIREaOR 
1 2,000  circulation  Ohio  daily  seeks 
hands  on  circulation  director.  A^licont 
must  possess  excellent  people  slcills,  an 
ability  to  motivate  and  train  carriers 
and  staff  personnel.  Must  be  a  self¬ 
starter  who  is  capable  of  managing  a 
successful  circulation  department. 
Single  copy  sales,  carrier  promotions, 
telemarketing  experience  helpful.  Please 
send  cover  letter,  resume  and 
references  to  William  C.  McKinney,  The 
Times-Gazette,  40  E.  Second  St., 
Ashland,  OH  44805 


We  can  destroy  ourselves  with 
cynicism  and  pessimism,  just  as 
effectively  as  with  bombs. 

Kenneth  Clark 

Editor^Publisher  •  July  16,  1994 


Box  06992 
Editor  &  Publisher 


The  communication 
link  of  the  newspaper 
industry  every 
week  since  1884. 
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CIRCULATION 


CIRCULATION  DIREQOR 

Our  team  seeks  a  professional  with 
strong  marketing  stills  to  direct  our 
circulation  efforts.  A  proven  track 
record  of  producing  numbers,  motivat¬ 
ing  people  and  oeoting  goals  is 
required.  With  o  circulation  or  1 1 ,000 
and  o  90%  penetration  in  city,  the 
Plainsman  is  a  member  of  the  World 
Newspapers  family,  a  progressive 
employee-owned  company. 

Salary  is  in  the  low  30s  plus  on  MBO 
bonus  pool  of  $6,000.  Huron  is  a 
frieisdly,  wholesome,  college  community 
with  excellent  schools,  good  work  ethic 
and  low  crime  rate  in  a  state  without  an 
income  tax. 

Please  send  resume,  references  and 
cover  letter  to:  Daryl  Beall,  Publisher, 
Plainsman,  PO  Box  1278,  Huron,  SD 
57350. 

Equal  Opportunity  Employer 


CIRCULATION  DIREQOR 
A  40,000  daily  and  Sunday  in  Zone  3 
is  looking  for  a  circulation  director. 
We're  looking  for  a  professional  man¬ 
ager  with  a  proven  record  in  soles,  ser¬ 
vice  and  administration.  The  successful 
applicant  will  hove  strong  interpersonal 
skills  for  working  with  a  young  staff  on 
team  development.  Please  ref^  with  a 
resume  including  salary  expectations  to 
Box  07008,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


CIRCULATION  MANAGER 
Seven-day  newspaper  (26,000  daily 
and  39,000  Sunday),  in  Michigan's 
most  desirable  and  fast-growing 
market,  seeks  aggressive  sales  and 
growth-minded  leader.  Experience  in 
all  areas  of  circulation,  including  TMC, 
systems  management  and  ABC 
necessary.  Send  resume  to  Box  06986, 
Editor  &  Publisher. 

CIRCULATION 
MARKETING  MANAGER 
Proven  marketing  professional  needed 
to  research,  develop,  and  implement 
the  means  of  promoting,  selling,  and  dis¬ 
tributing  The  Monterey  County  Herald 
in  a  variety  of  markets.  Will  direct  out¬ 
side  sales  efforts,  supervise  staff,  design 
product-driven  promotional  campaigns, 
and  project  cost  and  results  of  such  cam¬ 
paigns.  Must  L}e  able  to  analyze  reten¬ 
tion  and  sales  pressure  ratios  for  each 
market  and  respond  to  the  needs  and 
interests  of  o  diverse  community- 
oriented  area.  Position  reports  to  the 
circulation  director  and  requires  a  BS  in 
marketing  or  a  related  field  and  at 
least  3  years  managing  competitive 
marketing  programs.  Send  resume, 
references,  marketing  portfolio  and  a 
cover  letter  outlining  you  marketing  phi¬ 
losophy  to:  The  Monterey  County 
Herald,  Human  Resources  Department, 
PO  Box  271 ,  Monterey,  CA  93942. 
EOE. _ 

WE  ARE  LOOKING  for  an  aggressive 
leader  to  manage  hand  delivery  in  the 
tri-stote  area.  Candidates  must  hove  a 
minimum  of  three  years  circulation 
experience  and  a  college  degree.  We 
offer  excellent  benefits  and  pay  com¬ 
mensurate  with  experience.  Send  cover 
letter  and  resume  to  Box  06995,  Editor 
&  Publisher. 


_ CIRCULATION _ 

SINGLE  COPY  SALES  REGIONAL 
MANAGER 

The  Plain  Dealer,  in  Cleveland,  Ohio,  is 
seeking  an  experierKed  Regional  Man¬ 
ager  for  its  Single  Copy  Sales  Depart¬ 
ment.  This  position  is  responsible  for 
managing  front  line  supervisors  and 
bargaining  unit  employees.  Major 
duties  include  marketing,  merchandis¬ 
ing  and  customer  service. 

The  successful  candidate  has  prior 
single  copy  sales  and  management 
experience  or  retail  management/ 
merchandising  experience.  Bachelors 
degree  preferred.  We  offer  a  com¬ 
petitive  salary  and  comprehensive 
benefits  package.  Send  detailed  resunw 
including  salary  requirements  to: 
Human  Resources  Department,  The 
Plain  Dealer,  1 801  Superior  Avenue, 
Cleveland,  Ohio  44114.  No  phone 
calls  please. 


ZONE  MANAGER 

30,000  Zone  5  newspaper  in  a  com¬ 
petitive  market  is  looking  for  a  circula¬ 
tion  professional  with  a  proven  track 
record  of  solid  growth.  This  manager 
will  be  responsible  to  set  the  pace  and 
lead  five  district  managers  to  achieve 
goals.  Beginning  base  in  low  30's.  Com¬ 
pensation  will  also  include  a  realistic 
performance  based  bonus.  Three  to  six 
years  of  supervisory/management 
experience  is  necessary.  There  is  an 
excellent  opportunity  for  advancement 
with  our  large,  established  newspaper 
company.  Send  resume  to  Box  06993, 
Editor  &  Publisher. 

EDiTORIAL 

AGRICULTURAL  REPORTER 
Respected  livestock  publication  seeking 
an  individual  that  is  dedicated  and 
knowledgeable.  Journalism  degree  pre¬ 
ferred  but  not  required.  Ranching  back¬ 
ground  a  plus.  Must  be  familiar  with 
cattle,  sheep  and  goats.  Write  Box 
06856,  Editor  &  Publisher. 


ARE  YOU  A  WORDSMITH?  A  leader? 
A  mentor?  The  Virginian-Pilot  (circula¬ 
tion  230,000)  nee<K  a  wordsmith  with 
impeccable  editing  and  headline¬ 
writing  skills  who  can  anticipate 
readers'  questions  and  make  sure 
they're  answered.  We  need  a  leader 
for  our  copy  desks  who  can  meet  daily 
challenges  while  maintaining  a  long¬ 
term  vision.  We  need  a  mentor  who 
can  push  and  praise  copy  editors  of 
varying  experience.  Contact  Pamela 
Smith-Rodaen,  News  Editor,  The  Vir¬ 
ginian-Pilot,  150  W.  Brambleton  Ave., 
Norfolk,  VA  23510.  Or  call  (804) 
446-2321. 


ASSISTANT  HOME/DESIGN  EDITOR 

Major  regional  lifestyle  magazine.  We 
need  a  strong  writer  with  at  least  five 
years  experience  covering  housing, 
design  and/or  architecture.  Creativity, 
professionalism  a  must.  Competitive 
salary;  excellent  benefits.  Send  resume 
and  five  non  returnable  writing  samples 
to  Box  07007,  Editor  &  Publisher. 


_ EDITORIAL _ 

AWARD-WINNING  AM  daily  in  beau¬ 
tiful  northwest  New  Mexico  is  looking 
for  a  reporter  with  3  years  experierKe 
on  a  daily  newspaper.  Competitive 
salary  and  good  benefits.  Need  self¬ 
starter  and  someone  who  knows  the 
ropes.  Call  Managing  Editor  Ralph 
Damiani  at  (505)  325-4545. 


BUSINESS  EDITOR 

Wisconsin  daily  needs  someone  to  run 
two-person  business  staff  for  7-day 
paper.  No  production  work.  Clips  must 
show  ability  to  cultivate  numerous 
sources  quickly.  Good  pay  for  the  right 
person.  Minimum  three  years  of  cover¬ 
ing  business  for  a  daily  paper.  Box 
06997,  Editor  &  Publisher. 


BUSINESS  REPORTER 

Major  Midwest  daily  newspaper  with 
280,000  daily  circulation  is  seeking  a 
reporter  to  prepare  news  stories  and 
features  for  the  Business  section  of  The 
Columbus  Dispatch.  We  are  located  in 
a  fast  growing  ever  changing  metro 
area.  A  minimum  three  years 
journalistic  experience  required.  Col¬ 
lege  degree  preferred.  Atex  experience 
preferred.  Good  starting  salary  and 
company  paid  benefits.  Interested  appli¬ 
cants  please  send  resume  and  salary 
history  to: 

THE  COLUMBUS  DISPATCH 
Department  of  Employee  and 
Labor  Relations 
34  S.  Third  Street 
Columbus,  OH  43215 
An  Equal  Opportunity  Employment 
Employer 


BUSINESS  REPORTER 

The  Times-Picayune  in  New  Orleans  is 
looking  for  an  experienced,  enterpris¬ 
ing  business  reporter  with  the  versatility 
ta  write  hard  news  and  features.  We 
seek  candidates  who  are  highly  pro¬ 
ductive  and  self-motivated. 

Please  send  a  cover  letter,  resume,  and 
writing  samples  to  Lynn  Cunningham, 
Assistant  to  the  Editor,  The  Times- 
Picayune,  3800  Howard  Ave.,  New 
Orleans,  LA  70140.  No  phone  calls, 
please. 

An  Equal  Opportunity  Employer,  M/F 

BUSINESS  WRITER,  adept  at  dealing 
with  Fortune  500  companies  as  well  as 
working  with  "Mom  and  Pop"  stores,  is 
wanted  for  seven-day  AM  in  Zone  5. 
Qualified  candidates  must  hove  BA  in 
journalism  and  newspaper  business 
writing  experience.  Send  news  clips 
and  resumes  to:  Box  06987,  Editor  & 
Publisher. _ 

CITY  EDITOR 

We're  a  feisty,  growing,  20,000-plus, 
7-day  AM  in  the  Intermountain  West. 
You're  an  energetic  leader,  teacher  and 
wordsmith  with  at  least  5  years'  daily 
experience.  We  vrant  someone  with  vi¬ 
sion  and  maturity  to  fill  No.  2  spot  in  our 
26-person  newsroom.  You  want  a 
chance  to  stretch  your  skills  in  a  safe, 
family-oriented  community  with  lavish 
outdoor-recreation  opportunities.  If 
we're  made  for  each  other,  send 
resume,  work  samples,  references  to 
Box  06994,  Editor  &  PuUisher. 


_ EDITORIAL _ 

CITY  EDITOR 

Want  to  move  up?  Help  turn  an  OK 
30,000  PM  into  a  great  one  and  we'll 
open  career  doors  for  you  in  a 
respected,  progressive  company.  Box 
07005,  Editor  &  Publisher. 


CITY  EDITOR 
ENTERPRISE  REPORTER 

City  Editor: 

Identify  and  pursue  enterprise  stories 
that  readers  will  remember  -  stories  that 
help  a  community  see  itself  in  context, 
that  help  define  issues,  that  explore 
tradeoffs  involved  in  solutions,  and  that 
help  readers  cope  with  living  today. 

Set  these  as  priorities  for  you  ana  your 
staff,  then  stick  to  them  with  the  right 
blend  of  innovation,  inspirotion  and 
communication.  See  the  full  potential  of 
people  and  their  work,  and  make  sure 
it's  reflected  in  the  daily  nevrspaper. 

The  Duluth  News-Tribune  is  looking  (or 
a  city  editor  who  can  help  turn  those 
ideals  into  reality.  Applications  must 
irKlude  a  resume,  an  autobiographical 
sketch,  and  references  from  supervisors, 
peers  and  staff  members. 

Enterprise  Reporter: 

Write  with  authority  and  grace  -  on 
deadline.  Translate  complicated  issues 
into  compelling  news  stories  that 
increase  readers'  understanding  of  their 
lives  and  communities.  Go  beyond  tra¬ 
ditional  beats  and  sources  to  find 
stories  that  excite,  delight  and  stick  with 
readers.  Take  charge  of  complex 
stories,  weaving  fifes  from  other 
reporters  into  a  seamless  narrative. 
Help  a  community  see  itself,  understand 
its  problems  and  reach  consensus  on 
solutions. 

Those  skills  are  what  it  takes  to  be  a 
senior  enterprise  reporter  at  the  Duluth 
News-Tribune.  If  you  hove  those  skills  - 
and  the  clips  ana  refererKes  to  prove  it 
-  we  offer  the  chance  to  become  a 
newsroom  leader. 

The  Duluth  News-Tribune  is  a  Knight- 
Ridder  newspaper  overlooking  the 
shores  of  Loke  Superior.  Its  circul^on 
of  about  60,000  daily  and  85,000 
Sunday  serves  northern  Minnesota, 
northwestern  Wisconsin  and 
Michigan's  Upper  Peninsula. 

Send  applications  to:  Craig  Gemoules, 
Managing  Editor,  Duluth  News-Tribune, 
424  W.  First  St.,  Duluth,  MN  55802. 

COPY  EDITOR  -  We're  seeking  a  sharp 
copy  editor  who  can  also  design  poges 
ana  write  snappy  accurate  headlines. 
We  require  at  least  one  year  of  experi¬ 
erKe  at  a  daily  newspaper.  Competitive 
salary  and  benefits,  including  a  401 K 
plan.  This  position  is  open  now.  Please 
send  cover  letter,  resume  and  samples 
to  Denise  Dishman,  Human  Resources 
Director,  Altoona  Mirror,  PO  Box 
2008,  Altoona,  PA  16603-2008. 
Please,  no  phone  calls. 

COPY  EDITOR 

Part  time  position  avoilable  at  Fairfield 
County  dailies.  Responsible  for  the  pro¬ 
duction  of  editorial  and  op-ed  pages. 
Will  occasionally  write  editorials.  Copy 
editing  experience  with  layout  and 
Mac-based  pagination  require.  Night 
and  weekend  hours  may  oe  requirM. 
Send  resume  to  Box  07000,  Editor  & 
Publisher. 


Everything  changes  but  change  itself. 

John  F.  Kennedy 


Editors?  Publisher  •  July  16,  1994 
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_ EDITORIAL _ 

COPY  EDITOR.... 

who  wants  to  be  more  than  a  Copy 
Editor.  You'll  edit  copy  from  our 
bureaus  and  reporters  plus  be  involved 
in  feature/column  writing  and  cover 
some  meetings.  You'll  have  on 
opportunity  to  manage  (train,  edit)  and 
still  keep  your  hand  in  the  actioni  If 
you'd  like  to  join  an  award-winning 
20,000  PM  Monday-Saturday  with  a 
bright,  aggressive  news  team,  send 
your  resume  to  JMcCollough, 
NewsTribune,  426  Second  St.,  LaSalle, 
IL  61301.  EOEM/F 


COPY  EDITOR/DESIGNER  -  The 
Savannah  Morning  News,  a  75,000- 
circulation  daily  on  Georgia's  scenic 
coast,  seeks  a  copy  editor  with  a  flair 
for  news-page  design.  The  ideal  candi¬ 
date  will  have  at  least  one  year  of 
experience  in  design  of  live  news 
pages,  demonstrated  raiting  skills,  solid 
nevrs  judgment  and  the  ability  to  work 
quickly  under  tight  deadlines.  Macin¬ 
tosh  skills  a  plus  but  not  required.  Send 
resume,  cover  letter  with  salary  require¬ 
ments  and  editing  samples  to:  News 
Editor,  Savannah  Morning  News,  PO 
Box  1 088,  Savannah,  GA  31 402. 


COPY  EDITORS/PAGINATORS 

San  Francisco  Bay  Area  newspaper 
group  seeks  talentM  and  experienced 
desk  personnel.  Our  news  production 
center  paginates  five  daily  newspapers 
with  a  combined  circulation  over 
200,000.  We  ore  looking  for  both  rim 
editors  and  page  designers  to  vrork  on 
our  Harris  XP21  pagination  system  and 
PC-based  editing  system.  We  welcome 
all  levels  of  experience,  including  recent 
college  graduates.  Our  requirements:  a 
love  of  words,  hard  work  and  tough 
challenges.  Send  a  resume  and  cover 
letter  to  Chris  Campos,  Managing 
Editor,  Alameda  Newspaper  Group, 
4770  Willow  Road,  Pleasanton,  CA 
94588.  Phone:  (510)  416-4862. 

COPYEDITOR 
WITH  GRAPHICS  EXPERTISE 
The  Monterey  County  Herald  has  an 
opening  for  a  full-time  copy  editor. 
Duties  involve  copy  editing,  headline 
writing,  page  design  and  pagination, 
as  well  as  creation  of  simple  charts, 
logos  and  other  graphic  elements.  Posi¬ 
tion  requires  a  journalism  degree  and 
one  year  of  experience  as  a  copy  editor 
on  a  daily  newspaper,  or  comparable 
experiecKe  on  a  student  newspaper  or 
other  detail-oriented  nevrs  publication. 
Must  be  available  for  night  and 
weekend  vrork.  Experience  with  Macin¬ 
tosh,  IBM  PC  Windows,  or  other  similar 
newsroom  systems  is  desirabe.  Submit 
cover  letter,  resume,  tear  sheets  and 
references  to:  Walter  Dawson,  manag¬ 
ing  editor.  The  Monterey  County 
Herald,  PO  Box  271,  Monterey,  CA 
93942.  EOE 


FAST-GROWING  CHAIN  of  weekiv 
newspapers  in  Queens,  NY  seeks  high 
energy  person  to  run  professional  news 
operation.  Daily  newspaper  experience 
required.  Send  resume  and  clips  to 
Steven  Bbnk,  Queens  Publishing  Corp., 
41-02  Bell  Blvd.,  2nd  Floor,  Bayside, 
NY  11361. 


_ EDITORIAL _ 

COPY/DESIGN  EDITOR 
Key  opening  at  colorful  32,000  daily  in 
the  clean,  safe  state  capital  of  North 
Dakota.  Seek  minimum  of  three  years 
experience  in  design,  editing, 
headlines.  This  position  requires  proven 
leadership  skills.  Clips,  resume  should 
be  sent  to:  Libby  Simes,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502 


COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  for  fast- 
paced  desk  at  60,000  circulation  NJ- 
NY  metro  area  daily.  Salary  in  the 
$35,000  range  for  person  with  at  least 
2  years  experience.  Applicants  must  be 
able  to  design  lively  pages  on  deadline, 
and  be  able  to  step  into  any  desk  slot. 
A  strong  background  in  handling  local 
news,  and  vrriting  accurate  headlines  is 
essential.  Opportunity  for  advance¬ 
ment.  Send  resume  and  tearsheets  to 
Box  06985,  Editor  &  Publisher. 


COPY/LAYOL/T  EDITOR 
Sought  for  night  desk  at  New 
Hampshire's  largest  newspaper.  Pagina¬ 
tion  and  Mac  graphic  skills  preferred, 
daily  experience  essential.  Excellent 
pay,  benefits.  Send  resume  and  clips  to 
C.  Perkins,  Executive  Editor,  The  Union 
Leader,  Manchester,  NH  03108-9555. 


EDITOR 

LAKE  HAVASU,  ARIZONA 
One  of  the  Southwest's  hottest  spots 
needs  an  Editor  who  con  work  with  us 
to  increase  the  frequency  of  our  three- 
times  weekly.  We  have  a  three-times 
weekly,  a  weekly,  two  free  weeklies 
with  circulations  of  up  to  20,000.  Mac 
pagination,  digital,  screen  to  neg 
technology  (in  the  fall),  new  color 
equipment. 

Not  afraid  of  hard  work,  competition 
and  growing  page  counts?  Quick  on 
your  feet,  creative  with  layouts,  a  staff 
motivator  and  trainer?  Those  are 
requirements.  We're  losing  our  editor 
August  1 ,  so  this  is  an  immMiate  open¬ 
ing. 

If  you're  looking  for  a  great  place  to 
live  and  a  lively  community  with  vocal 
readers,  send  your  resume  with  sam¬ 
ples  of  your  editing,  columns,  page 
layout  and  vrhat  you  think  is  your  best 
to  Publisher  Linda  Ritchie,  Havasu 
Newspapers,  Inc.,  2225  W.  Acoma 
Blvd.,  Lake  Havasu  City,  AZ  86403. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-f  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 

EDITORS 

We  are  seeking  leaders  with 
demonstrably  strong  news,  manage¬ 
ment  background,  and  business 
expertise  to  run  a  three  times  a  week 
newspaper.  The  persons  we  seek  will 
be  interested  and  involved  in  the  com¬ 
munities  we  cover,  and  will  have 
personal  and  professional  skills  to  help 
a  good  newspaper  become  even  better. 
Send  cover  letter  and  resume  to  Box 
601,  520-26  So.  16th  Street,  Philadel¬ 
phia,  Pennsylvania  19146 


_ EDITORIAL _ 

ENTERPRISE,  EXPERIENCE:  100,000- 
circulation  Midwest  daily  seeks  a 
reporter  with  both.  Self-starter,  frequent 
Page  1  presence  a  must.  Expertise  in 
health,  education  or  government  report¬ 
ing  a  plus.  Send  a  resume  and  5-10 
clips  that  demonstrate  all  of  the  above. 
Box  06998,  Editor  &  Publisher. 


ENTERTAINMENT  WRITER 

We're  looking  for  an  enterprising 
reporter  who  can  odd  a  20-something 
spin  to  our  local  entertainment  pages 
with  coverage  of  nightclubs,  music,  tel¬ 
evision,  etc.,  along  with  an  occasional 
general  features  assignment.  We  are  a 
54,000  Knight-Ridder  newspaper  com¬ 
peting  in  a  two-paper  town.  Send 
resume,  clips  and  a  letter  describing 
how  you'd  develop  this  second  enter¬ 
tainment  beat  to  Marcia  Werts,  features 
editor.  The  News-Sentinel,  Fort  Wayne, 
IN  46801.  An  Equal  Opportunity 
Employer. 


ENTRY  TO  SENIOR  JOBS  in  journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  326-2661 . 


EXECUTIVE  EDITOR 

Family  owned  daily  newspaper  seeks 
an  outstanding  candidate  for  executive 
editor.  Management  seeks  a  candidate 
who  is  prepared  to  build  an  award  win¬ 
ning  community  newspaper.  Applicant 
must  be  a  team  player,  strong  in  local 
community  news,  capable  of  writing 
solid  local  editorials,  willing  to  work 
with  other  newspaper  departments, 
very  involved  in  community  activities. 
Layout,  design  and  pagination  experi¬ 
ence  helpful.  Applicant  must  be  an 
excellent  motivator,  leader  and  man¬ 
ager.  Send  cover  letter,  resume,  salary 
and  one  sample  of  current  newspaper 
to  Box  06989,  Editor  &  Publisher. 


FEATURE  WRITER  needed  who  can 
bring  new  life  to  our  lifestyle,  arts  and 
entertainment  pages.  Contact  Rex 
Smith,  editor.  The  Record,  501 
Broadvray,  Troy,  NY  12181. 

FEATURES  -  Medium-sized  daily  in 
NFL-mad  southeastern  city  seeks 
aggressive,  creative  deputy  assistant 
features  editor.  Candidates  for  this  posi¬ 
tion  should  possess  strong  content  and 
management  skills  and  be  ambitious 
enough  to  vrant  full  control  of  20-plus 
person  department.  Candidate  also 
should  want  to  embrace  themed  sec¬ 
tions  that  focus  on  food,  the  arts,  teens, 
travel,  families  and  entertainment. 
Moreover,  they  should  possess  vision 
enough  to  create  new  products  for  an 
ever-rickle  market.  Send  resume,  clips, 
other  supporting  materials  to  Michael 
Romaner,  Features  Editor,  The  Florida 
Times-Union,  PO  Box  1949,  Jackson¬ 
ville,  FL  32231 .  Deadline:  August  5. 

WE  ARE  A  DRUG-FREE  WORKPLACE 

_ EOE _ 

FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-8918. 


_ EDITORIAL _ 

FEATURES  EDITOR 

Bright  ideas,  high  energy  and  excellent 
organizational  skills  neiraed  to  lead  a 
talented  staff.  Department  produces  a 
variety  of  service-oriented  doily  and 
Sunday  sections  (lifestyle,  entertain¬ 
ment,  Family,  Home  &  Garden,  Lei¬ 
sure).  Need  three  years  of  supervisory 
experience,  flair  for  editing,  layout  and 
pagination.  Send  cover  letter  outlining 
your  features  section  philosophy, 
resume,  tear  sheets,  and  references  to: 
The  Monterey  County  Herald,  Human 
Resources,  8  Upper  Ragsdale  Drive, 
Monterey,  CA  93940.  EOE 


GOT  CUTTING-EDGE  story  ideas?  Got 
creative  design  skills?  Able  to  manage 
creative  people?  We're  looking  for  a 
features  Mitor  with  those  talents  ror  The 
Sarasota  Herald-Tribune,  a  120,000- 
circulation  New  York  Times  Regional 
newspaper  on  the  Gulf  coast  of  Florida. 
Prefer  3-5  years'  prior  supervisory 
experience.  Send  resume,  samples  of 
your  work  to  Bruce  E.  Giles,  Managing 
Editor,  Sarasota  Herald-Tribune,  PO 
Box  1 71 9,  Sarasota,  FL  34230. 


GROWING  SOUTHERN  NEVADA 
weekly  is  adding  a  publication  dote 
and  needs  help  on  the  editorial  side. 
Solid  reporting  skills  required.  Call  Rich 
Thurlow  at  (702)  727-5102  (days)  or 
(702)  727-8592  (evenings). 


HIGHER  EDUCATION  REPORTER  -  The 
Lexington  (KY)  Herald-Leader,  a  Pulit¬ 
zer  Prize-winning  Knight-Ridder  news¬ 
paper,  seeks  an  experienced  reporter  to 
cover  higher  education  with  an  empha¬ 
sis  on  the  University  of  Kentucky.  Five 
years'  daily  newspaper  experience 
required,  background  in  computer- 
assisted  reporting  preferred.  We  want 
someone  with  proven  ability  to  cover  a 
beat  and  produce  compelling,  informa¬ 
tive  A1  stories.  The  Herala-Leader  is 
1 25,000  daily,  1 65,000  Sunday.  Send 
letter,  reference  list  and  6-10  clips 
before  July  22  to  Tom  Caudill,  AME,  Lm- 
ington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40508.  No  phone 
calls  please.  EOE  M/F. 


MILITARY  REPORTER  -  The  Navy  pl^s 
a  huge  role  in  our  city.  We  are  seeking 
a  reporter  who  can  cut  through  the  bull 
and  bureaucracy  and  tell  interesting 
stories  about  people  in  uniform  -  the 
type  of  stories  that  all  the  rest  of  us 
would  like  to  read.  Knowledge  of 
military  operations  is  a  plus.  We  are  a 
185,000  circulation  doily,  255,000  on 
Sundays.  Send  a  resume  and  your  six 
best  clips  to  John  Burr,  Metro  Editor, 
The  Florida  Times-Union,  1  Riverside 
Avenue,  Jocksonville,  FL  32202. _ 

OUR  SPORTS  EDITOR  is  moving  up  in 
our  organization  and  that  changes  our 
plans.  We'll  need  a  real  pro  capable  of 
filling  his  award-winning  cleats.  We'll 
also  need  an  experienced  reporter/ 
copy  editor  on  the  news  side  lor  gen¬ 
eral  assignment,  hard  news,  features 
and  desk  work.  We're  the  Louisiana 
Press  Association's  Newspaper  of  the 
Year.  And,  we're  in  the  head  of  Cajun 
Country.  If  you  have  the  experience 
and  ability  we  need,  contact  Ted  Truby, 
Editor,  The  Daily  Iberian,  PO  Box 
9290,  New  Iberia,  LA  70560;  or  call 
(318)  365-6773  after  1 1  a.m.  CDT. 


ASK  ABOUT  OUR  LOW  CONTRAQ  RATES!  (21 2)  675-4380 
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HELP  WANTED 


_ EDITORIAL _ 

NEWS  EDITOR,  SLOT  PERSON 

Two  key  positions  open  at  the  Lincoln 
Journal-Star,  a  mid-sized  newspaper  in 
a  vibrant  midwestern  city.  First,  we 
need  a  take-charge  news  editor  eager 
to  lead  a  talented  and  experienced 
copy  desk.  Ideal  candidate  will  be  great 
with  words,  great  with  design  and  with 
people.  This  Key  management  position 
reports  directly  to  the  Mitor.  We  also 
need  a  slot  person  who  can  write  com¬ 
pelling  headlines  and  design  attractive 
section  fronts.  As  state  capitol  and 
home  to  the  University  of  Nebraska,  Lin¬ 
coln  is  an  exciting  news  town  that  offers 
a  wonderful  quality  of  life.  Send  resume 
and  samples  of  your  work  to  Personnel 
Manager,  Lincoln  Journal-Star,  PO  Box 
81609,  Lincoln,  NE  68501,  by  July 
29, 1994. 


PR  WRITER 

Marketing  agency  dealing  exclusively 
in  high-tech  markets  seeking  experi¬ 
enced  journalist  ready  to  make  transi¬ 
tion  to  public  relations.  Must  be  pro¬ 
fessional  and  familiar  with  PR.  Fax 
resume  to  Bruce  Felps  at  (214)  669- 
8447  or  mail  to  81 31  LBJ  Freeway,  Ste. 
275,  Dallas,  Texas  75251 . 


_ EDITORIAL _ 

REPORTERS 

One  of  the  best  daily  newspapers  in 
Wiscansin  is  looking  for  a  reporter  to 
cover  business  news.  We're  a  com¬ 
munity  rich  in  manufacturing  with  a 
retail  Mse  bursting  at  the  seams. 

The  La  Crosse  Tribune,  a  38,000  AM, 
covers  a  wide  variety  of  business  news, 
from  large  companies  employing  thou¬ 
sands  to  Ma  and  Pa  shopkeepers  who 
still  play  an  important  part  in  me  area's 
economy. 

The  ideal  candidate  should  be  someone 
who  not  only  understands  business,  but 
one  who  leaves  the  corporate  lingo  in 
the  annual  report  and  writes  in  a  way 
that  makes  readers  care  and  take 
notice. 

If  you'd  like  to  lead  the  business  section 
that  was  recently  named  the  second 
best  among  large  newspapers  in  Wis¬ 
cansin,  send  a  letter  of  application, 
resume,  a  minimum  of  three  work- 
related  references  and  samples  of  your 
best  vi^  to: 

Human  Resources  Manager 
LA  CROSSE  TRIBUNE 
401  N.  Third  Street 
La  Crosse,  W1  54601 

"An  Equal  Opportunity  Employer  M/F" 
Application  Deadline:  August  1 , 1 994 
REPORTER 

You've  got  at  least  one  year  of  daily 
experience.  Compared  with  your  peers, 
you're  the  best  reporter  and  writer  your 
newspaper  has  seen  in  years.  But  you 
want  more.  We're  a  60,000-circulation 
daily  within  35  minutes  of  New  York 
City.  If  you're  committed  to  hard-hitting 
community  journalism  and  are  up  to  the 
challenge  of  a  competitive,  demanding 
market,  send  or  Fax  a  letter,  resume 
and  your  five  most  enterprising  clips  to 
Jim  McGarvey,  Assistant  Managing 
Editor,  Daily  Record,  PO  Box  217, 
Parsippany,  NJ  07054.  Fax:  (201) 
428-6666. _ 

REPORTER/NEWS  EDITOR 
The  Lake  Havasu  City  Herald  is 
undergoing  a  conversion  from  three- 
times  weekly  to  daily  and  has  an  open¬ 
ing  for  a  reporter/news  editor.  Only 
reporters  with  significant  experience, 
preferably  daily  experience,  and  some 
copy  desK  skills  should  appfy.  This  is  a 
reat  opportunity  for  a  self-starter  in  a 
ighly  competitive,  expanding  market. 
It's  also  a  chance  to  work  with  the 
award-winning  staff  here.  Send  resume 
and  work  samples  to  Publisher  Linda 
Ritchie,  Havasu  Newspapers,  Inc., 
2225  W.  Acoma  Blvd.,  Lake  Havasu 
City,  AZ  86403  or  Fax  to  (602)  855- 
2637. 


PROJECTS/URBAN  affairs  reporter: 
90,000  circulation  Tribune  Newspapers 
in  Metropolitan  Phoenix,  winners  of 
1993  and  1994  National  Headliner 
awards  and  1994  Livingston  Award, 
looking  for  experienced  reporter  with 
track  record  in  investigative  reporting. 
Locate  to  sunny  Southwest.  Send  clips 
and  resume  to  Phil  Boas,  Metro  Editor, 
Tribune  Newspapers,  120  W.  First 
Ave.,  Mesa,  AZ  85210. 


REPORTER  WANTED:  Want  to  live  and 
viKjrk  in  one  of  the  fastest  growing  coun¬ 
ties  in  the  United  States  tor  one  of  the 
fastest  growing  newspapers  in  the  coun¬ 
try?  And  how  obout  doing  that  on  Flor¬ 
ida's  west  coast?  A  25,000  circulation 
newspaper  with  three  daily  editions  is 
looking  for  a  pro  who  can  work  on 
enterprise  stories  and  help  out  on  vari¬ 
ous  news  beats  while  a  beat  reporter 
works  on  an  enterprise  story.  Send 
resume  and  clips  to  Jeff  Roslow,  Sun 
Herald,  23170  Harborview  Road, 
Charlotte  Harbor,  FL  33980 


NOW  ON  SALE 

1994 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact 
E&P's  Circulation  Department 
at  (212)675-4380 


SPACE  REPORTER 

The  Orlando  Sentinel  is  looking  (or  a  reporter  with  exceptional  writing  skills  and  a 
thorough  knowledge  of  the  space  program  to  spearhead  its  coverage  of  NASA 
from  Kennedy  Space  Center.  This  premier  beat  focuses  on  the  space-shuttle  pro¬ 
gram  at  KSC  and  the  military,  civilian  and  commercial  rockrt  launches  from 
nearby  Cape  Canaveral  Air  Force  Station.  It  also  carries  the  broader  mandate  of 
providing  natiorKil-caliber  coveroge  of  U.S.  spoce  policy,  NASA  operations  and 
foreign  space  ogerKies.  Send  a  cover  letter  explaining  why  you  are  qualified  for  the 
position,  a  resume  and  clips  to:  James  Clark,  AMStant  Executi^  Editor,  The 
Orlando  Sentinel,  633  North  Orange  Ave.,  Orlando,  FL  32801. 


EDITORIAL 


REPORTERS 

THE  KANSAS  CITY  STAR  is  seeking 
three  reporters  to  help  launch  a  new  com- 
munity  twice-weekly  in  our  most 
populous  suburban  area.  We  are  seek¬ 
ing  recent  college  graduates  or 
reporters  with  up  to  2  years'  experience 
who  thrive  on  community  journalism. 

Candidates  must  hove  newsroom  expe¬ 
rience  or  completed  at  least  one 
internship. 

These  jobs  are  for  a  fixed  period  of 
time,  lasting  either  24  or  30  months. 
Starting  salary:  $355/week.  Standard 
company  benefits. 

Women,  minorities  and  disabled 
persons  are  encouraged  to  apply. 

Send  cover  letter,  resume,  list  of 
references  and  copies  of  your  1 0  best 
clips  (no  originals,  please)  to: 

Michow  Nelson 

Managing  Editor/ Johnson  County 
The  Kansas  City  Star 
8455  College  Blvd. 

Overland  Park,  Kansas  66210. 

Application  deadline:  August  20.  Pref¬ 
erence  will  be  shown  to  early  appli¬ 
cants. 

No  telephone  colls,  please. 


EDITORIAL 


SEEKING  LAYOUT  editor  with  Mac 
pagination  experience  to  edit  copy  and 
lay  out  pages.  Send  resume  and  tear 
sheets  of  layouts  to  Las  Vegas  Review- 
Journal,  Human  Resources  Department, 
PO  Box  70,  Las  Vegas,  Nevada 
891  25.  An  Equal  Opportunity 
Employer. 


THE  MESSENGER-INQUIRER  in 
Owensboro,  KY,  one  of  the  nation's 
best  small  dailies,  is  looking  for  an 
experienced  reporter.  We  have  a 
circulation  of  33,000  and  a  staff  that 
serves  its  six-county  readership  area  by 
striving  for  and  achieving  journalistic 
excellence.  The  successful  applicant  will 
be  aggressive,  hard  news-oriented  ond 
hove  an  understanding  of  community 
journalism.  Send  clips,  resume  and 
cover  letter  to  Paul  Raupp,  City  Editor, 
Messenger-Inquirer,  PO  Box  1480, 
Owensboro,  KY  42302.  EOE. 


SPORTS  COPY  EDITOR 
We're  looking  (or  a  sports  copy  editor 
(or  the  night  desk  of  a  1 1 5,000  circula¬ 
tion  daily  in  the  Blue  Ridge  Mountains 
area  of  southwestern  Virginia.  We 
want  someone  who  can  work  col- 
loborotively  with  editors  and  reporters, 
who  con  edit  local  and  wire  copy,  and 
do  layout.  A  minimum  of  two  years' 
reporting/editing  experience  is  pre- 
(ened.  ^^intosh  experience  will  be  con¬ 
sidered  a  plus.  We  boost  a  moderate 
climate,  low  cost  of  living  and  a  news¬ 
paper  that  is  among  the  top  ten  in 
metro-area  penetration.  Send  resume, 
clips,  tear  sheets  of  layouts,  and  two- 
page  autobiography  to  the  Sports 
Editor,  Roanoke  Times  &  World-News, 
PO  Box  2491,  Roanoke,  VA  24010. 
An  equal  opportunity  employer. 


SPORTS  DESIGNER 

Energetic,  creative  designer  with  strong 
Quark  and  Freehand  skills  needed  to 
present  the  work  of  an  aggressive 
sports  staff.  Major  focus  will  be  on 
special  sections,  including  college 
basketball  and  high  school  sports  mag¬ 
azines.  We  are  a  54,000  Knight- 
Ridder  newspaper  a  long  way  down 
the  rood  to  A^-based  pagination.  We 
place  a  strong  emphasis  on  local  news, 
so  vre  produce  nnany  graphics  and  pro¬ 
jects.  To  join  one  of  me  country's  most 
innovative  design  departments,  send  a 
resume  and  examples  to  Dan  Suwyn, 
design  editor.  The  News-Sentinel,  PO 
Box  102,  Fort  Wayne,  IN  46801.  An 
Equal  Opportunity  Employer. 


WIRE  EDITOR:  Small  six-day  daily 
seeks  wire  editor  to  lay  out  specially 
and  news  pages,  copy  edit  and  pro¬ 
duce  local  graphics.  Newsroom  is 
portially  poginalM  on  Devrars  system. 
Mac  experience  essential.  Hours  are 
Monday-Thursday  days  and  Friday 
nights.  Great  opportunity  for  experi¬ 
enced  reporters  or  copy  editors.  We 
offer  excellent  benefit  package.  For 
more  information,  contact  Niki 
Miscovich,  Editor,  Turlock  Journal,  PO 
Box  800,  Turlock,  CA  95381-0800. 
(209)634-9141 

When  we  can't  dream  any  longer,  we 
die. 

Emma  Goldman 


[TECHNICAL  FINANCIAL  EDITOR^ 

L- _ 

The  Treasury  Management  Association  seeks  an 
individual  with  considerable  finance  and  treasury 
experience  to  coordinate  book  projects  and  edit 
publications  for  treasury  professionals.  The  posi¬ 
tion  also  includes  working  with  subject-matter 
experts  and  developing  new  project  ideas.  We 
require  3-5  years  corporate  treasury  and  cash 
management/bank  product  management  experi¬ 
ence  as  well  as  3  -  5  years  editorial  experience. 
CCMs  are  encouraged  to  apply.  For  considera- 
[  tion,  send  resume  w/salary  nistory  to: 

TMA 

Treasury  Management  Association 
Attention:  Technical  Financial  Editor 
7315  Wisconsin  Ave.,  Suite  1250  West 
Bediesda,  Maryland  20814 
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HELP  WANTED 


INTERACTIVE  MEDIA 


OPERATIONS/MARKETIIMG 

MANAGER 

INTERACTIVE  MEDIA,  INC.  (IMI) 

IMI,  a  subsidiary  of  The  Gazette  Com¬ 
pany  (Cedar  Rapids,  lA)  and  a  leader 
in  audiotex  and  interactive  media 
enhancements,  is  looking  for  an  indi¬ 
vidual  experienced  in  emerging 
technologies  to  become  part  cn  an 
established  team  and  to  help  develop 
strategic  directions.  Qualified  candi¬ 
dates  must  be  proficient  in  computer 
programming,  skilled  at  marketing  and 
knowledgeable  of  interactive 
technologies  and  online  applications. 
Must  possess  vision  and  initiative. 

IMI  is  an  operator,  developer,  consul¬ 
tant  and  service  bureau  for  interoctive 
services  including  CITYLINE,  an 
audiotex  system,  and  ExpressWoy 
Classifieds,  an  electronic  classified 
product. 

Fox  or  send  your  resume  with  cover  let¬ 
ter  outlining  your  interest  in  this 
opportunity;  along  with  salary  require¬ 
ments  to:  Jim  Debth,  Fox:  (319)  386- 
8538,  IMI;  PO  Box  511,  Ce^r  Rapids, 
lA  52406.  EOE. 


MARKETING 


MARKETING  DIREaOR 

We  are  seeking  a  creative  and  experi¬ 
enced  leader  to  join  our  management 
team  in  developing  key  marketing 
strategies.  The  position  is  responsible 
for  circulation,  advertising,  and 
editorial  programs,  as  well  as  the 
development  of  long-term  plans  for  the 
newspaper.  The  ideal  candidate  will 
possess  the  following  strengths:  ability 
to  manage  research  data  into  concise 
presentations,  able  to  interact  with  all 
areas  of  the  newspaper  and  the  com¬ 
munities  we  serve,  and  to  share  a  vision 
in  the  development  of  effective  newspa¬ 
per  campaigns.  Preferred  candidates 
would  have  5  years  marketing  experi¬ 
ence  with  a  medium  to  metro  daily.  If 
you  want  to  share  our  visian  and  hove 
demonstrated  the  ability  to  succeed, 
please  apply  today. 

Send  a  cover  letter,  salory  reguire- 
ments,  samples  of  your  work  and  your 
thoughts/ideas  on  marketing  the  daily 
newspaper  to: 

The  Gazette  Telegraph 
Director  of  Human  Resources 
PO  Box  1779 

Colorodo  Springs,  CO  80901 
EOE  MFDV 

PHOTOGRAPHY 

PHOTO/GRAPHICS  EDITOR:  Looking 
for  a  team  player  to  run  a  six-person 
department  at  innovative  25,000- 
circulation  Knight-Ridder  daily  that 
emphasizes  local  news.  Required:  min¬ 
imum  3  to  5  years'  experience  at  a 
daily  newspaper,  exceptional  photo 
skills,  knowledge  of  Leafdesk  and  Mac 
systems.  Send  resume  and  portfolio  to 
Jackie  Kerwin,  Managing  Editor,  The 
News,  33  SE  Third  St.,  Boca  Raton,  FL 
33432. 

Yes,  there  is  a  Nirvana;  it  is  in  leading 
your  sheep  to  a  green  pasture,  and  in 
putting  your  child  to  sleep,  and  in 
writing  the  last  line  of  your  poem. 

Kahili  Gibran 


PHOTOGRAPHY 


DIREQOR  OF  PHOTOGRAPHY 
The  Sun,  Bremerton,  WA 

The  Sun  is  seeking  a  director  of  photog¬ 
raphy. 

Candidates  should  hove  photo,  supervi¬ 
sory  and  design  experience.  The  photo 
director  will  manoge  department,  coach 
staff,  edit  phatos  and  screen  and  priari- 
tize  phato  assignments.  Photo  director 
will  work  closely  with  newsroom  edi¬ 
tors,  designers  and  reporters  to  bring 
images,  words  and  design  together  for 
a  news  package  with  real  impact. 

Send  portfolia,  resume  and  cover  letter 
to  Marty  Bonvechio,  Managing  Editor, 
The  Sun,  545  Fifth  St.,  Bremerton,  WA 
98337.  (206-792-9202). 


IF  YOU  CAN  GUARANTEE  a  clear, 
quality  and  colorful  front  page  full  color 
photo  everyday  for  the  front  page,  you 
are  the  photographer  we  want.  Call 
Barry  Casebolt,  Executive  Editor,  Coeur 
D'Alene  Press,  (208)  664-8176,  today 
for  immediate  opening. 


PHOTOGRAPHER 

Good  daily/Sundoy  seeking  to  be  bet¬ 
ter  needs  chief  photographer  for  one- 
person  operation  with  part-time  help. 
Experience  in  color,  black  white,  and 
AP's  photo  leaf  scan  desk  preferred. 
Shoot  news,  sports  and  features  for 
well-rounded  paper  concentrating  on 
community  news.  Good  opportunity  to 
work  for  progressive  company  in  mod¬ 
em  plant.  Send  cover  letter,  resume  and 
work  samples  to  Ronald  W.  Hosie, 
managing  editor.  The  Daily  Union,  222 
W.  Sixth  St.,  Junction  City,  KS  66441 . 


PRODUCnON/TECH 


BINDERY  OPERATOR 
Must  be  able  to  operate  a  4-pocket 
McCain.  Experience  necessary.  Full¬ 
time  Days,  BENEFITS. 

Call  Human  Resources  (508)  746-5555 
MPG  Printing 
9  Long  Pond  Road 
Plymoum,  MA  02362 


PRESSROOM 


SECOND  PRESSMAN  NEEDED 
Urbanite  experience  preferred.  Full 
time-various  shifts  available  due  to 
expansion.  7  day  daily  plus  com¬ 
mercial.  Excellent  benefit  package 
includng  40 IK.  Send  resume,  wa«  his¬ 
tory  to  Longmont  Daily  Times-Call,  PO 
Box  299,  Longmont,  CO  80502.  Attn. 
Press. _ 

PRESSROOM  MANAGER  at  an  expand¬ 
ing  two  shift  afternoon  daily  newspaper 
in  the  Boise,  Idaho  area.  Duties  include 
the  operations  of  an  11  unit  Goss  Com¬ 
munity  Press  with  Urbanite  folder,  expe¬ 
rience  in  all  phases  of  page  prepara¬ 
tion  using  a  pinning  system,  scheduling 
and  supervising  maintenance  of  press 
and  darkroom  equipment,  experience 
in  direct  printing,  thorough  knowledge 
of  color,  scheduling  and  supervising  a 
two  shift  crew,  ordering  and  maintain¬ 
ing  paper  and  supplies,  and  annual 
budget  preparation.  Fax  resume  and 
salary  requirements  to  (208)  467-9562 
or  mail  to  Idaho  Press-Tribune,  PO  Box 
9399,  Nampa,  ID  83652-9399  attn: 
Production  Manager.  No  phone  calls, 
please.  Equal  Opportunity  Employer. 


PRESSROOM 


PRESSROOM 

Small  newspaper/commercial  press¬ 
room  has  on  immediate  opening  for  a 
hands-on  supervisor,  experience  with 
multiple-web,  process  color,  web  offset 
newsprint  printing,  8-unit,  2-folder 
Goss  Community  SC/SSC  press.  The 
successful  applicant  will  demonstrate  a 
history  of  motivational  and  instructional 
ledership;  and  comprehensive  know¬ 
ledge  and  expertise  in  high-quality,  low 
waste,  single-width  newsprint  press 
operations.  This  is  an  opportunity  to 
lead  a  busy,  growing  press  operation 
into  a  busier  and  promising  future! 
Northeastern,  predominantly  rural  loca¬ 
tion.  Resumes,  wage  history  and 
expectations,  in  absolute  confidence,  to 
Box  06984,  Editor  &  Publisher. 


PUBUC  RELATIONS 


BERLIN/BONN.  Seminar  far  US 
journalists  spansored  by  Academy- 
Berlin,  S^t.  19-27.  Focus  on  problems 
in  united  Germany;  past-communist 
democracies;  German-US  relations.  All 
lodging  and  meals  provided;  Only  cost 
is  $150  registration.  Excellent  speakers, 
on-locatian  briefings,  plenty  of  extra 
time.  Apply  by  writing  to  John  L.  Focht, 
German  Press  Seminar,  Bax  38881, 
Germantown,  TN  38183.  Deadline  for 
applying  is  July  25. 


SALES 


MANAGER/TERRITORIAL  SALES 
The  Rocky  Mountain  News,  Denver's 
largest  daily  newspaper,  has  an  open¬ 
ing  for  Manager  of  our  retail  territorial 
soles  staff.  We  are  looking  for  a  highly 
motivated,  competitive  and  proven 
sales  manager  anxious  to  grow  with 
our  newspaper  and  our  market.  The 
position  will  be  responsible  for  1  sales 
manager  and  1 2  salespeople.  Candi¬ 
date  must  possess  strong  leadership, 
motivational  and  creative  selling  skills. 
Experience  in  forecosting/budgeting, 
sales  training,  new  product  devel¬ 
opment,  and  good  written  and  oral 
communication  skills  are  all  essential. 
College  degree  in  advertising  or  related 
field  preferred,  as  is  experience  with  a 
metro  daily  in  a  competitive  market. 
We  offer  excellent  salary  and  MBO 
program  along  with  a  comprehensive 
benefits  package.  If  you're  interested  in 
working  for  a  progressive  daily  news¬ 
paper  in  one  of  the  nation's  premier 
markets,  this  opportunity  may  be  for 
you.  Please  submit  a  resume  and  cover 
letter  to: 

THE  ROCKY  MOUNTAIN  NEWS 
HUMAN  RESOURCES  DEPARTMENT 
400  West  Colfax  Avenue 
_ Denver,  CO  80204 _ 

COMPETITIVE 
SALES  PEOPLE  WANTED 
Come  be  a  super  star  with  the  leading 
media  soles  team  in  the  nation.  We 
need  strong  sales  professionals  who 
can  thrive  in  the  most  competitive  orerx] 
in  the  country. 

Write  to 
Earl  Rush 

The  Orange  County  Register 
625  North  Grand  Ave. 

Santa  Ana,  California  92701 

VP  SALES  -  Previous  experience  in 
newspapers,  media  groups,  possibly 
on-line  services  &  cable.  Exciting  Inter¬ 
net  classifieds  service  in  development  at 
innovative  San  Francisco  firm  going  all 
the  way.  FAX  (41 5)  284-5315. 


INTERNATIONAL  SALES  & 
MARKETING  MANAGER 

Established  New  York  City  agency 
seeks  an  experienced  Sales  and  Market¬ 
ing  Manager  to  coordinate  sales  efforts 
of  territorial  agents  and  direct  market 
syndicated  news  and  features  to  inter¬ 
national  periodicals. 

Applicants  should  have  sound  back¬ 
ground  in  international  media  sales 
and  management,  strong  organiza¬ 
tional  and  communication  skills.  Solid 
presentation  and  writing  skills  required. 
General  knowledge  of  Macintosh 
newspaper/magazine  electronic  pub¬ 
lishing  systems  a  plus.  Spanish  fluency 
helpful. 

Competitive  salary,  bonus  plan  based 
on  performance,  and  benefits  package 
including  401 K  plan. 

Please  respond  with  cover  letter,  resume 
and  full  salary  history  to  Box  07003, 
Editor  &  Publisher. 


VICE  PRESIDENT  OF  SALES 
One  of  the  largest  shopper  publications 
in  Zone  2  seeks  experienced  Vice  Pres¬ 
ident  of  Sales  to  lead  both  display  and 
telemarketing  sales.  The  ideal  candi¬ 
date  has  a  demonstrated  and  praven 
history  of  success  in  shopper  sales  and 
sales  management.  A  minimum  af  5 
years  experience  in  managing  man¬ 
agers  with  emphasis  on  strong  lead¬ 
ership  and  peaple  skills.  The  ability  ta 
motivate,  train,  and  develap  a  sales 
staff.  A  praactive  management  style 
and  proven  history  of  building  strong 
sales  team  is  required.  We  are  a  large 
and  exciting  sales  organization  and 
look  for  a  proven  ability  to  develop 
creative  sales  and  marketing  strategies 
that  generate  both  immediate  and  long 
range  results.  A  demanstrated  ability  to 
translate  these  sales  strategies  inta 
results  in  the  field  is  a  prerequisite  for 
this  position.  The  V.P.  of  Sales  is  the  key 
senior  management  role  in  our  quality 
advertising  sales  organization.  Com¬ 
petitive  Salary,  lucrative  bonus  plan 
based  on  performance,  and  benefits 
package  including  401 K  plan. 

Send  resume  and  full  salary  history  in 
absolute  confidence  to  Box  06956, 
Editor  &  Publisher. 


TELEPHONE  SALES  MANAGER 

Major  group  of  doily  newspapers, 
circulation  118,000,  in  Ventura 
County,  in  sunny  Southern  California, 
seeks  experienced  Sales  Manager  for 
Telecenter  currently  located  in  Simi 
Valley. 

Must  have  well  developed  sales  skills, 
be  people  oriented,  able  to  motivate 
and  manage  staff  of  twenty  five  for  con¬ 
tinued  sales  growth. 

We  offer  excellent  compensation, 
salary  plus  performance  incentives,  out¬ 
standing  benefits.  We  are  part  of  a 
major  newspaper  chain  and  are  fast 
growing  in  our  area. 

If  you  have  a  Telemarketing  Manoge- 
ment  background  and  want  to  be  part 
of  a  fast  growing  management  team, 
please  send  your  resume  to: 

Anne  LaDow 
Human  Resources 
PO  Box  671 1 
Ventura,  CA  93006 


Editor6?Publisher  •  July  16,  1994 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  week-$7.S5  pei  line 

2  week»-$6.9S  per  line,  per  Issue. 

3  weeks-S^.OS  per  Hne.  per  Issue. 

4  weel»-$5.20  per  llr«.  per  Issue. 


POSITIONS  WANTED 

1  weel(-$4.10  per  Hne 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-$2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  Hne.  per  Issue. 


Add  $8.00  per  Insertion  for  box  senrice.  Add  $4.50  per  InserHon  for  box  service. 
Count  os  on  additional  Hne  In  copy.  Count  as  on  additional  Hrie  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch,  per  Insertion:  1  time.  $95;  2  to  5  times.  $90 
6to  13  times.  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLiNE:  8  days  prior  to  pubiication  date. 
Contract  rates  avaiiabie  upon  request. 

Box  number  responses  are  moiled  each  day  os  they  are  received. 


Company_ 


Ciassification _ 

Authorized  Signature_ 
Copy _ 


No.  of  Insertions:  Amount  Enciosed:  $ 


1 1  West  19th  street,  NY,  NY  10011,  (212)  675-4380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 


EMPLOYED  COMMUNITY  doily  pub¬ 
lisher/corporate  officer  seeking  change 
after  several  years  with  some  company. 
Experienced  on  dailies  and  weeklies  as 
staff  writer,  managing  editor,  advertis¬ 
ing  director  and  general  monoger.  Box 
07006,  Editor  &  ^blisher. 


CIRCULATION 


41 -YEAR-OLD  with  Masters.  20  years 
newspaper  experience  in  telemarketing, 
field,  store,  door-lo-door  and  delivery. 
Looking  to  become  valuable  member  of 
your  team.  Coll  Ronald  Paesch  today  at 
(805)  943-8488. 


PROFESSIONAL  circulator  New  York 
City  and  Suburbs.  Available  for  markeh 
ing  services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)  588-2735. 


AWARD-WINNING,  aggressive 
reporter  with  5  years  of  daily  experi¬ 
ence  seeks  a  similar  position  or  an 
opportunity  in  editing.  Prefer  a  mid¬ 
sized  daily  or  larger  that  is  committed 
to  excellent.  Kevin,  (801 )  375-4604. 


GENERATION  X  consultant.  Will  show 
you  how  lo  appeal  to  young  adults,  1 2 
to  29;  first  with  weekly  section,  then 
throughout  the  entire  newspaper.  Fee 
plus  travel  expenses.  Box  07004,  Editor 
&  Publisher. 


JOURNALISM  GRADUATE  student 
seeks  permanent  position  as  Graphic 
Journalist.  Jann  (205)  553-41 40. 


MY  SPORTS  COLUMN  sells  newspa¬ 
pers.  Veteran  sports  editor/award- 
winning  columnist  on  Zone  2  daily 
seeks  challenge/opportunily  as  a  col¬ 
umnist.  Division  1  A,  NFL  beat,  metro 
background.  QuarkXPress  layout  skill. 
Box  07002,  Editor  &  Publisher. 


WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/reporter. 
Prefer  Zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 

MASTERS  IN  JOURNAUSM.  Two  years 
of  writing  experience  at  maior  daily. 
Familiar  with  desktop  publishing  and 
Internet.  Background  in  government 
reporting  ana  feature  writing.  Call 
Thomas  Pear  at  (804)  424-3297 


VERY  EXPERIENCED  sports  reporter 
with  dynamic  writing  skills  and  vast 
knowledge  of  all  sports  seeks  a  position 
in  the  New  York  State/Midaletown 
area.  Has  five  years  experierKe  as  an 
associate  editor  of  a  large  auto  racing 
publication  in  the  Midwest.  Flexible. 
Willing  to  lake  on  general  assignment 
positions.  Also  well-skilled  in  page 
la)rout,  design  and  Quark.  (G.  Belsha, 
412  South  Mth  Street,  Milv^ukee,  Wl 
53214(414)258-8478). 


VETERAN  JOURNAUST  currently  edit¬ 
ing  on  alternative  lifestyle  magazine 
neMs  a  change.  I've  done  extensive 
investigative  and  in-depth  coverage  of 
everything  from  politics  to  business  on 
competitive  weeklies,  daily  newspapers 
and  wires  and  magazines.  My  clips 
and  references  demonstrate  substantial 
depth  as  a  reporter,  as  well  as  an 
editor.  I'm  looking  for  a  new  challenge 
in  a  southern  U.S.  and,  preferably, 
coastal  area.  Pot,  at  (414)  426-2357. 


FREELANCE 


FREELANCE  WORK;  BUSINESS 
STORIES 

Experienced  business  writer  seeks 
freelance  assignments.  I've  worked  9 
years  as  a  business  reporter,  7  years  as 
a  business  editor,  and  hove  an  MBA. 
Call  (305)  663-8381  or  write  to:  Mike 
Seemuth,  7430  SW  59  Ct.  #C7, 
Miami,  FL  33143. 


PHOTOXHJRNAUSM 


SERIOUS  PHOTOJOURNALIST  com¬ 
mitted  to  comprehensive  visual  report¬ 
ing  with  experience  on  three  dailies 
sedcs  a  position  on  a  respectable  staff. 
Was  editor-in-chief  of  The  East  Texan, 
1993,  1st  place  winner  of  TIPA  Best  of 
Show  and  2nd  Place  Best  Overall 
Newspaper.  Literate  in  QuarkXPress 
and  Photoshop  with  excellent  design 
and  writing  skills.  (903)  886-2348. 


PRODUCnON/TECH 


PRODUCTION  MANAGER  e^ienced 
in  all  areas  seeks  production,  labor 
ortd/or  technical  management  oppor¬ 
tunities.  References  (314)  569-0698. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


Oh,  would  that  my  mind  could  let  fall 
its  dead  ideas,  as  the  tree  does  its 
withered  leaves! 

Andre  Gkte 


E&P  EMPLOYMENT  ZONE  CHART 

Um  2orM  numbtr  (o  indicaM  location  without  apaaTtc  idantitication 


Shop  Talk  at  Thirty  by  Barry  Hollander 

TALK  RADIO,  VIDEOTEXT  AND 
THE  INFORMATION  SUPERHIGHWAY 


NEWSPAPERS  LOOKING  TO  get  on 
the  “information  superhighway”  can 
learn  a  great  deal  not  only  from  publi¬ 
cations  already  available  in  electronic 
form,  but  from  two  less  likely  mass  me¬ 
dia  —  talk  radio  and  videotext. 

Talk  radio  is  the  success  story  video¬ 
text  the  disaster.  By  studying  talk  ra¬ 
dio’s  popularity,  and  videotext’s  failure, 
newspapers  can  help  themselves  and, 
most  important,  the  communities  they 
serve. 

Newspapers  used  to  be  an  important 
part  of  what  bound  a  community  to¬ 
gether,  a  common  forum  for  ideas  and 
discussion.  But  as  communities  frag¬ 
ment  along  racial  and  demographic 
lines,  newspapers  have  done  a  better 
job  of  chronicling  the  decline  than  of¬ 
fering  ways  to  offset  the  trend. 

A  sense  of  connection  is  needed. 
Newspapers,  and  electronic  versions  in 
particular,  offer  one  opportunity  to 
bring  people  together  in  ways  similar 
to  talk  radio.  I  don’t  mean  that  news¬ 
papers  need  mimic  the  often  wacky 
and  ideologically-warped  content  of 
talk  radio.  A  digital  version  of  Rush 
Limbaugh  is  not  what  newspapers  nor 
the  community  needs. 

Rather,  I  mean  that  newspapers 
must  step  forward  as  more  than  mere 
information  sources.  People  can  easily 
find  information  if  they  want  it,  often 
for  free.  Newspapers  must  recapture 
from  talk  radio  the  position  of  commu¬ 
nity  forum,  the  place  where  the  com¬ 
munity  communicates  with  itself, 
where  ideas  are  debated,  policy  is  dis¬ 
cussed,  problems  are  confronted. 

Citizens  appear  frustrated  by  the 
perception  they  are  not  being  heard, 
that  they  cannot  communicate  with  ei¬ 
ther  their  leaders  or  with  each  other. 
Talk  radio  is  a  natural  response. 

A  1993  Times  Mirror  survey,  for  ex¬ 
ample,  found  that  70%  said  a  major 
reason  for  tuning  in  to  talk  shows  was 


Hollander  is  an  assistant  professor  of 
journalism  at  the  University  of  Georgia. 


to  learn  how  different  people  feel 
about  issues. 

Talk  radio’s  advantage  in  instant 
communication  and  interaction,  how¬ 
ever,  is  countered  by  an  inability  to 
provide  information  and  context,  the 
strengths  of  a  community’s  newspaper. 

Traditional  newspapers,  try  as  they 
might,  cannot  match  talk  radio’s  two- 
way  communication.  This  is  why  I  am 
excited  about  the  potential  of  electron¬ 
ic  newspapers. 

Depending  on  who  is  counting, 
there  are  perhaps  40  or  so  electronic 
versions  of  newspapers  floating  around 
in  cyberspace.  Some  use  carriers  such 


as  “date  night.” 

On  a  more  serious  note,  electronic 
newspapers  offer  people  the  chance  to 
be  heard  above  and  beyond  simple  let¬ 
ters  to  the  editor.  Readers  can  com¬ 
ment  on  a  news  story  or  problem  and 
others  can  respond.  These  “threads” 
may  go  on  for  some  time. 

While  discussion  can  get  at  times 
downright  nasty  (called  flaming),  it 
provides  an  open  forum,  a  two-way 
communication.  Political  leaders  as 
well  as  newspaper  staff  may  participate. 

This  is  where  newspapers  and  jour¬ 
nalists  must  pay  attention. 

People  want  to  be  heard.  They  want 


I  don’t  mean  that  newspapers  need  mimic  the  often 
wacky  and  ideologically^warped  content  of  talk 
radio.  A  digital  version  of  Rush  Limbaugh  is  not 
what  newspapers  nor  the  community  needs. 


as  Prodigy  and  America  Online.  Oth¬ 
ers  are  stand-alone  versions,  much  like 
bulletin  boards.  All  range  widely  in 
their  attractiveness,  ease  of  use  and  the 
kinds  of  services  they  offer  beyond  ba¬ 
sic  news. 

Little  systematic  research  is  publicly 
available  on  what  people  want  from 
such  products.  Some  electronic  news¬ 
papers  have  launched  their  product  on 
the  basis  of  little  more  than  “rigorous 
focus  groups.” 

Still,  my  own  hunch  and  experi¬ 
ences  surfing  the  ‘Net  lead  me  to  be¬ 
lieve  that  people  are  less  interested  in 
“reading”  the  electronic  news  than  in 
talking  with  each  other  and  those  re¬ 
porters  and  editors  who  put  together 
the  news. 

An  editor  recently  said  that  among 
the  most  popular  features  of  his  elec¬ 
tronic  newspaper  was  the  Friday 
evening  social  gatherings  in  cyber¬ 
space,  what  he  laughingly  referred  to 


to  ask  questions.  And  they  want  to  talk 
to  each  other. 

It’s  no  coincidence  that  of  three 
1992  presidential  debates,  only  one  — 
where  real  people  instead  of  journalists 
posed  the  questions  —  was  considered 
a  success. 

During  the  primaries  two  Democra¬ 
tic  presidential  candidates  held  popu¬ 
lar  computer-based  “press  confer¬ 
ences.”  People  thrilled  at  direct  ques¬ 
tioning  of  candidates  and  discussing 
the  responses  among  themselves. 

In  addition  to  talk  radio,  there  is 
something  to  be  learned  from  video¬ 
text,  which  failed  despite  the  millions 
of  dollars  newspaper  companies  poured 
into  it. 

Videotext  floundered  not  because  of 
hardware  and  software  problems,  but  a 
lack  of  reader  interest.  But  the  few 
readers  who  remained  spent  more  time 

(See  Shop  Talk  on  page  51) 
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using  the  PBS  database-language  prcxt- 
uct  since  September,  1 993.  Circulation 
Management’s  unique  design  eliminates 
the  need  to  process  every  subscriber 
every  day.  So  now  the  paper’s  process¬ 
ing  is  greatly  streamlined  because  only 
those  customers  involved  in  transactions 
on  a  given  day  must  be  dealt  with. 

That  computes  to  a  huge  time 
savings  for  The  Leader-Post.  And 
enhances  customer  service  substantially. 

Tbe  product  is  earning  its  keep 
in  other  ways,  too.  Policy  matters  are 
better  addressed  because  Circulation 
Management  lets  the  paper  load 
responses  to  scores  of  policy  issues. 

This  ensures  that  personnel  automatically 
“sing”  from  the  proverbial  same  hymn 
book.  Rus,  management  is  pleased  at 
how  fast  and  easy  it  is  for  employees, 
even  newcomers  not  adept  at  operating 


Wrapping  up  the  day’s  circulation 
activities  in  just  180  seconds.  That’s 
what  the  talk’s  all  about  in  Regina  (Sask.), 
home  of  The  Leader-Post.  The  three- 
minute  drill  at  The  Leader-Post  is  winning 
fans  both  in  the  newspaper’s 
circulation  department  and  among  the 
ranks  of  customers. 

The  paper  has  70,000-plus 
daily  circulation.  Handling  starts,  stops, 
inquiries,  complaints  and  myriad  other 
activities  made  crunch  time  at  The 
Leader-Post  a  never-ending  proposition. 

So  how  is  it  The  Leader-Post  can 
now  summarize  a  beehive  of  circulation 
business  in  about  as  much  time  as  the 
average  TV  commercial  break? 

Enter  Publishing  Business 
Systems  and  its  cutting-edge 
MediaPlus'"  Circulation  Management 
software.  The  Leader-Post  has  been 


When  The  Leader-Post  says  done  in  three  minutes, 
they  aren't  taikiny  soft  hoiied  eggs. 


a  computer,  to  become  productive  with 
Circulation  Management. 

We’re  proud  to  be  helping  The 
Leader-Post,  and  a  growing  number  of 
other  newspapers  throughout  North 
America,  solve  some  of  their  nnost  press¬ 
ing  business  problems.  It’s  this  kind  of 
performance  that  is  making  PBS  the 
preferred  source  in  the  industry. 

We’d  be  happy  to  discuss  how 
our  full  line  of  newspaper  business 
software  products  can  play  an 
important  role  in  your  growth.  Take 
a  minute  to  contact  PBS  by  calling 
Gina  Spiller,  our  marketing  manager, 
at  708  699-5727.  Or  write  her  at 


1 350  East  Touhy  Avenue, 
Des  Raines,  IL  h 
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In  a  world  of  fakes  and  forgeries, 
there’s  one  original  no  one  has  been 
able  to  copy-jeep? 

Jeep,  you  see,  is  a  registered  trade¬ 
mark  of  Chrysler  Corporation.  And  a 
trademark  is  a  word  or  name  used  to 
identify  the  source  of  a  product.  Which 
means  the  word  Jeep  can  indicate  only 
our  brand.  To  put  it  rather  simply,  a 


sport  utility  vehicle  by  any  other  name 
isn’t  a  Jeep  vehicle. 

Take  Jeep  Grand  Cherokee.  A  vehi¬ 
cle  specifically  designed  for  individuals 
who  desire  the  best  of  both  worlds- 
sophisticated  luxury  and  proven  Jeep 
capability.  There’s  also  Jeep  Cherokee, 
the  clcissic  expression  of  versatility,  con¬ 
venience,  and  value.  And  Jeep  Wrangler. 


The  legendary  fun  and  freedom  machine 
that  encompasses  all  that  is  Jeep. 

So,  the  next  time  you  see  our  name, 
remember  this:  There  may  be  a  lot  of 
sport  utility  vehicles  on  the  road  today, 
but  there’s  only  one  Jeep?.. 

There’s  Only  One  Jeep:.. 

A  Division  of  the  Chrysler  Corporation. 


Always  wear  your  seat  belt.  Jeep  is  a  registered  trademark  of  Chrysler  Corporation. 
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